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Foreword
CCEA has developed new specifications which comply with criteria for GCSE qualifications.  
The specimen assessment materials accompanying new specifications are provided to give 
centres guidance on the structure and character of the planned assessments in advance of 
the first assessment.  It is intended that the specimen assessment materials contained in 
this booklet will help teachers and students to understand, as fully as possible, the markers’ 
expectations of candidates’ responses to the types of tasks and questions set at GCSE level.  
These specimen assessment materials should be used in conjunction with CCEA’s GCSE 
Leisure, Travel and Tourism specification.
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Centre Number
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2018

For Examiner’s 
use only

Question 
Number

Marks

1

2

3

4

5

Total
Marks

TIME
1 hour 30 minutes.

INSTRUCTIONS TO CANDIDATES
Write your Centre Number and Candidate Number in the spaces 
provided at the top of this page.
Write your answers in the spaces provided in this question paper.
Answer all 5 questions.
You are provided with an insert for use with Question 3.  
Do not write your answers on this insert. 

INFORMATION FOR CANDIDATES
The total mark for this paper is 100.
Quality of written communication will be assessed in 
questions 4 (d) and 5 (c).
Figures in brackets printed down the right hand side of pages indicate 
the marks awarded to each question or part question.
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Unit 1

Understanding the Leisure, 
Travel and Tourism Industry
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Answer all questions.

1 (a) Define the term leisure.

   [2]

 (b) Study Table 1 below which shows a range of leisure activities.  

  Complete Table 1 by placing a tick () to show which activities are 
active and which activities are passive.

 
Table 1

Leisure Activity Active Passive

Cutting the grass at home

Spectating at a rugby match

Playing basketball

Watching YouTube
   
   [4]

 (c) Identify four reasons for leisure and tourism visits.

 1

 2

 3

 4
      [4]
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 (d) Explain the difference between a tourist and a visitor.

   [3]
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2 (a) Complete Table 2 below by naming one example of an organisation 
for each component of the Leisure, Travel and Tourism Industry.

Table 2

Component Name of Organisation

Arts and Entertainment

Sport and Physical Recreation

Attractions

Tour Operator

Home-based Leisure

Tourism Information and Guiding 
Services

Transport

Accommodation

   [8]
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 (b) Leisure, Travel and Tourism organisations operate in different sectors.

  (i) Describe how each of the following sectors is funded.  Give an 
example of a leisure and tourism organisation for each sector.

   Public Organisations

   [2]

   Private Organisations

   [2]

   Voluntary Organisations

   [2]

  (ii) Analyse why the equipment available in a privately owned fitness 
club may be more technologically advanced than the equipment 
provided at a publicly run leisure centre.

   [3]
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  (iii) Study Fig. 1 below which gives some information about the 
Belfast City Marathon and Half Marathon. Answer the question 
that follows 

   

   
Fig. 1

   Analyse three benefits of public and private organisations 
working together to organise a major event such as the Belfast 
City Marathon and Half Marathon.

© Belfast City Marathon

Source:  CCEA

 Sponsors of the Belfast City 
Marathon and Half Marathon 
include: 

 ASICS, Athletics Northern Ireland, 
Belfast City Council, Belfast Hire, 
BelfastLive, Centra, Daily Mirror, 
Deep RiverRock, Linwoods, 
Mencap, Podium 4 Sport, Tayto, 
Translink, U105 and White’s Oats.
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3 Study the insert provided which gives information about the Protur 
Aparthotel Bonaire in Majorca, Spain.  Answer the questions that follow.

 (a) The Protur Aparthotel Bonaire offers accommodation with a range of 
types of board.

  Explain the meaning of the following terms:

  Aparthotel

   [2]
 
  All-inclusive

   [2]

  Half Board

   [2]

 (b) A customer has read the information about the Protur Aparthotel 
Bonaire and is considering booking the aparthotel for a family holiday.

  Explain how the online travel service identified in the insert could be 
useful to the customer in deciding whether to book the holiday.

   [3]
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 (c) The Protur Aparthotel Bonaire is an example of accommodation 
which is a key component of the travel and tourism industry.

  Identify and explain one link between the Protur Aparthotel Bonaire 
and one other component of the travel and tourism industry.

   [3]

 (d) Explain why the Protur Aparthotel Bonaire is a popular destination for 
families.

   [6]
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4 Study Fig. 2 below which shows information about the top ten visitor 
attractions in Northern Ireland (2015).  Answer the questions that follow.

 

Fig. 2

 (a) (i) Using Fig. 2 above, identify one natural visitor attraction.

   [1]

  (ii) Using Fig. 2, identify one built visitor attraction.

   [1]

  (iii) Using Fig. 2, state the number of visitors to the Giant’s 
Causeway in 2015.

   [1]

 (b) Describe one purpose of visitor attractions.  You should refer to an 
example from Fig. 2 in your answer.

   [3]

Key:

k = thousands

12

© Crown Copyright 2016.  Source: NI Annual Visitor Attraction Statistics 2015, NISRA
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 (c) Study Fig. 3 below which gives information about Titanic Belfast.  
Answer the question that follows.

   World Travel Awards (2016)

   Europe’s Leading Visitor Attraction:
   Titanic Belfast

Fig. 3

  Explain how this award might influence the origin and number of 
visitors to Titanic Belfast in 2017.

   [3]

© CCEA

World Travel Awards Copyright © 1993-2016. All rights reserved

13
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 (d) Identify and explain three factors which will influence a person’s 
choice of leisure, travel and tourism activity.

   [9]

14
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 (e) Describe and explain how the development of smart phone 
technology has led to increased interest and participation in leisure.

   [6]
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5 (a) Glamping is a growing trend in the leisure, travel and tourism industry. 

  Describe two features of glamping.

   [4]

 (b) Most travel companies now use electronic booking and ticket issuing 
systems via their web site.  

  Explain two benefits of this facility to the customer.

   [6]

16
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 (c) Fig. 4 below shows a travel agency located in a shopping centre.

  Discuss the reasons why some people prefer to use the services of a 
travel agent rather than use the internet when booking their holiday.

  
Fig. 4 © 2017 TUI AG



Examiner Only

Marks Re-mark

18

   [9]
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Answer all questions.

1 (a)  Define the term marketing.

   [2]

 (b) Identify four ways that a market can be segmented

 1

 2

 3

 4
      [4]

 (c) Describe two promotional techniques that are used by leisure, travel 
and tourism organisations.

   [4]



28
Fig. 1 © denis_pc/iStock/Thinkstockphotos

GET YOUR CHILD Playing GOLF
With

Find out more 
about new 

courses starting 
soon in your 

area

www.golftasia.com
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 (d)  Study Fig. 1 (opposite), a poster promoting a GolfTasia course.

  Describe and explain two factors that make this poster an effective 
item of promotional material.

   [6]



Examiner Only

Marks Re-mark

30

 (e) Identfy two types of promotional material, other than a poster, 
that might be used to advertise the GolfTasia course.  Justify your 
choices.

 1

 2
      [2]

  Justification

   [6]

 (f) GolfTasia may wish to develop other sporting opportunities for 
children.

  Analyse three benefits for GolfTasia of using focus groups in their 
market research.
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   [9]
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2 (a) Identify two negative environmental effects of tourism 
development on a seaside destination.

 1

 

 2

  [2]

 (b) Study Fig. 2 below which gives information about cruise ships that 
visited Belfast in 2016.  Answer the question that follows.

Fig. 2

  Analyse two positive economic effects of this growth for local 
businesses.

The Caribbean Princess, the largest cruise ship to visit Belfast in 2016

• The Caribbean Princess carries 3,142 passengers and 1,200 crew
• The number of cruise ships visiting Belfast has almost doubled over 

the past five years
• In 2016, 83 cruise ships visited Belfast carrying 145,000 cruise 

passengers from around the world  
© CCEA 

© Peter Bischoff /Stringer /PB Archive /Getty Images
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   [6]

 (c) Large numbers of visitors, such as at the Forbidden City in Beijing 
shown in Fig. 3 below, can often have a negative effect on popular 
tourism areas.  

  Explain three methods that can be used to reduce these negative 
effects.

 Fig. 3 © CCEA
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3  (a) Tourists visiting other countries often encounter cultures different from 
their own. 

  Identify two customs or practices found abroad that tourists from the 
UK may encounter and describe how the custom or practice would 
impact on the tourist.

  Custom/Practice 1

  Custom/Practice 2

   [4]

 (b) Define the term responsible traveller.

   [2]

 (c) Identify four actions that a responsible traveller might engage in while 
on holiday.

 1

 2

 3

 4
      [4]
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 (d) Describe and explain three ways that visitors can help to maintain 
sustainable tourism.

   [9]
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4 (a) A couple are flying from the UK to Fort Lauderdale, Florida to embark 
on a Caribbean cruise.

  Identify three items that airlines do not permit in hand (cabin) 
baggage.

 1

 2

 3
      [3]

 (b) Describe and explain two ways that airport security ensures 
prohibited items are not carried aboard an aircraft.

   [6]



Examiner Only

Marks Re-mark

38

 (c) Identify and explain procedures that are undertaken to ensure 
passenger safety and security onboard a cruise ship.

   [6]

 (d) Describe three healthcare situations that are excluded from the 
European Health Insurance Card (EHIC) scheme.

 1

   [2]

 2

   [2]
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 3

   [2]

  [continue on next page]



Examiner Only

Marks Re-mark

40

5 Using three recent examples of emergency situations that have affected 
the travel and tourism industry, analyse the effects of these situations on 
tour operators and travellers. 

  [10]
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INSTRUCTIONS TO CANDIDATES
You must complete both Task 1 and Task 2.

