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Foreword
CCEA has developed new specifications which comply with criteria for GCSE qualifications.  
The specimen assessment materials accompanying new specifications are provided to give 
centres guidance on the structure and character of the planned assessments in advance of 
the first assessment.  It is intended that the specimen assessment materials contained in 
this booklet will help teachers and students to understand, as fully as possible, the markers’ 
expectations of candidates’ responses to the types of tasks and questions set at GCSE level.  
These specimen assessment materials should be used in conjunction with CCEA’s GCSE 
Business and Communication Systems specification.
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Centre Number

Candidate Number

General Certificate of Secondary Education
2018

For Examiner’s 
use only

Question 
Number

Marks

1

2

3

4

Total
Marks

TIME
2 hours.

INSTRUCTIONS TO CANDIDATES
Write your Centre Number and Candidate Number in the spaces provided 
at the top of this page.
Save each document using the name specified in each task.
Add your Centre Number, Candidate Number, Task Number and Label to 
the header or footer of every printout produced.
All printouts must be attached to the the examination paper at the end of 
the examination in the correct order.
Use the treasury tag provided to attach your printouts to the examination 
paper.  At this point you should complete the checklist at the back of the 
examination paper.
You may not take the exam paper with you.
Complete all four tasks in order.

INFORMATION FOR CANDIDATES
The total mark for this paper is 100.
Figures in brackets printed down the right-hand side of pages indicate the 
marks awarded to each task or part task.
Quality of written communication will be assessed in Task 3(i).
Filenames to be used in the completion of this examination:
Pupil List.mdb
Paris1.jpg  Letterhead.docx
Paris2.jpg

Number of printouts 
attached 
(to be completed at the end  
of the examination)
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Introduction

Grange High School is a secondary school.  Both boys and girls attend the school.  Mr Jones is 
a teacher in the school, and he is organising a school trip to Paris.  The school trip is for pupils 
in Years 8, 9 and 10 only.  He will be accompanied by another teacher, Mrs Black, on the trip.

Some details of the trip are as follows:

Destination: Paris, France
Dates: 1 to 8 July
Cost: £475

Mr Jones is keen to use software applications to help organise all aspects of the school trip.

Four tasks follow which will allow you to produce some of the documentation/files that Mr Jones 
requires.

To assist your file management, create a folder in your working area called ‘BCS Exam 
Files’.  Any files you are asked to save should be saved in this folder.
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Using Word Processing Software

Task 1

Two files (Paris1.jpg and Paris2.jpg) are available to assist you with this task.

Mr Jones wants a poster to be displayed throughout the school advertising the school trip.

Produce an effective A4 poster which includes the essential information.

The poster must include the following information:

• Destination of the school trip
• Dates of the school trip
• Cost of the school trip
• Both images, appropriately placed

Include two other pieces of appropriate information on your poster.

Use effective fonts, styles, tables and other design features in your poster.

Save this document as Poster.  Print one copy of the poster on one A4 page.
Label the printout Poster.  

Do not forget to include your Candidate Number, Centre Number and Task Number in the 
header or footer before printing the poster.

      Total marks: [10]
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Using Spreadsheet Software

Task 2

Pupils going on the trip must pay a deposit of £50, followed by three further payments.

Mr Jones would like to use a spreadsheet to help manage pupil payments for the second 
payment.

Your task is to develop this spreadsheet.

Part A

Using a Spreadsheet Software package, open a new file and save it as Payments.  Complete 
the following.