Task 1:  Understanding the importance of customer service in the Leisure, Travel and Tourism 
Industry.

Task 2:  Investigating the organisational structure of a chosen local Leisure, Travel and Tourism 
Organisation.

You must record all sources used in the completion of these tasks and show them as an 
appendix at the back of your work.

INFORMATION FOR CANDIDATES
Controlled assessment must be completed within a time limit of 15 hours as follows: 

• Planning 2 hours; 
• Researching 6 hours; and 
• Writing up 7 hours.

Controlled Assessment is marked out of 60.
Task 1 is worth 50% and Task 2 is worth 50%.
Quality of written communication will be assessed in both tasks.

Controlled Assessment Tasks must comply with the requirements as detailed in the Subject 
Specification.

43

Candidates’ work to be submitted:
<specimen materials only> 

Leisure, Travel and Tourism

[CODE]
SPECIMEN CONTROLLED ASSESSMENT TASK

Unit 3

Working in the Leisure, 
Travel and Tourism Industry
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Unit 3:  Working in the Leisure, Travel and Tourism Industry

You must complete Task 1 and Task 2.

You are now working in the Leisure, Travel and Tourism Industry.  You have been asked to 
provide reports on customer service and the structure of your chosen organisation. 

In the format of a written report, complete the following: 

Task 1: Understanding the importance of customer service in the Leisure, Travel and 
Tourism Industry (50% of the marks for this unit)

 (a) Explain the importance of excellent customer service to your chosen organisation and 
identify how the needs of three different types of customers are met. [15 marks]

 (b) Describe three different situations in which customer service is provided in your 
organisation and evaluate the effectiveness of each of these. [15 marks]

Task 2: Investigating the organisational structure of a chosen local Leisure, Travel and 
Tourism Organisation (50% of the marks for this unit)

 (a) Describe and explain the organisational structure of your chosen Leisure, Travel and 
Tourism organisation. [15 marks]

 (b) Identify one job from three different tiers within the organisational structure and:
 – outline the job roles and responsibilities for one of these jobs; and 
 – explain the day to day duties linked with this job. [15 marks]
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Assessment Criteria

Unit 3:  Working in the Leisure, Travel and Tourism Industry

Task 1 (a):  Understanding the importance of customer service in the Leisure, Travel 
and Tourism Industry
Explain the importance of excellent customer service to your chosen 
organisation and identify how the needs of three different types of customers 
are met.

Mark Range

Mark Band
1

The candidate provides a limited explanation of the importance 
of excellent customer service to the chosen organisation.

The candidate identifies in a simple manner how 
the needs of three different types of customers are 
met.  

There is evidence of simple planning; the task is carried out with 
limited effectiveness.

The candidate uses only a limited form and style of writing.  The 
organisation of material may lack clarity and coherence.   There 
is little use of specialist vocabulary.  Presentation, spelling, 
punctuation and grammar may be such that intended meaning is 
not clear

[1]–[5]

Mark Band
2

The candidate provides a sound explanation of the importance of 
excellent customer service to the chosen organisation.

The candidate clearly identifies how the needs of three different 
types of customers are met.

There is evidence of clear planning; the task is carried out with 
reasonable effectiveness.

The candidate uses an appropriate form and style of writing, 
supported with appropriate use of diagrams as required.  
Relevant material is organised with some clarity and coherence.   
There is some use of appropriate specialist vocabulary.  
Presentation, spelling, punctuation and grammar are sufficiently 
competent to make meaning clear.

[6]–[10]
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Mark Band
3

The candidate gives a detailed explanation of the importance of 
excellent customer service in their chosen organisation.

The candidate describes in detail how the needs of three 
different types of customer are met.

There is evidence of detailed planning; the task is carried out to a 
high level of effectiveness.

The candidate successfully selects and uses an appropriate form 
and style of writing, supported with effective use of diagrams 
where appropriate.  Relevant material is organised with a high 
degree of clarity and coherence.   There is widespread use 
of appropriate specialist vocabulary.  Presentation, spelling, 
punctuation and grammar are of a sufficiently high standard to 
make meaning clear.

[11]–[15]

Award [0] for a response not worthy of credit.
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Task 1 (b):  Understanding the importance of customer service in the Leisure, Travel 
and Tourism Industry
Describe three different situations in which customer service is provided in 
your organisation and evaluate the effectiveness of each of these.

Mark Range

Mark Band
1

The candidate provides a limited description of three different 
situations in which customer service is provided in their chosen 
organisation.

The candidate provides a limited or no evaluation of the 
effectiveness of each of these situations. 

There is evidence of simple planning; the task is carried out with 
limited effectiveness.

The candidate uses only limited form and style of writing.  The 
organisation of material may lack clarity and coherence.   There 
is little use of specialist vocabulary.  Presentation, spelling, 
punctuation and grammar may be such that intended meaning is 
not clear.

[1]–[5]

Mark Band
2

The candidate provides a sound description of three different 
situations in which customer service is provided in their chosen 
organisation.

The candidate provides a straightforward evaluation of the 
effectiveness of each of these situations. 

There is evidence of clear planning; the task is carried out with 
reasonable effectiveness.

The candidate uses an appropriate form and style of writing, 
supported with appropriate use of diagrams as required.  
Relevant material is organised with some clarity and coherence.   
There is some use of appropriate specialist vocabulary.  
Presentation, spelling, punctuation and grammar are sufficiently 
competent to make meaning clear.

[6]–[10]
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Mark Band
3

The candidate provides a detailed description of three different 
situations in which customer service is provided in their chosen 
orgnaisation.

The candidate provides a detailed evaluation of the effectiveness 
of each of these situations.

There is evidence of detailed planning; the task is carried out to a 
high level of effectiveness.

The candidate successfully selects and uses an appropriate form 
and style of writing, supported with effective use of diagrams 
where appropriate.  Relevant material is organised with a high 
degree of clarity and coherence.   There is widespread use 
of appropriate specialist vocabulary.  Presentation, spelling, 
punctuation and grammar are of a sufficiently high standard to 
make meaning clear.

[11]–[15]

Award [0] for a response not worthy of credit.
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Task 2 (a):  Investigating the organisational structure of a chosen local Leisure, Travel 
and Tourism Organisation
Describe and explain the organisational structure of your chosen Leisure, 
Travel and Tourism organisation.

Mark Range

Mark Band 
1

The candidate provides a limited description of the organisational 
structure for their chosen Leisure, Travel and Tourism 
organisation.

The candidate provides a limited explanation of the 
organisational structure of their chosen Leisure, Travel and 
Tourism organisation.

There is evidence of simple planning; the task is carried out with 
limited effectiveness.

The candidate uses only a limited form and style of writing.  The 
organisation of material may lack clarity and coherence.   There 
is little use of specialist vocabulary.  Presentation, spelling, 
punctuation and grammar may be such that intended meaning is 
not clear.

[1]–[5]

Mark Band 
2

The candidate provides a sound description of the organisational 
structure for their chosen Leisure, Travel and Tourism 
organisation.

The candidate provides a sound explanation of the organisational 
structure for their chosen Leisure, Travel or Tourism organisation.

There is evidence of clear planning; the task is carried out with 
reasonable effectiveness.

The candidate uses an appropriate form and style of writing, 
supported with appropriate use of diagrams as required.  
Relevant material is organised with some clarity and coherence.   
There is some use of appropriate specialist vocabulary.  
Presentation, spelling, punctuation and grammar are sufficiently 
competent to make meaning clear.

[6]–[10]
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Mark Band 
3

The candidate provides a detailed description of the 
organisational structure for their chosen Leisure, Travel and 
Tourism organisation.

The candidate provides a detailed explanation of the 
organisational structure for their chosen Leisure, Travel and 
Tourism organisation.

There is evidence of detailed planning; the task is carried out to a 
high level of effectiveness.

The candidate successfully selects and uses an appropriate form 
and style of writing, supported with effective use of diagrams 
where appropriate.  Relevant material is organised with a high 
degree of clarity and coherence.   There is widespread use 
of appropriate specialist vocabulary.  Presentation, spelling, 
punctuation and grammar are of a sufficiently high standard to 
make meaning clear.

[11]–[15]

Award [0] for a response not worthy of credit.
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Task 2 (b):  Investigating the organisational structure of a chosen local Leisure, Travel 
and Tourism Organisation
Identify one job from three different tiers within the organisational structure 
and:

• outline the job roles and responsibilities for one of these jobs; and
• explain the day to day duties linked with this job.  

Mark Range

Mark Band 
1

The candidate attempts to identify one job from each of three 
different tiers within the organisational structure with limited 
success.

The candidate provides a limited outline of the job roles and 
responsibilities for one of the jobs correctly identified above. 
 
The candidate provides a limited explanation of the day to day 
duties linked with the chosen job.

There is evidence of simple planning; the task is carried out with 
limited effectiveness.

The candidate uses only a limited form and style of writing.  The 
organisation of material may lack clarity and coherence.   There 
is little use of specialist vocabulary.  Presentation, spelling, 
punctuation and grammar may be such that intended meaning is 
not clear.

[1]–[5]

Mark Band 
2

The candidate correctly identifies one job from at least two 
different tiers within the organisational structure of their chosen 
organisation.

The candidate provides a sound outline of the job roles and 
responsibilities for one of the jobs correctly identified above.  

The candidate provides a sound explanation of the day to day 
duties linked with the chosen job.

There is evidence of clear planning; the task is carried out with 
reasonable effectiveness.

The candidate uses an appropriate form and style of writing, 
supported with appropriate use of diagrams as required.  
Relevant material is organised with some clarity and coherence.   
There is some use of appropriate specialist vocabulary.  
Presentation, spelling, punctuation and grammar are sufficiently 
competent to make meaning clear.