 (a) In cell A1, enter the text ‘School Trip Payments’.
  Embolden this text and increase the font size to 20.
  Merge cells A1 to I1 and centre align the text.  [3]

 (b) Enter the following text in the relevant cells:

Cell Text to be entered
A2 Name
B2 Year
C2 Deposit
D2 Payment 1
E2 Payment 2
F2 Payment 3
G2 Total Paid
H2 Amount Outstanding
I2 Fully Paid

A3 Michael McGrath
A4 John Magowan
A5 Peter Smith

A10 Trip Cost
A12 Total Payments Made
A13 Average Payment Made
A14 Largest Payment Made

  [2]

 (c) Format cells A2 to I2 to grey shading.  [1]
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 (d) Enter the following numbers in the relevant cells:

Cell Number to be entered
B3 8
B4 8
B5 9

C3 50
C4 50
C5 50

D3 200
D4 80
D5 120

E3 150
E4 200
E5 120

F3 75
F4 60
F5 50

B10 475
  [2]

 (e) Format cells C3:H5, B10 and B12:B14 to sterling currency (£ visible) and to 2 decimal 
places

    [2]

 (f) Create a formula in cell G3 which will calculate the total payments made (including the 
deposit) for Michael McGrath.  [2]

 (g) Using absolute cell referencing and cell B10, create a formula in cell H3 which will 
calculate the amount outstanding for Michael McGrath.  [4]

 (h) Create a formula in cell I3 which will display the word YES if Michael McGrath is fully 
paid up, or NO if he is not fully paid up.  [4]

 (i) Replicate the formulae created in cells G3, H3 and I3 for the other pupils. [2]

 (j) In cell B12 create a formula which will calculate the total payments made (including the 
deposit) for all pupils.  [2]

 (k) In cell B13 create a formula which will calculate the average payments made (not 
including the deposit) for all pupils.  [2]

 (l) In cell B14 create a formula which will calculate the largest payment made by any 
pupil.  [2]
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 (m) Save the file.
  
  Print one copy of the spreadsheet data on one A4 page, landscape, with row and 

column headings and gridlines visible.
  
  Make sure that all the data can be seen.
  
  Label the printout Payments Data.  [4]

 (n) Print one copy of the spreadsheet formulae on one A4 page, landscape, with row 
and column headings and gridlines visible.

  
  Make sure that all the formulae can be seen.
  
  Label the printout Payments Formulae.  [1]

Do not forget to include your candidate Number, Centre Number and Task Number in the 
header or footer before printing the above documents.

Part A total marks: [33]
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Part B

Using the file Payments complete the following:

Create a Bar Chart detailing the deposit and all payments made by Michael McGrath.

Include:

• An appropriate title
• Appropriate titles on each axis
• A data value for each bar on the chart

Place the chart as a new sheet called Michael McGrath Payments.

Save the file Payments.

Print the Bar Chart on one A4 sheet.

Label the printout Bar Chart.  

Do not forget to include your Candidate Number, Centre Number and Task Number in the 
header or footer before printing the above document.

Part B total marks: [6]
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Using Database Software/Word Processing Software

Task 3

Two files named Letterhead.docx and Paris Trip.mdb are available to assist you with the 
task.

Mr Jones is using a database to store details of pupils who will be going on the school trip.

Two excursions (Waterpark and Stade de France) have been arranged for the pupils.  Pupils 
can go on only one of these excursions.

Using the tables Pupil List and Excursion in the Paris Trip file, complete the following:

 (a) A mistake was made in the design of the Pupil List table.  The field ‘City’ should have 
been called ‘Town’.

  Correct this mistake.  [1]

 (b) Lucy Henderson, a Year 9 pupil, is to be added to the pupil list.  Her Pupil ID is 10.  
  She lives at 329 Old Coach Road, Belfast BT3 4DW.  

  She will be going on the Stade de France excursion (Excursion ID = 2).
  
  Add her details to the Pupil List table.
  
  Print the Pupil List table on one A4 page.
  
  Label the printout Pupil Table.  [2]

 (c) The pupil whose address is 65 Cregagh Road, Castlereagh has withdrawn from the 
school trip.

  Delete this pupil’s details from the Pupil List table.  [1]

 (d) An error was made when entering Peter Smith’s details.  He is actually a Year 9 pupil.
  Make this change to the Pupil List table.  [1]

 (e) Pupils can go on only one of the excursions.  

  Create a relationship between the Pupil List table and the Excursion table.
   
  Print this relationship.
  
  Label the printout Relationships.  [2]
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 (f) Mr Jones would like a report showing the Forename, Surname and Year of all the 
pupils going on the trip.

  The report is to be grouped by year and sorted alphabetically by surname.

  The report must not contain any other details about the pupils.

  The title for the report should be ‘Pupils Going on Paris Trip’ and the report must be 
professional in appearance.

  Create and print this report on one A4 page.

  Label the printout Pupils Going on Paris Trip.  [5]

 
 
 (g) Carry out a search to display the Forename and Surname only of all Year 9 pupils.
  Include field headings.

  Save the search as Year 9 Pupils.

  Print the results of the search on one A4 page.

  Label the print out Year 9 Pupils.  [4]

 (h) Carry out a search to display all pupils who are in Year 10 and are going on the 
excursion to the Waterpark.

  Display only Forename, Surname, Address, Town and Postcode.
  Include field headings.

  Save the search as Year 10 Waterpark.

  Print the results of the search on one A4 page.

  Label the print out Year 10 Waterpark.  [5]

 Using word processing software, the file named Letterhead and the search saved in (h), 
complete the following:

 (i) Create a short letter informing the parents/guardians of Year 10 pupils going on the 
excursion to the Waterpark that:

• the excursion costs £20;
• this must be paid to Mr Jones by 19th June; and 
• request that pupils to be on their best behaviour in the waterpark.

 Do not forget to include your candidate Number, Centre Number and Task Number 
 in the header or footer before printing the above documents
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  Using a mail merge facility, include only the following fields from the search in the 
letter:

• Forename
• Surname
• Address
• Town
• Postcode  [14]

 (j) Print out the standard letter showing the merged fields.
  
  Label the printout Standard Letter.  [1]

 (k) Print out the personalised letters.
  
  Label the letters Letter 1, Letter 2 etc. for each personalised letter.  [3]
   
Do not forget to include your Candidate Number, Centre Number and Task Number in the 
header or footer before printing your documents.

Total marks: [39]

12
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Using Presentation Software

Task 4

Mr Jones is creating a website dedicated to the Paris trip.  He is unsure of what some of the 
terms relating to a website mean and their key benefits.

Use appropriate software to create a presentation and save it as Web Terms.  Complete the 
following:

 (a) Slide 1 should contain:
• A title ‘Web Authoring Software’; and
• An analysis of the key benefits of web authoring software to Mr Jones. [3]

 (b) Slide 2 should contain:
• A title ‘Web Browsing Software’; and 
• An analysis of the key benefits of web browsing software to Mr Jones. [3]

 (c) Slide 3 should contain:
• A title ‘Home Page’; and
• An analysis of the purpose of Mr Jones’ website having a homepage. [3]

 (d) Save your presentation.

  Print slides 1 and 2 in handout mode, two per page.

  Label the printout Web Terms 1.

  Print slide 3 full size.

  Label the printout Web Terms 2.  [3]

Do not forget to include your Candidate Number, Centre Number and Task Number in the 
header or footer before printing the above documents.

   Total marks: [12]

13
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Candidate Printout Checklist

Task Printout label Completed

1 Poster

2 Part A

Payments Data

Payments Formulae

Part B Bar Chart

3

Pupil Table

Relationships

Pupils Going on Paris Trip

Year 9 Pupils

Year 10 Waterpark

Standard Letter

Letter 1, Letter 2 etc

4

Web Terms 1

Web Terms 2

14
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Centre Number

Candidate Number

General Certificate of Secondary Education
2019

For Examiner’s 
use only

Question 
Number

Marks

1

2

3

Total
Marks

TIME
1 hour.

INSTRUCTIONS TO CANDIDATES
Write your Centre Number and Candidate Number in the spaces 
provided at the top of this page.
You must answer the questions in the spaces provided.
Complete in blue or black ink only.
Answer all three questions.
There should be enough space for your answers. If you do require 
more space, you may complete your answers on the extra lined pages 
at the back of this booklet.