[6]–[10]
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Mark Band 
3

The candidate correctly identifies one job from each of three 
different tiers within the organisational structure.

The candidate provides a detailed outline of the job roles and 
responsibilities for one of the jobs correctly identified above.
  
The candidate provides a detailed explanation of the day to day 
duties linked with the chosen job.

There is evidence of detailed planning; the task is carried out to a 
high level of effectiveness.

The candidate successfully selects and uses an appropriate form 
and style of writing, supported with effective use of diagrams 
where appropriate.  Relevant material is organised with a high 
degree of clarity and coherence.   There is widespread use 
of appropriate specialist vocabulary.  Presentation, spelling, 
punctuation and grammar are of a sufficiently high standard to 
make meaning clear.

[11]–[15]

Award [0] for a response not worthy of credit.
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General Marking Instructions

Introduction

Mark schemes are intended to ensure that the GCSE examinations are marked consistently 
and fairly.  The mark schemes provide markers with an indication of the nature and range of 
candidates’ responses likely to be worthy of credit.  They also set out the criteria which they 
should apply in allocating marks to candidates’ responses.  The mark schemes should be read 
in conjunction with these general marking instructions.

Assessment Objectives
Below are the assessment objectives for GCSE Leisure, Travel and Tourism.

Candidates must show they are able to:

AO1 recall, select and communicate their knowledge and understanding of a range of 
contexts;

AO2  apply skills, knowledge and understanding in a variety of contexts and in planning and 
carrying out investigations and tasks; and

AO3 analyse and evaluate information, sources, and evidence, make reasoned judgements 
and present conclusions.

Quality of candidate’s responses

In marking the examination papers, examiners should be looking for a quality of response 
reflecting the level of maturity which may reasonably be expected of a 16-year-old which is the 
age at which the majority of candidates sit their GCSE examinations.

Flexibility in marking

Mark schemes are not intended to be totally prescriptive.  No mark scheme can cover all the 
responses which candidates may produce.  In the event of unanticipated answers, examiners 
are expected to use their professional judgement to assess the validity of answers.  If an 
answer is particularly problematic, then examiners should seek the guidance of the Supervising 
Examiner.

Positive marking

Examiners are encouraged to be positive in their marking, giving appropriate credit for what 
candidates know, understand and can do rather than penalising candidates for errors or 
omissions.

Examiners should make use of the whole of the available mark range for any particular question 
and be prepared to award full marks for a response which is as good as might reasonably be 
expected of a 16-year-old GCSE candidate.

Awarding zero marks

Marks should only be awarded for valid responses and no marks should be awarded for an 
answer which is completely incorrect or inappropriate.
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Types of mark schemes

Mark schemes for tasks or questions which require candidates to respond in extended written 
form are marked on the basis of levels of response which take account of the quality of written 
communication.

Other questions which require only short answers are marked on a point for point basis with 
marks awarded for each valid piece of information provided.

Levels of response

Tasks and questions requiring candidates to respond in extended writing are marked in terms 
of levels of response.  In deciding which level of response to award, examiners should look for 
the ‘best fit’ bearing in mind that weakness in one area may be compensated for by strength in 
another.  In deciding which mark within a particular level to award to any response, examiners 
are expected to use their professional judgement.  The following guidance is provided to assist 
examiners.

• Threshold performance:  Response which just merits inclusion in the level and 
should be awarded a mark at or near the bottom of the range.

• Intermediate performance:  Response which clearly merits inclusion in the level and 
should be awarded a mark at or near the middle of the range.

• High performance:  Response which fully satisfies the level description and should be 
awarded a mark at or near the top of the range.

Marking calculations

In marking answers involving calculations, examiners should apply the ‘own figure rule’ so that 
candidates are not penalised more than once for a computational error.

Quality of written communication

Quality of written communication is taken into account in assessing candidates’ responses to 
all tasks and questions that require them to respond in extended written form.  These tasks 
and questions are marked on the basis of levels of response.  The description for each level of 
response includes reference to the quality of written communication.

For conciseness, quality of written communication is distinguished within level of response as 
follows:

Level 1:  Quality of written communication is limited.
Level 2:  Quality of written communication is satisfactory.
Level 3:  Quality of written communication is of a high standard.

In interpreting these level descriptions, examiners should refer to the more detailed guidance 
provided below:

Level 1 (Limited):  The candidate uses only a limited form and style of writing.  The 
organisation of material may lack clarity and coherence.  There is little use of specialist 
vocabulary.  Presentation, spelling, punctuation and grammar may be such that intended 
meaning is not clear.
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Level 2 (Satisfactory):  The candidate uses an appropriate form and style of writing, supported 
with appropriate use of diagrams as required.  Relevant material is organised with some clarity 
and coherence.  There is some use of appropriate specialist vocabulary.  Presentation, spelling, 
punctuation and grammar are sufficiently competent to make meaning clear.

Level 3 (High standard):  The candidate successfully selects and uses an appropriate form 
and style of writing, supported with effective use of diagrams where appropriate.  Relevant 
material is organised with a high degree of clarity and coherence.  There is widespread use of 
appropriate specialist vocabulary.  Presentation, spelling, punctuation and grammar are of a 
sufficiently high standard to make meaning clear.
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1 (a) Define the term leisure.

  Leisure is undertaken after the necessities of life, such as work and 
education, have been completed and when a person has the freedom 
to choose and engage in an experience which is expected to be 
personally satisfying.

  Award [1] mark for a limited definition, 
  e.g. activities people do in their free time.

  Award [2] marks for a detailed definition of leisure which covers the 
key elements identified above. [2]

 (b) Study Table 1 below which shows a range of leisure activities.  
Complete Table 1 by placing a tick () to show which activities are 
active and which activities are passive.

                                Table 1

Leisure Activity Active Passive

Cutting the grass at home 

Spectating at a rugby match 

Playing basketball 

Watching YouTube 

  (4 × [1])   [4]

 (c) Identify four reasons for leisure and tourism visits.

  Any four of:
• going on holiday;
• sightseeing;
• visiting an attraction;
• visiting friends or relatives;
• going to a sports event as a spectator or a participant; and/or
• business

  (4 × [1]) [4]
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 (d) Explain the difference between a tourist and a visitor.

  A tourist is someone who travels to a destination and stays for at 
least one night [1], whereas a visitor travels to the destination but 
returns home the same day and does not stay overnight [1] and visits 
normally for less than 12 hours [1]. [3]

2 (a) Complete Table 2 below by naming one example of an organisation 
for each component of the Leisure, Travel and Tourism Industry. 

                                  Table 2

Component Name of Organisation

Arts and Entertainment Belfast Waterfront Hall

Sport and Physical Recreation PureGym 

Attractions Thorpe Park

Tour Operator TUI

Home-based Leisure Netflix

Tourism Information and Guiding 
Services

Visit Belfast Welcome 
Centre

Transport easyJet

Accommodation Hilton Hotel

  Any other acceptable response.

  (8 × [1]) [8]

13



AVAILABLE 
MARKS

62

 (b) Leisure, Travel and Tourism organisations operate in different sectors.
 
  (i) Describe how each of the following sectors is funded.  Give an 

example of a leisure and tourism organisation for each sector.

   Public Organisations
   Public sector organisations are largely funded by central or 

local government.  Organisations include leisure centres, tourist 
boards and arts centres.

   Private Organisations
   Private sector organisations are directly or indirectly in private 

ownership, funded by one or more persons.  Examples include 
hotels, coach companies, health clubs and fitness clubs.

   Voluntary Organisations
   Voluntary sector organisations are managed and operated largely 

by volunteers and are funded by memberships, donations, 
entrance fees, etc.  They are often non-profit making or 
charitable, such as local sports clubs and the National Trust.

   Award [0] marks for a response not worthy of credit.

   For each sector:
   Award [1] for a correct description of funding.
   Award [1] for a relevant leisure, travel or tourism example.
   (3 × [2]) [6]

  (ii) Analyse why the equipment available in a privately owned fitness 
club may be more technologically advanced than the equipment 
provided at a publicly run leisure centre.

   Acceptable answers include:
• More money from private sector investors will allow a 

privately run fitness club to buy the best quality equipment
• Membership fees are generally higher in the private sector 

than in the public sector; this leads to higher expectations by 
members at privately run fitness clubs

• To attract and retain members, private clubs need to 
constantly update their equipment particularly in the light of 
technological advances

   Any other acceptable response.

   Award [0] marks for a response not worthy of credit.

   Award [1] for a relevant statement without analysis,
   e.g. they have more money.

   Award [2] for a limited analysis,
   e.g. privately owned fitness clubs have more money so can buy 

the latest equipment.
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   Award [3] for a detailed analysis,
   e.g. privately owned fitness clubs charge high membership 

fees, this means they have more money than publicly run 
leisure centres.  This also means that their members have high 
expectations.  Therefore the privately run fitness club will provide 
the latest high-tech equipment. [3]

  (iii) Analyse three benefits of public and private organisations 
working together to organise a major event such as the Belfast 
City Marathon and Half Marathon.

   Note:  the question reads ‘such as the Belfast City Marathon and 
Half Marathon’.  Candidates may base their answer on a different 
event.  If so, the response must clearly identify both the public 
and private organisations involved in organising and running the 
event.

   Benefits:
• The public and private sectors working together will mean 

there are more people to help plan and organise a major 
event such as the Belfast City Marathon and Half Marathon.  
For example, Belfast City Council has a large workforce, 
some of whom can be diverted to this project.  This will mean 
that the overall workload can be shared and deadlines can 
be met allowing the event to run smoothly.