INFORMATION FOR CANDIDATES
The total mark for this paper is 75.
Figures in brackets printed down the right-hand side of pages indicate 
the marks awarded to each question or part question.
Quality of written communication will be assessed on Questions 1(d), 
2(e) and 3(e).

Business and Communication 
Systems

[CODE]
SPECIMEN PAPER

Unit 2:  The Business Environment
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Answer all questions

1 Rachel recently lost her job as a chef when the restaurant she worked in 
closed down.  Despite the fact that she has limited experience of running 
a business and the long hours involved in running a restaurant, she has 
decided to open her own restaurant ‘Hoppies’.  She will be a sole trader 
and plans to appoint staff.  

 (a) Identify two reasons why someone would want to start their own 
business.

  Reason 1

  Reason 2

   [2]

 (b) Explain two disadvantages of this type of business ownership for 
Rachel.

  Disadvantage 1

  Disadvantage 2 

   [4]
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 (c) Rachel has been trading successfully for the past year and now plans 
to expand ‘Hoppies’ by buying another restaurant, which has come up 
for sale.  Some of her family members are keen to invest in ‘Hoppies’.  
She has been advised to change her business to a Private Limited 
Company (Ltd).

  Explain one advantage and one disadvantage of this type of 
business ownership for Rachel. 

  Advantage 

 
  Disadvantage 

   [4]

 (d) If ‘Hoppies’ becomes a private limited company, shareholders will 
become stakeholders in the business.  

  Discuss how the shareholders’ aims might be in conflict with their 
customers’ aims.

  The quality of your written communication is assessed in this 
question.
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   [8]

 (e) Rachel uses VoIP to communicate with her accountant.  

  What does VoIP stand for? 

   [1]

 (f) Rachel needs to employ more staff and must carry out induction 
training.  

  Give two reasons why induction training is important for new 
employees.

  Reason 1

  Reason 2

   [2]
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 (g) Rachel wishes to train her new employees ‘on-the-job’.  

  Describe what is meant by on-the-job training and give the two most 
suitable methods of on-the-job training for a restaurant.

  Description

  Example

 1
  
  2  [3]
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2 Alpha Sports Ltd is getting ready to open a new branch in Ballymena.  It 
will be one of a number of sportswear retailers in the town.  Research has 
indicated that the sales of certain products increase in line with sporting 
events.

 (a) Alpha Sports Ltd plan to use social media to promote their business.

  Explain one advantage and one disadvantage of using social media 
for this business.

  Advantage 

  Disadvantage 

   [4]

 (b) Alpha Sports Ltd needs to employ two full-time sales assistants.

  Identify and explain the most suitable method of recruitment they 
could use.

  Type 

  Explanation

   [3]
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 (c) Analyse two suitable methods of selection that Alpha Sports Ltd 
could use to select the new employees. 

  Method 1 

  Method 2

   [6]

 Alpha Sports Ltd use digital trading to sell their products.

 (d) Explain what is meant by the term digital trading?

   [2] 
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 (e) Alpha Sports Ltd can trade digitally using their efficient website, which 
a number of smaller sportswear retailers do not have.  

  Analyse the advantages and disadvantages of digital trading to the 
customers of Alpha Sports Ltd.

  The quality of written communication is assessed in this 
question.

   [8]

  [23]
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3 Bill and Brenda plan to open Smooth Edge Garden Centre next spring. 

 (a) They want to carry out market research to find out what products they 
should sell and who their local competitors are.

  (i) Describe how Bill and Brenda could use primary research to find 
out what products to sell in their garden centre.

   [2]

  (ii) Describe how Bill and Brenda could use secondary research to 
find out who their local competitors are. 

   [2]

 (b)  Analyse two methods of promotion that Bill and Brenda could use to 
make customers aware of the new Smooth Edge Garden Centre.

  Method 1
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  Method 2

   [6]

 (c) Analyse how Bill and Brenda could use the following pricing policies 
to attract new customers to Smooth Edge Garden Centre.