• The public and private sector organisations will bring different 
skills and expertise to the planning and organising of the 
event.  For example Belfast City Council is a large public 
organisation which can bring administrative expertise to the 
organisation and running of the marathon and half marathon.  
The council would have the experience and capacity to 
handle registration of runners.  Efficient administration will 
ensure that the event runs smoothly.  Private organisations 
such as Tayto may provide their products, such as crisps, 
at a reduced rate.  This can help increase the profit for the 
organisers.

• The two sectors will be able to rely on each other for support 
and use each other’s strengths and experience; for example 
Athletics Northern Ireland will have expertise in planning 
and running sporting events whilst U105 will have marketing 
expertise and, as a sponsor, may promote the event at a 
reduced charge to the organisers.

• The involvement of the private sector will bring capital 
to cover costs such as marketing which is unlikely to 
be available in the public sector; for example private 
organisations such as Deep RiverRock will be able to put 
money into the organisation and running of the event that 
a public body such as Belfast City Council will not have 
available.

   Any other acceptable response.
   
   Award [0] for a response not worthy of credit.
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   For each benefit: 

   Award [1] for the identification of a benefit with limited or no 
analysis,

   e.g. the private sector will have more money to put into the 
organisation and running of the event than the public sector.

   e.g. The public and private sectors working together will lead to 
increased services and products.

   Award [2] for a benefit identified with some analysis,
   e.g. private sector organisations such as Deep RiverRock will 

have more money than the public sector and this will mean that 
the organisers of the Belfast City Marathon and Half Marathon 
will have more money to spend on the organising and running of 
the event.

   e.g. The public and private sectors will bring different skills, 
expertise and capital (money).  For example, Athletics Northern 
Ireland will have expertise in organising sporting events.  Deep 
RiverRock will have money available to sponsor the event.  This 
will mean that the organisation and running of the event will be 
more efficient.

   Award [3] for a benefit with detailed analysis,
   e.g. private sector organisations such as Tayto will have more 

money available than public sector organisations such as 
Belfast City Council.  Thus the organisers will have more money 
available to spend organising and running the event.  This 
might attract high profile sports people to attend the event, or to 
open the event, which will draw in more customers and this will 
generate increased profits.  Belfast City Marathon will have staff 
with administrative expertise.  The combination of public and 
private organisations will ensure a successful event.

   e.g. the involvement of public and private organisations will bring 
a range of skills and expertise to the organising and running 
of the event.  Private organisations such as U105 will have 
marketing departments and can bring expertise in marketing to 
the planning for the event.  Public sector organisations such as 
Belfast City Council will have good administration which will be 
very important in organising a major event such as the Belfast 
City Marathon and Half Marathon.  The combined inputs from the 
private and public sectors will mean the event is well organised 
and will be successful.

   (3 × [3]) [9]

3 Study the insert provided which gives information about the Protur 
Aparthotel Bonaire in Majorca, Spain.

 (a)  The Protur Aparthotel Bonaire offers accommodation with a range of 
types of board.

26
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  Explain the meaning of the following terms:

  Aparthotel
  A type of hotel providing self-catering apartments [1] as well as 

ordinary hotel facilities [1]. [2]
   
  All-inclusive
  Accommodation is provided for guests which includes all meals 

and all local drinks and snacks [1].  Generally there are no limits 
on quantities; individual bars and restaurants may have specified 
opening times [1]. [2]

  Half Board
  Accommodation is provided for guests and includes breakfast [1] with 

either a midday or evening meal [1]. [2]

 (b) A customer has read the information about the Protur Aparthotel 
Bonaire and is considering booking the aparthotel for a family holiday.

  Explain how the online travel service identified in the insert could be 
useful to the customer in deciding whether to book the holiday.

  The insert refers to the Thomson website: thomson.co.uk.  The 
customer could use this website to: 

• Obtain additional information that will help the customer to make 
their decision, e.g.

 – the latest prices;
 – child prices;
 – holiday durations;
 – board options; 
 – room upgrades; and
 – what is included in the all-inclusive option.

• See videos and more photographs of the Protur Aparthotel 
Bonaire. There are only three photographs included on the insert 
therefore the videos and additional photographs will help the 
customer to form a clearer picture of the accommodation and 
what it offers.  

• Find out about holiday extras such as the ‘Select Your Seat’ 
service.  Booking such services before going on holiday takes 
away some of the strain associated with going on a family 
holiday, e.g. by using the ‘Select Your Seat’ service the customer 
could ensure that the family is seated together on the flight.

  Award [0] for a response not worthy of credit.

  Award [1] for a basic explanation that refers to the online travel 
service, 

  e.g. the customer could use the online travel service to get more 
information about the Protur Aparthotel Bonaire.
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  Award [2] for a limited explanation of how the stated online travel 
service could be useful to the customer in deciding whether to book 
the holiday, e.g. the customer could log on to the Thomson website 
to find out up-to-date prices for holidays at the Protur Aparthotel 
Bonaire.  This will help them make their decision.

  Award [3] for a detailed explanation that clearly shows how the online 
travel service shown on the insert could help the customer to make 
their decision, 

  e.g.  the customer could use the Thomson website (thomson.co.uk) to 
find out more information about the Protur Aparthotel Bonaire that will 
help them to make their decision including:
• detailed information about prices including the latest prices and 

child prices;
• holiday durations;
• board options; 
• room upgrades; and
• what is included in the all-inclusive option. [3]

 (c) The Protur Aparthotel Bonaire is an example of accommodation 
which is a key component of the travel and tourism industry.

  Identify and explain one link between the Protur Aparthotel Bonaire 
and one other component of the travel and tourism industry.

  The insert gives evidence of links between the Protur Aparthotel 
Bonaire and transport, e.g. local buses take visitors to the resort 
centre or to the larger resort of Cala Millor.  A stay at the Protur 
Aparthotel Bonaire can be combined with a cruise.  Transfers from 
the airport can be by coach or taxis.

  Award [0] for a response not worthy of credit.

  Award [1] for one other relevant component of the travel and tourism 
industry which is identified without explanation,

  e.g. transport.

  Award [2] for one other relevant component of the travel and tourism 
industry which is identified with some explanation,

  e.g. the Protur Aparthotel Bonaire is located 90 minutes from the 
airport and so it has links with the transport component of the travel 
and tourism industry.

  Award [3] for one other relevant component of the travel and tourism 
industry which is identified with detailed explanation,

  e.g. the Protur Aparthotel Bonaire is located in Majorca, Spain.  
Visitors will arrive in Majorca by air and will need to travel onwards to 
the accommodation which takes 90 minutes by coach.  Therefore the 
aparthotel has links with transport to allow visitors to transfer from the 
airport by coach or, if they prefer, by taxi.  [3]
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 (d) Explain why the Protur Aparthotel Bonaire is a popular destination for 
families.

  The following features at Protur Aparthotel Bonaire will make it a 
popular destination with families:
• there is a Thomson Kids’ Club at the Protur Aparthotel Bonaire 

which caters for children aged 3 to 11 and runs from April to 
October;

• there are free child places available (subject to availability);
• there is a children’s splash park with brightly coloured chutes, 

slides and a life-sized pirate ship;
• the main restaurant includes a children’s menu with favourites 

such as fish fingers;
• those staying on an all-inclusive basis can also enjoy free ice 

lollies for children;
• the accommodation has child safety in mind; e.g. the balconies 

have child-proof locks on the doors; and
• there are activities aimed directly at children including talent 

shows, live acts and mini-discos.

  Any other acceptable response.

  Award [0] for a response not worthy of credit.

  Level 1 ([1]–[2])
  One or two features of the Protur Aparthotel Bonaire that make it 

a popular destination for families are stated with no explanation.  
Alternatively there may be basic explanation of one reason why it is 
popular with families, 

  e.g. there are lots of activities for children.  
  e.g. a Kids Club is provided to keep the children entertained.

  Level 2 ([3]–[4])
  A limited explanation based on at least two features of the Protur 

Aparthotel Bonaire that make it a popular destination for families.  
Answers at this level may be unbalanced with one reason explained 
in greater detail than the other,

  e.g. there are lots of activities to keep children entertained, which will 
be enjoyable for them and make for a good holiday.  

  e.g. a Kids Club is provided to entertain the children aged 3-11 where 
they can take part in new activities they may not have experienced 
before.

  Level 3 ([5]–[6])
  A detailed explanation using two or more features of the Protur 

Aparthotel Bonaire that make it a popular destination for families.  
  e.g. there are lots of activities to keep children entertained such as 

talent shows, live acts and mini-discos, which will be enjoyable for 
them and make for a good holiday.  It will also provide an opportunity 
for them to meet new friends which may in turn lead to the parents 
meeting new people.  

  e.g. a Kids Club is provided to entertain the children aged 3-11 where 
they can take part in new activities they may not have experienced 
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before.  As they are fully supervised the parents can be assured 
that their children are safe and therefore they can spend some time 
without their children. [6]

4 (a) (i) Using Fig. 2, identify one natural visitor attraction.

   Appropriate responses are:
   Giant’s Causeway; or
   Oxford Island. [1]

  (ii) Using Fig. 2, identify one built visitor attraction.

   Appropriate responses are:
• Titantic Belfast;
• Ulster Museum;
• Derry’s Walls;
• W5;
• Belfast Zoo;
• Mount Stewart;
• The Guildhall; or
• Carrick-a-Rede Rope Bridge [1]

  (iii) Using Fig. 2 state the number of visitors to the Giant’s Causeway 
in 2015.

   Accept 851,000 or 851k. [1]

 (b) Describe one purpose of visitor attractions.  You should refer to an 
example from Fig. 2 in your answer.

  The purpose of visitor attractions is:
• education;
• preservation and protection; or
• entertainment. 

 
  Award [0] for a response not worthy of credit.

  Award [1] for one purpose of visitor attractions clearly stated without 
any reference to an example from Fig. 2, 

  e.g. education. 

  Award [2] for one purpose of visitor attractions clearly stated with an 
appropriate link to one example from Fig. 2,

  e.g. visitor attractions such as Titantic Belfast have an education 
purpose.

  Award [3] for one purpose of visitor attractions described in detail with 
an appropriate link to one example from Fig. 2,

  e.g. the purpose of Titanic Belfast is to educate visitors about the 
building of RMS Titanic and the events surrounding the maiden 
voyage of the ship.  [3]

18
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 (c) Explain how this award might influence the origin and number of 
visitors to Titanic Belfast in 2017.

  Candidates should note that the award is for Europe’s leading visitor 
attraction.  Responses should make reference to both elements of 
the question – origin of visitors (where they are from) and number of 
visitors.

  Award [0] for a response not worthy of credit.

  Award [1] for a basic response referring to how the award might 
influence either the origin or number of visitors to Titanic Belfast in 
2017,

  e.g. there might be more visitors to Titanic Belfast.
  
  Award [2] for a sound response with some explanation referring to 

how the award might influence either the origin or number of visitors 
to Titanic Belfast in 2017,

  e.g. this is a prestigious award which will encourage more people to 
visit Titanic Belfast in 2017.

  Award [3] for a detailed explanation referring to how the award might 
influence both the origin and number of visitors to Titanic Belfast in 
2017,

  e.g. this is a prestigious award that will receive media attention 
across Europe.  This might encourage more people to visit Titanic 
Befast including visitors from other European countries. [3]

 (d) Identify and explain three factors which will influence a person’s 
choice of leisure, travel and tourism activity.

  Factors:
• age group;
• socio-economic group;
• holiday patterns;
• influence of friends and family;
• trends and fashions;
• availability of transport;
• personal preference and interest; and
• availability of facilities.

  Any other acceptable response.

  Award [0] for a response not worthy of credit.

  Level 1 ([1]–[3])
  Candidate demonstrates basic knowledge and understanding, they 

identify up to three factors without any development.  Alternatively 
one factor explained in detail could be awarded top Level 1, 

  e.g. socio-economic group:  the person may not be able to afford to 
participate in a leisure, travel and tourism activity.

  e.g. availability of facilities:  there may be limited opportunities near to 
where the person lives.
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  The candidate uses only a limited form and style of writing.  The 
organisation of material may lack clarity and coherence.  There is 
little use of specialist vocabulary.  Presentation, spelling, punctuation 
and grammar may be such that intended meaning is not clear.

  
  Level 2 ([4]–[6])
  Candidate demonstrates limited knowledge and understanding, they 

identify up to three factors with some explanation.  Answers at this 
level may be unbalanced with one factor explained in detail and one 
or two other factors less so, 

  e.g. socio-economic group:  a person who is in a lower socio-
economic group (working class) may not be able to afford to take part 
in expensive activities such as golf.

  e.g. it will depend on the availability of facilities, if there are limited 
facilities in the local area then a person may be limited to the choice 
available locally.  

  The candidate uses an appropriate form and style of writing, 
supported with appropriate use of diagrams as required.  Relevant 
material is organised with some clarity and coherence.  There is 
some use of appropriate specialist vocabulary.  Presentation, spelling, 
punctuation and grammar are sufficiently competent to make meaning 
clear.

  Level 3 ([7]–[9]) 
  Candidate demonstrates detailed knowledge and understanding; they 

identify three factors with detailed explanation, 
  e.g. socio-economic group:  this will influence how much money a 

person has available to spend on leisure, travel and tourism activities.  
Participation in leisure, travel and tourism activities can be expensive.  
For example, participation in golf requires membership of a golf club 
and equipment.  This may be too expensive for a person who is then 
unable to choose that activity.  

  e.g. it will depend on the availability of facilities.  A person’s individual 
circumstances may mean that they are limited to their local area, e.g. 
they may not have a car.  If there is no convenient bus or train route 
to get to the activity they may not be able to choose that activity.

  The candidate successfully selects and uses an appropriate form 
and style of writing, supported with effective use of diagrams where 
appropriate.  Relevant material is organised with a high degree 
of clarity and coherence.  There is widespread use of appropriate 
specialist vocabulary.  Presentation, spelling, punctuation and 
grammar are of a sufficiently high standard to make meaning clear. [9]
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 (e) Describe and explain how the development of smart phone 
technology has led to increased interest and participation in leisure.

  Developments:
• apps for monitoring distance walked/run;
• apps to follow favourite sport/team;
• ability to book activity from smart phone;
• social media, e.g. Facebook notifications; and
• messaging.

  Any other acceptable response.

  Award [0] for a response not worthy of credit.

  Candidates need to address both elements of the question namely 
interest in leisure and participation in leisure.

  Where only one aspect of the question is answered award max [3].

  Level 1 ([1]–[2])
  At this level the candidate may simply state ways in which smart 

phone technology has led to increased interest and participation 
in leisure with no explanation.  Alternatively there may be basic 
explanation of one way that smart phone technology has led to either 
increased interest or increased participation in leisure,

  e.g. leisure organisations use social media to post information about 
activities.

  e.g. smart phones include a health app that measures how far a 
person has walked.  This might encourage the person to set targets.

  Level 2 ([3]–[4])
  Candidate gives a limited description and explanation of one way that 

smart phone technology has led to increased interest in leisure and 
one that has led to increased participation in leisure. Answers at this 
level may be unbalanced with one aspect dealt with in more detail 
than the other,

  e.g. most leisure based organisations now use social media such 
as Facebook as a means of communication with their members and 
the wider public; this means that people can become more aware of 
leisure opportunities in their area which will increase their interest in 
leisure.

  e.g. Many smart phones have a health app already loaded, one of the 
features of this app is the ability to measure how far someone has 
walked and how many flights of stairs they have climbed.  This can 
encourage the person to monitor their activity levels and to engage 
further in leisure by setting new targets.

  
  Level 3 ([5]–[6])
  Candidate gives a detailed description and explanation of one way 

that smart phone technology has lead to increased interest in leisure 
and one that has lead to increased participation in leisure,

  e.g. most leisure based organisations now use social media such as 
Facebook as a means of communication with their members and the 
wider public.  Social media can be accessed via smart phones.  A 
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leisure organisation might use Facebook to advertise special offers, 
special events or changing opening hours.  This might encourage 
some people to be more interested in leisure. 

  e.g. Many smart phones have a health app already loaded, one of the 
features of this app is the ability to measure how far someone has 
walked in kilometres as well as the number of steps taken.  The app 
also records how many flights of stairs they have climbed.  This can 
encourage the person to monitor their activity levels, to set targets 
and to participate to a greater extent in the leisure activity of walking.

      [6]

5 (a) Glamping is a growing trend in the leisure, travel and tourism industry.  
Describe two features of glamping.

  Glamping combines glamour and camping.  It is a form of camping 
that started in the US and came across to UK over the last decade. 
Glamping involves accommodation and facilities more luxurious 
than those associated with traditional camping.  The focus is on 
the comfort of the guest.  There is a wide range of accommodation 
including yurts, igloos, teepees, cabins, eco lodges and treehouses.  
Glamping is promoted as a way to experience the great outdoors 
without sacrificing on luxury.

  Any other acceptable response.
  Award [0] for a response not worthy of credit.

  Award [1] for a basic statement identifying an appropriate feature of 
glamping, e.g. glamping brings together glamour and camping.

  Award [2] for a sound description of an appropriate feature of 
glamping, 

  e.g. glamping brings together glamour and camping. Guests get to 
enjoy the great outdoors without sacrificing on luxury.

  (2 × [2]) [4]
 
 (b) Most travel companies now use electronic booking and ticket issuing 

systems via their web site.  Explain two benefits of this facility to the 
customer.

  Benefits:
• tickets are issued immediately and copies can be reprinted at any 

time;
• customer can book their travel and accommodation from the 

comfort of their own home; and
• their booking is confirmed at the time of booking.

  
  Any other acceptable response.

  Note:  benefits must relate to the customer.

  Award [0] for a response not worthy of credit.

24
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  For each benefit: 

  Award [1] for a benefit identified without explanation, 
  e.g. tickets are issued immediately and copies can be reprinted at 

any time.  
  e.g. customer can book their travel and accommodation from the 

comfort of their own home.
  
  Award [2] for a benefit identified with limited explanation, 
  e.g. tickets are issued immediately and copies can be reprinted at 

any time, as the customer can monitor their booking at any time.  
  e.g. customer can book their travel and accommodation from the 

comfort of their own home without having to go to a travel agent.

  Award [3] for a benefit identified with detailed explanation, 
  e.g. tickets are issued immediately and copies can be reprinted at 

any time, as the customer can monitor their booking at any time to 
confirm their booking is correct and make any necessary changes.  
Copies can be saved on their computer, phone or tablet and their 
hand held devices used for check-in.  

  e.g. customer can book their travel and accommodation from the 
comfort of their own home without having to go to a travel agent, 
which may involve them having to take time off work, which may 
cause them to lose pay.

  (2 × [3]) [6]

 (c) Discuss the reasons why some people may prefer to use the services 
of a travel agent rather than use the internet when booking their 
holiday.

  Reasons:
• they are assured that the travel agent will ensure the holiday is 

booked with all the correct details;
• the travel agent will be able to discuss the customer’s needs and 

suggest alternatives;
• the customer may not have access to the internet;
• the customer may have limited ICT skills and is not confident to 

book the holiday themselves;
• the travel agent offers other services and products which the 

customer may require such as; foreign exchange, insurance, pre-
booked excursions, etc.; and

• the travel agent will be able to confirm ATOL and ABTA 
protection.