  (1) Penetration: 

  (2) Skimming: 

  (3) Competitor-based pricing: 

   [6]

26
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 (d) Explain two uses of Radio Frequency Identification (RFID) to Smooth 
Edge Garden Centre.

 1

 2

   [4]

 (e) Evaluate the benefits and drawbacks of Smooth Edge Garden Centre 
using digital technology in their business.

  The quality of written communication is assessed in this 
question.

   [8]

27
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You have a total of 20 hours to complete the task.

There are three controlled assessment tasks.  You must complete all three tasks.

Quality of written communication will be assessed in Task 3.

The total mark for this task is 50.

INSTRUCTIONS FOR THE CONTROLLED ASSESSMENT TASK 

Candidates’ work to be first submitted Summer 2019 

Controlled Assessment Tasks must comply with the requirements as detailed in the subject 
specification.

NB:  Some Controlled Assessment Tasks instructions may constitute more than 1 page.
Please have all the information you need to complete the task if printing from a computer.
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Candidates must complete all three tasks.

Scenario

Ben Evans, from a very young age, had a love for animals and worked part-time in a local 
veterinary surgery.  After he completed his A Levels in Biology, Business Studies and Chemistry, 
he enrolled on a course in veterinary nursing at his local college.

On completion of this course he decided to work full-time in the veterinary surgery.

After working in the surgery for several years, Ben spotted a gap in the market in his local area.  
He carried out some market research which confirmed that there was a market for a veterinary 
surgery offering additional services, including:

• animal nutrition;
• pet passport; 
• flexible opening hours;
• pet parties;
• grooming;
• pet funeral; and
• pet products.

Ben has decided to open his own veterinary surgery, run the business himself and employ a 
vet.   He studied Digital Trading as part of his A Level in Business Studies and understands the 
importance of having an online presence.  He plans to use this to promote his business and 
allow him to sell online.

Ben has asked you to create a website which is fit for purpose for his business.  In order to do 
this you should:

• plan and research;
• use appropriate software to develop a digital solution; and
• evaluate this digital solution and your own performance.
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Task 1:  Planning and Research

 (a) Planning:

  (i) Create a Gantt Chart to plan the activities.

  (ii) Identify and make changes to your plan as you work through Tasks 1, 2 and 3.
[5]

 (b) Carry out research to help you design your website including associated costs.

  You should identify what you consider to be the positive and negative aspects of 
website design.  [4]

 (c) Complete a bibliography referencing all sources used.  [1]

Total marks: [10]
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Task 2:  Using Software Applications

Using your research you now need to create a six page website which must include the 
following:

• Home page.

• A facility for potential customers to contact the company and leave their details so that Ben 
can contact them.

You need to make good use of web authoring tools and techniques.

 (a) Develop a digital storyboard for your website.  [4]

 (b) Use appropriate software to create the navigation structure.  [2]

 (c) Using your knowledge of web authoring techniques create a website for Ben’s 
business.

  You must include the following features where appropriate:

• backgrounds, texts, fonts, styles and sizes;
• graphics;
• navigation system; and/or
• hyperlinks.

  A further five of the following must be used to achieve full marks and they must be 
used appropriately:

• Scrolling marquees
• Drop down menus
• Sound
• Video
• Hit counter
• Roll over areas
• External hyperlinks 
•  Any other advanced features which would enhance the appearance of your 

website. 
  
  There needs to be a business rationale for your design choices.  This will be assessed 

in Task 3.   [15]

 (d) Identify and explain the costs associated with the development of this website.  This 
should be no more than two A4 pages and does not require actual costing.  [4]

    

 Total marks: [25]
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Task 3:  Evaluation

Evaluate your software application solution as follows:

1 Evaluate the business rationale for design choices for the website you have created.

2 Evaluate your website, paying particular attention to strengths, weakness and 
recommendations for improvements.

 You should use the following headings to help structure the evaluation of your website:

• Navigation;
• Graphics;
• Use of colour;
• Content;
• Readability;
• Page layout; and
• Hyperlinks.