  Any other acceptable response.

  Award [0] for a response not worthy of credit.
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  For each reason:

  Level 1 ([1]–[3])
  Candidate demonstrates basic knowledge and understanding; 
  they identify up to three reasons without any discussion, 
  e.g. the travel agent will ensure the holiday is booked with all the 

correct details.  
  e.g. the travel agent offers other services and products which the 

customer may require. 

  The candidate uses only a limited form and style of writing.  The 
organisation of material may lack clarity and coherence.  There is 
little use of specialist vocabulary.  Presentation, spelling, punctuation 
and grammar may be such that intended meaning is not clear. 

  Level 2 ([4]–[6]) 
  Candidate demonstrates limited knowledge and understanding; they 

identify up to three reasons with some discussion, 
  e.g. the customer can be assured that the travel agent will ensure the 

holiday is booked with all the correct details, which they may not have 
the confidence to do themselves.  

  e.g. the travel agent offers other services and products which the 
customer may require such as foreign exchange, insurance and pre-
booked excursions.

  The candidate uses an appropriate form and style of writing, 
supported with appropriate use of diagrams as required.  Relevant 
material is organised with some clarity and coherence.  There is 
some use of appropriate specialist vocabulary.  Presentation, spelling, 
punctuation and grammar are sufficiently competent to make meaning 
clear.

  Level 3 ([7]–[9])
  Candidate demonstrates detailed knowledge and understanding; they 

identify up to three reasons with detailed discussion, 
  e.g. the customer can be assured that the travel agent will ensure the 

holiday is booked with all the correct details, which they may not have 
the confidence to do themselves, either because they are not sure of 
their computer skills or are afraid they might make a mistake which 
would result in errors being made. 

  e.g. the travel agent offers other services and products which the 
customer may require such as; foreign exchange, insurance and pre-
booked excursions.  The customer may not be able to obtain these 
services and products for themselves.  They may need guidance in 
relation to which excursions would suit them or the best insurance to 
meet their needs.

  The candidate successfully selects and uses an appropriate form 
and style of writing, supported with effective use of diagrams where 
appropriate.  Relevant material is organised with a high degree 
of clarity and coherence.  There is widespread use of appropriate 
specialist vocabulary.  Presentation, spelling, punctuation and 
grammar are of a sufficiently high standard to make meaning clear. [9]

   Total

19
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1 (a)  Define the term marketing.

  Marketing means getting the right product to the right people in the 
right place and at the right price.

  Award [1] for an incomplete definition,
  e.g. it is about promoting a product.

  Award [2] for a complete definition as given above. [2]

 (b) Identify four ways that a market can be segmented.

  Any four of:
• age;
• gender;
• social group;
• lifestyle; and
• ethnicity.

  (4 × [1])   [4]

 (c) Describe two promotional techniques that are used by leisure, travel 
and tourism organisations.

  Candidates may choose any two promotional techniques from:
• advertising;
• direct marketing;
• public relations;
• personal selling; and/or
• sales promotions.

  Note:  response must relate to promotional techniques and not 
promotional materials.

  Award [0] for a response not worthy of credit.

  Award [1] for a basic statement identifying an appropriate promotional 
technique, 

  e.g. leisure, travel and tourism organisations could use sales 
promotions as a promotional technique.

  Award [2] for a sound description of an appropriate promotional 
technique, 

  e.g. leisure, travel and tourism organisations could use sales 
promotions, for example offering a discount on a family holiday, as a 
promotional technique.  
(2 × [2]) [4]
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 (d) Study Fig.1, a poster promoting a GolfTasia course.
  Describe and explain two factors that make this poster an effective 

item of promotional material.

  Possible answers include:
• the use of cartoon style image;
• the use of colour; and
• the use of appropriate language.

  Award [0] for a response not worthy of credit. 
  
  Award [1] for the identification of a relevant factor,
  e.g. the poster uses bright colours.

  Award [2] for a limited description and explanation that relates to the 
effectiveness of the poster as an item of promotional material, 

  e.g. the poster uses bright colours which are eye catching.

  Award [3] for a detailed description and explanation that relates to the 
effectiveness of the poster as an item of promotional material, 

  e.g. the poster uses bright colours including blue and green which are 
eye catching therefore attracting attention to the poster and making it 
effective as an item of promotional material.  
(2 × [3]) [6]

 (e) Identify two types of promotional material, other than a poster, that 
might be used to advertise the GolfTasia course. Justify your choices.

  Promotional material:
• newspaper advertising;
• TV or radio advertising; 
• displays at local leisure centre;
• website pop-ups;
• a brochure; and
• a leaflet.

  Any other acceptable response.
  (2 × [1])

  Justification
  Note: response must be based on the promotional material identified   
  by the candidate.

  Award [0] for a response not worthy of credit.

  Award [1] for a basic justification which may be limited to a 
description of the promotional material,

  e.g. a brochure would be a good way to promote this course.

  Award [2] for a limited justification of the choice of an alternative 
suitable item of promotional material, 

  e.g. a brochure would be a good way to promote this course as more 
information could be included in a brochure.
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  Award [3] for a detailed justification of the choice of an alternative 
suitable item of promotional material,

  e.g. a brochure would be a good way to promote this course as more 
information about the course could be included such as when the 
new course will begin, where the course will be held and what the 
cost will be.

  (2 × [3])   [8]

 (f) GolfTasia may wish to develop other sporting opportunities for 
children.

  Analyse three benefits for GolfTasia of using focus groups in their 
market research.

  GolfTasia is focusing on sporting opportunities for children.  Thus 
other methods of market research such as questionnaires may not be 
appropriate for this segment of the market.
• The organisation would not be able to meet children on their 

own as part of a focus group; the children’s parents must also 
be invited.  This will allow GolfTasia to seek the views of children 
and, at the same time, receive feedback on their views from 
parents.

• The make up of the focus group can be tailored depending on the 
sporting opportunities being considered by GolfTasia; e.g. boys 
only, girls only, specific age group etc.

• The use of a focus group in their market research will allow 
GolfTasia to receive information in real time rather than having 
to wait for results from other methods of market research such 
as questionnaires.  This will allow GolfTasia to respond quickly to 
changing trends.

• The organisers can seek immediate clarification of any points 
raised; e.g. are all children present interested in the opportunity, 
do parents see the opportunity as worthwhile and something they 
could buy into?

• GolfTasia could seek parental permission to obtain useful 
information for promotional material such as quotes from children 
and/or their parents, photographs etc.

  Any other acceptable response.

  Award [0] for a response not worthy of credit.

  Level 1 ([1]–[3])
  Candidate identifies up to three benefits for the organisers without 

any analysis.  Alternatively there may be basic analysis of one 
benefit,

  e.g. the organisation can talk directly to children. 
  e.g. the researcher receives comments about the development of 

sporting opportunities at first hand and can seek clarification of any 
points raised.
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  Level 2 ([4]–[6])
  Candidate identifies at least two benefits with limited analysis.  

Answers at this level may be unbalanced with one benefit analysed in 
greater detail than other/s,

  e.g. the organisation can talk directly to children about their sporting 
interests and can find out what sporting opportunities they would like 
GolfTasia to develop. 

  e.g. the researcher receives comments at first hand and can seek 
clarification of any points raised. This would be important as the 
children may not express their views clearly and succinctly. 

  Level 3 ([7]–[9])
  Candidate identifies three benefits with detailed analysis,  
  e.g. the organisation can invite parents and children to the focus 

group and can therefore talk directly to children about their interests.  
Children attending the focus group would have to be supervised 
by a parent.  This will allow GolfTasia to hear the views of children 
in relation to what sporting activities they would like to see the 
organisation develop.  At the same time they can hear the views of 
parents, e.g. the parents could give their views on which sporting 
opportunities they consider to be practical or affordable.  This should 
ensure that any new sporting opportunities offered succeed.

  e.g. the researcher receives comments at first hand and can seek  
clarification of any points raised.  This would be important as the 
children may not express their views clearly and succinctly.  Not 
only can the researcher clarify points with the children, they can also 
clarify any issues with parents.  Thus by the end of the focus group 
meeting the organisation will have clear feedback from those present 
which will allow them to develop sporting opportunties that are more 
likely to be successful. [9] 

2 (a) Identify two negative environmental effects of tourism development 
on a seaside destination. 

 Acceptable responses include:
• loss of habitats;
• loss of wildlife/threatened species;
• increased pollution (noise, air, water, visual);
• overcrowding; 
• traffic congestion; and 
• erosion, e.g. of cliff-top paths.

  Any other acceptable response.
  (2 × [1])  [2]

33
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 (b) Analyse two positive economic effects of this growth for local 
businesses. 

  Acceptable answers include:
• increased employment opportunities
• increased spending in local businesses
• opening of new businesses
• increased disposable income of local people
• increased pop-up shops – souvenirs and catering 

  Any other acceptable response.

  Note:  the effects must be economic in nature. 
  
  Award [0] for a response not worthy of credit.

  Award [1] for the identification of a relevant effect without any 
analysis,

  e.g. the increased number of cruise ships visiting Belfast will mean 
more spending in local businesses. 

  Award [2] for the identification of a relevant effect with limited 
analysis,

  e.g. the number of cruise ships visiting Belfast has almost doubled 
over the past five years.  This will increase the number of tourists 
which will mean more spending in local businesses.

  Award [3] for the identification of a relevant effect with detailed 
analysis, 

  e.g. the number of cruise ships visiting Belfast has almost doubled 
over the past five years.  In 2016, 145 000 cruise passengers visited 
Belfast.  This will lead to more spending in local businesses such as 
shops selling souvenirs.  This will mean that local businesses make a 
bigger profit. 

  (2 × [3]) [6]

 (c) Large numbers of visitors, such as at the Forbidden City in Beijing 
shown in Fig. 3, can often have a negative effect on popular tourism 
areas.  Explain three methods that can be used to reduce these 
negative effects. 

  
  Acceptable responses include:

• educating locals and visitors through web sites, leaflets 
community talks;

• managing traffic, e.g. implementation of one way systems, park 
and ride, pedestrian only areas, parking zones limited to two 
hours;

• managing visitors:  opening and closing times, off peak pricing; 
and

• ask local communities for their views and ideas by setting up 
forums, groups and consultations.

  Any other acceptable response.

  Award [0] for a response not worthy of credit.
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  Level 1 ([1]–[3])
  Responses at this level may simply list up to three methods to reduce 

the negative effects of large numbers of visitors on popular tourist 
areas.  Alternatively one method explained in detail could also be 
awarded Level 1,

  e.g. managing traffic would reduce the effect of large numbers of 
visitors at a popular tourist area.

  e.g. the negative impacts of large numbers of tourists on popular 
tourist areas could be reduced by managing traffic.  For example a 
one-way system would ease traffic flow in a popular tourist area.

  
  Level 2 ([4]–[6])
  Responses at this level may give a limited explanation of three 

methods to reduce the negative effects of large numbers of visitors on 
popular tourist areas.  Alternatively the response could be unbalanced 
with one method covered in detail and another/s covered in less 
detail,

  e.g. the negative impacts of large numbers of visitors on popular 
tourist areas could be reduced by managing traffic.  Implementing 
a one-way system would ease traffic flow for residents and visitors 
alike.  There must be ample car parking spaces.  

  Managing visitors is also important to reduce the impacts of large 
numbers of visitors.

  Level 3 ([7]–[9])
  A detailed explanation of three relevant methods that can be used to 

reduce the negative effects of large numbers of visitors at a popular 
tourist area,

  e.g. the negative impacts of large numbers of visitors on popular 
tourist areas can be reduced by managing traffic.  There are various 
ways that this can be done, for example by implementing a one-
way system and making sure there are ample car parking spaces.  
This will help to reduce traffic congestion in the area.  Park and ride 
schemes can allow visitors to park away from the heart of the tourist 
area but still be able to reach it easily.  Pedestrianisation can be used 
for the most popular area ensuring that visitors and locals alike are 
safe. [9]

3  (a) Tourists visiting other countries often encounter cultures different 
from their own.  Identify two customs or practices found abroad that 
tourists from the UK may encounter and describe how the custom or 
practice would impact on the tourist.

  Acceptable responses include:
• clothing, e.g. dressing modestly when in public;
• food and drink, e.g. no food products using pork;
• siesta, e.g. shops and businesses closing in the afternoon;
• religion, e.g. dress codes when visiting places of worship; and
• social attitudes, e.g. public displays of affection are unacceptable.

  Any other acceptable response.  

  

17



AVAILABLE 
MARKS

82

  Award [1] for the identification of an appropriate custom or practice 
that tourists from UK may encounter whilst on holiday, 

  e.g. visitors to mosques must be appropriately dressed.

  Award [2] for the identification of an appropriate custom or practice 
that tourists from UK may encounter whilst on holiday with a 
description of how it will impact on tourists from UK,

  e.g. visitors to mosques in countries such as Oman must be 
appropriately dressed.  Men must wear long trousers and have their 
shoulders covered.  Women must be covered to the neck, wrist and 
ankle.  Visitors who are not properly dressed will not be permitted to 
visit the mosque.

  (2 × [2])  [4]
 
 (b) Define the term responsible traveller. 

  Award [1] for an incomplete definition, 
  e.g. a traveller who respects the destination where they are staying.

  Award [2] for a full definition,
  e.g. a responsible traveller is someone who respects both the 

destination they are travelling to and its inhabitants and who is 
economically, environmentally and socially responsible. [2]

 (c) Identify four actions that a responsible traveller might engage in while 
on holiday.

  Acceptable responses include:
• being considerate, e.g. asking before taking photographs;
• avoiding leaving litter behind;
• reducing energy consumption, e.g. by turning off the air 

conditioning when they are not in their room;
• conserving water, e.g. by taking showers rather than baths;
• respecting other cultures, e.g. dress appropriately when in public;
• supporting the local economy, e.g. buy locally made souvenirs;
• refusing to have a photograph taken with a wild animal or an 

endangered species; and
• not attending animal shows.

  Any other acceptable response 
  (4 × [1])   [4]

 (d)  Describe and explain three ways that visitors can help to maintain 
sustainable tourism.

  Responses may focus on economic, environmental and/or social 
aspects of sustainable tourism:
• minimising the negative environmental impact in destinations, 

e.g. conserving water;
• creating economic benefits for locals, e.g. eating food produced 

from locally grown produce;
• conserving local culture, e.g. buying local crafts; and
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• promoting links and respect between tourists and the local 
community, e.g. home-stays where the tourist is hosted by locals 
in their homesteads.

  Any other acceptable response.

  Note:  Top Level 3 marks can be awarded to a detailed response 
focused on three ways a visitor can help to maintain sustainable 
tourism that are drawn from any one of economic, environmental or 
social aspects.

  Award [0] for a response not worthy of credit.

  Level 1 ([1]–[3]) 
  Responses at this level may simply list up to three ways that visitors 

can help to maintain sustainable tourism.  Alternatively, a description 
of one example with explanation could also be awarded Level 1,

  e.g. to help maintain sustainable tourism, visitors should avoid 
wasting water.

  e.g. to help maintain sustainable tourism, visitors should conserve 
energy.

  e.g. to help maintain sustainable tourism, visitors should buy local 
souvenirs.

  The candidate uses only a limited form and style of writing.  The 
organisation of material may lack clarity and coherence.  There is 
little use of specialist vocabulary.  Presentation, spelling, punctuation 
and grammar may be such that intended meaning is not clear. 

  Level 2 ([4]–[6]) 
  Responses at this level may provide a limited description and 

explanation of three ways that visitors can help to maintain 
sustainable tourism.  Alternatively the response may be unbalanced 
with one way explained in detail and other/s either explained in less 
detail or simply identified,

  e.g. to help maintain sustainable tourism visitors should avoid wasting 
water.  They can do this by having showers instead of baths and not 
leaving a tap running while they clean their teeth.  These actions will 
reduce their individual water usage and be more sustainable.

  e.g. to help maintain sustainable tourism visitors should save energy 
by switching off lights and the air conditioning when they are out 
of their room.  This will reduce their use of energy and be more 
sustainable.

  e.g. to help maintain sustainable tourism visitors should buy locally 
made souvenirs.  This will support local businesses and be more 
sustainable.

  The candidate uses an appropriate form and style of writing, 
supported with appropriate use of diagrams as required.  Relevant 
material is organised with some clarity and coherence.  There is 
some use of appropriate specialist vocabulary.  Presentation, spelling, 
punctuation and grammar are sufficiently competent to make meaning 
clear. 
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  Level 3 ([7]–[9])
  A detailed description and explanation of three ways that visitors can 

help to maintain sustainable tourism,
  e.g. To maintain sustainable tourism visitors should avoid wasting 

water.  When on holidays visitors tend to forget that water is a vital 
resource and many popular tourist destinations are in areas that 
receive low rainfall.  They can conserve water by having showers 
instead of baths.  Visitors should not leave a tap running while they 
clean their teeth.  They should also reuse their towels rather than 
expecting them to be washed every day.  In this way visitors can 
conserve water ensuring that tourism is sustainable in the area.

  e.g. to help maintain sustainable tourism visitors should save energy 
by switching off lights and the air conditioning when they are out 
of their room.  Tourists often take electricity supply for granted and 
are increasingly taking gadgets such as mobile phones, iPods and 
digital cameras on holiday that need to be re-charged using the 
local electricity supply.  Many tourists do not realise that locals may 
experience power cuts but their hotel will have back-up generators 
to maintain supply.  Air conditioning uses a lot of energy and by 
switching it off when they are not in their room they will reduce their 
use of energy.  These actions will help to ensure that tourism is 
sustainable in the area.

  e.g. to help maintain sustainable tourism visitors should buy locally 
made souvenirs.  This will support local businesses.  Tourists do not 
always realise that the souvenirs they buy have been imported, e.g. 
in Mauritius souvenirs made from mother of pearl are imported from 
Indonesia.  By purchasing souvenirs that are made locally the tourist 
is supporting the business producing the souvenir (which may be a 
family run business) as well as the supplier of the raw material.  This 
helps to make tourism sustainable.

  The candidate successfully selects and uses an appropriate form 
and style of writing, supported with effective use of diagrams where 
appropriate.  Relevant material is organised with a high degree 
of clarity and coherence.  There is widespread use of appropriate 
specialist vocabulary.  Presentation, spelling, punctuation and 
grammar are of a sufficiently high standard to make meaning clear. [9] 

4 A couple are flying from the U.K. to Fort Lauderdale, Florida to embark on 
a Caribbean cruise.

 (a) Identify three items that airlines do not permit in hand (cabin)   
baggage.

  Acceptable responses include:
• large scissors (blades greater than 6cm);
• other sharp and bladed objects such as razor blades;
• paint, petrol, lighter refills;
• christmas crackers;
• party poppers and sparklers;

19
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• blunt instruments such as bats, bars and DIY tools; and
• chinese lanterns.

  Any other acceptable response.
  (3 × [1])   [3]

 (b) Describe and explain two ways that airport security ensures 
prohibited items are not carried aboard an aircraft.

  Acceptable answers include:
• body scans and screening;
• screening of luggage;
• notices displayed at security;
• security checks; and
• asked by check-in staff.

  Any other acceptable response.

  Award [0] for a response not worthy of credit.

  Level 1 ([1]–[2])
  At this level the candidate may simply state two ways that airport 

security ensures prohibited items are not carried aboard the aircraft.  
Alternatively there may be a basic description of one way that airport 
security ensures prohibited items are not carried aboard the aircraft,

  e.g. hand baggage is put through an X-ray machine.
  e.g. hand baggage is X-rayed at security for any prohibited items.

  Level 2 ([3]–[4])
  Two ways that airport security ensures that prohibited items are not 

carried on board are described with limited explanation,  
  e.g. hand baggage is X-rayed at security for any prohibited items, if a 

prohibited item shows up on the X-ray it is removed from the bag.  

  Level 3 ([5]–[6]) 
  Two ways that airport security ensures that prohibited items are not 

carried on board are described and explained in detail,  
  e.g. hand baggage is X-rayed at security for any prohibited items, 

if anything shows up on the X-ray the bag is taken to the side.  The 
owner of the bag will be asked by security staff to open the bag which 
will be searched and any prohibited item/s removed. [6]

 (c) Identify and explain procedures that are undertaken to ensure 
passenger safety and security onboard a cruise ship.

  Acceptable responses include:
• emergency procedures for evacuation are practised at the start 

of the cruise; attendance by all passengers is compulsory; the 
practice includes the emergency signal (ship’s horn) and how the 
life jacket should be worn;

• life jackets are stored in cabins/staterooms and are also available 
at muster stations;
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• signage throughout the ship to show location of muster stations; 
and 

• evacuation routes are shown on a notice on back of cabin/
stateroom door.

  Any other acceptable response.

  Award [0] for a response not worthy of credit.

  Level 1 ([1]–[2])
  Candidates may simply state aspect/s of evacuation procedures 

or may provide basic explanation on one aspect of the evacuation 
procedure,

  e.g. life jackets. 
  e.g. life jackets are available for all passengers.

  Level 2 ([3]–[4])
  The evacuation procedures are identified with some explanation,
  e.g. It is a legal requirement to ensure the health and safety of all 

cruise passengers. A cruise ship must abide by this law to ensure 
that their passengers know what to do in the case of an emergency.  
When a passenger arrives on board they must attend a safety 
briefing.  Life jackets are stored in every cabin/stateroom.  This 
means that everyone knows what to do in an emergency.

  Level 3 ([5]–[6]) 
  A detailed explanation of the emergency evacuation procedures 

undertaken to ensure that all passengers are safe on a cruise ship, 
  e.g. It is a legal requirement to ensure the health and safety of all 

passengers.  A cruise ship must abide by this law to ensure that all 
passengers know what to do in the case of an emergency.  When 
a passenger arrives on board they are required to attend a safety 
meeting.  The alarm signalling an emergency will be demonstrated.  
Members of the crew will explain the actions that must be taken 
depending where passengers are at the time, e.g. if they are in their 
cabin/stateroom they should put on warm clothing and take their life 
jacket to their nominated muster station.  Attention will be drawn to 
notices located on the back of cabin/stateroom doors which show 
evacuation routes and the muster station that the passengers should 
go to.  By informing customers of what to do when at sea in an 
emergency, this will help prevent panic among customers. [6]

 (d) Describe three healthcare situations that are excluded from the 
European Health Insurance Card (EHIC) scheme.

  The following are excluded from the EHIC scheme:
• private healthcare or costs, such as mountain rescue in ski 

resorts;
• the cost of being repatriated (brought back home);
• travellers are not allowed to go abroad to receive treatment 

including giving birth;
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• restricted as to where you can use it, e.g. Monaco does not 
accept the EHIC; and

• treatment on crusies.

  Any other acceptable response.

  Award [0] for a response not worthy of credit.

  Award [1] for a correctly identified exclusion,
  e.g. Private healthcare is not included in the EHIC scheme. 

  Award [2] for a correctly identified exclusion with sound description, 
  e.g. Private healthcare services are not included in the EHIC scheme.  

Individuals cannot travel under the EHIC to receive private treatment 
abroad nor can they receive private treatment whilst on holiday using 
their EHIC. 

  (3 × [2])   [6]

5 Using three recent examples of emergency situations that have affected 
the travel and tourism industry, analyse the effects of these situations on 
tour operators and travellers.   

 Examples:
• terrorist attacks, e.g. terrorist attacks on aircraft;
• wars and riots, e.g. Syria;
• disease outbreaks e.g. the Zika virus; and
• natural events such as hurricanes, earthquakes, floods or volcanic 

eruptions.

 Any other acceptable response.

 Effects: 
• disruption to travel;
• cancelled holidays;
• repatriation;
• effect on visitor numbers;
• loss of revenue; and
• bad press.

 Any other acceptable response.

 Award [0] for a response not worthy of credit.

 Level 1 ([1]–[3])
 Candidates identify three situations with basic detail and without any 

analysis.  Responses at this level may address only tour operators or 
travellers,

 e.g. three emergency situations that have affected the tour operators and 
their customers recently are terrorist attacks, hurricanes and outbreaks 
of disease.  All of these make passengers nervous to travel and 
therefore the tour operator can lose money.  It can also mean that travel 
arrangements have to be changed at the last minute. 
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 The candidate uses only a limited form and style of writing.  The 
organisation of material may lack clarity and coherence.  There is little 
use of specialist vocabulary.  Presentation, spelling, punctuation and 
grammar may be such that intended meaning is not clear. 

 Level 2 ([4]–[7])
 Candidates identify three situations with limited detail and limited analysis. 

At this level there will be some attempt to address both the effects of tour 
operators and those on travellers,

 e.g. three emergency situations that have recently affected tour operators 
and their customers, are terrorist attacks, hurricanes and outbreaks of 
disease.  Terrorist attacks have been highlighted recently especially in 
Tunisia and Egypt as well as when travelling by air.  Currently advice from 
the Foreign and Commonwealth Office is not to travel to these countries, 
this means that tour operators lose money as they have to cancel 
holidays to those destinations and offer alternatives to the customers.  

 
 It can also mean that individual travel arrangements have to be changed 

at the last minute and those on holiday may have to be repatriated. 

 Hurricanes can affect the Caribbean in summer.  When a hurricane is 
forecast tour operators will have to bring tourists home, this is expensive 
and takes time to organise.  Tourists will be advised not to travel to the 
area which will disrupt their plans.  They may have difficulty finding a 
suitable alternative holiday that meets their needs in terms of dates and 
costs. 

 The recent outbreak of the Zika virus has also affected people who may 
have been planning to go to one of the infected destinations.  

 Public Health England is currently recommending that pregnant women 
planning to travel to affected areas should postpone non-essential travel. 
This will impact on the customer who will have to select a new destination 
that meets their needs.  If the customer is due to travel soon they may be 
out more money as the next choice of holiday could be more expensive.  
The tour operator will be expected to provide guidance and advice to 
travellers.

 The candidate uses an appropriate form and style of writing, supported 
with appropriate use of diagrams as required.  Relevant material is 
organised with some clarity and coherence.  There is some use of 
appropriate specialist vocabulary.  Presentation, spelling, punctuation and 
grammar are sufficiently competent to make meaning clear. 
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 Level 3 ([8]–[10])
 Candidates identify three situations in detail with a detailed analysis that 

refers explicitly to effects on both tour operators and travellers, 
 e.g. three emergency situations that have recently affected tour operators 

and their customers, are terrorist attacks, hurricanes and the outbreak of 
disease.  Terrorist attacks have been highlighted recently in Tunisia and 
Egypt as well as when travelling by air.  The recent bombing of a Russian 
plane and the disappearance of a Malaysian Airlines plane have made 
members of the public very nervous of flying.  This will impact on tour 
operators in terms of a drop in bookings and therefore lost revenue.  For 
the individual traveller this can mean that their travel arrangements have 
to be changed at the last minute which may be more expensive than the 
original holiday planned.  For those already on holiday the tour operator 
may have to arrange for them to be repatriated.  This is upsetting for 
travellers and costly for tour operators.

 Hurricanes can affect the Caribbean in summer.  When a hurricane is 
forecast tour operators will have to bring tourists home, this is expensive 
and takes time to organise.  If it is not possible to bring everyone home 
in time then tourists may be injured.  Tourists will be advised not to travel 
to the area which will disrupt their plans.  A new booking may be more 
expensive than the original booking and the traveller may not be able to 
find anything suitable that matches their needs, e.g. particularly dates.

 The recent outbreak of the Zika virus has also affected honeymoon 
couples who may have been planning to go to one of the infected 
destinations and now will have to change their holiday plans.  The official 
advice is that if a tourist is pregnant or planning to get pregnant they 
should postpone travel to affected destinations.  This will impact on the 
customer who will have to select a new destination that meets their 
needs.  If they are about to travel soon they may find that their alternative 
holiday could be more expensive.  Tour operators need to keep 

 up-to-date with a rapidly changing situation and ensure that they are 
providing accurate information to travellers.

 All of these emergency situations can result in the holiday market getting 
bad press which heightens the anxiety in customers who may put off 
booking holidays until the last minute.  This could result in a tour operator 
going out of business due to slow bookings. 

 The candidate successfully selects and uses an appropriate form 
and style of writing, supported with effective use of diagrams where 
appropriate.  Relevant material is organised with a high degree of clarity 
and coherence.  There is widespread use of appropriate specialist 
vocabulary.  Presentation, spelling, punctuation and grammar are of a 
sufficiently high standard to make meaning clear.  [10]

  Total

10

100
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