3 Evaluate your own performance (including your use of the Gantt Chart).

Total marks: [15]
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Amendments made to my plan:

• It took me less time to complete the home page and I did it within 1 hour not the 
  1 hour 30 minutes which I had planned.  

• It took me 30 minutes more to complete my about us page.
• It took me an extra 30 minutes to complete my contact us page.
• It took me only 30 minutes for my costs.
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Task 1(b) - Research

Research 1 - Article:  https://www.yola.com/blog/what-makes-a-good-website/4 /6/13 

What Makes a Good Website?

There are currently over 600 million websites in the world.  Making a website has become an 
easy and manageable task.  Getting your business online is one of the best things you can do 
to reach new and potential customers.  However, many people find it difficult to begin.  In this 
article, we outline four basic steps to help you make your website memorable and engaging.

1 Strong and clear message
 Your website is your best chance to make a lasting impression to your customers.  What is 

the first thing visitors see when they come to your website?  Do they understand your site’s 
purpose?

 In order to have a successful and engaging website, it should have a simple and clear 
message that all visitors can understand.  The best way to communicate your website’s 
purpose is through a clear message on your homepage.  This will also help search engines 
categorize your website for appropriate keywords and phrases.  If you are building your 
website with Yola, you may want to review this article.

 Think about what your website does or what you want it to do.  What products or services 
do you offer?  Then, on your homepage clearly display that message in your content.

 Many websites online fail to communicate the essence of their website to customers on 
their homepage and, thereby, lose valuable leads and sales.  Your website is often a 
potential customer’s first impression of your business.  Make it count.

2 Easy navigation
 Another important feature of a good website is navigation.  Many website owners fail to 

include well-structured pages or clear navigation tabs that lead visitors to relevant sections 
of their website.

 Organise the information on your website in a simple and structured way.  Think of the 
general path you would like a site visitor to take.  In many cases, adding sub-pages to 
the top navigation will be the best option for organizing your information into specific 
categories.

 Think through your web pages’ structure so that it all makes sense in a logical flow.  That 
way, when customers visit your website, they will have an easier time navigating to the 
information on your website that is most relevant to them.  In some cases, adding sub-
pages to the top navigation will be the best option for organizing your information into 
specific categories.
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3 Content and more content
 The main function of your website is to convey relevant content to your visitors and help 

them understand the problems that your products and/or services solve.  Your content is 
the single most important element in increasing customers.  Make sure that the content 
you add to your site is displayed in a simple and clear manner.

 Use clear and error-free language that will encourage your visitors to dig deeper for 
more information about your business.  You’ll want to include keywords that relevant to 
your business and industry in your page titles, meta tags, headings and in your website’s 
content so that your potential customers can find your business online.  This tactic is called 
search engine optimization (SEO).  We discuss this in depth in our SEO Tutorials.

4 Community
 Building a community for your business is one of the best investments you can make.  It’s 

crucial to establish an online presence.  Start with the networks you know and are active 
on – the most common being Facebook and Twitter.  Include Facebook “Like” from your 
business Facebook page or a Twitter follow button will allow visitors to connect with you 
through other media.
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In addition to your social networking profiles, creating and maintaining a blog is one of the
most effective ways to build community and a great way to increase content  (You can create
a blog for your Yola site using the Tumblr widget).  Blogs are a great way to have a conversation 
with your visitors and customers on a regular basis and improve the level of trust website 
visitors and customers have for your business over time.

Get started!
The best way to make a great website is to simply get started.

© Copyright 2016 Yola Inc.
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Research 2 - GCSE Bitesize

© Material from www.bbc.co.uk reproduced by permission of the BBC

© Material from www.bbc.co.uk reproduced by permission of the BBC
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© Material from www.bbc.co.uk reproduced by permission of the BBC

© Material from www.bbc.co.uk reproduced by permission of the BBC
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© Material from www.bbc.co.uk reproduced by permission of the BBC

© Material from www.bbc.co.uk reproduced by permission of the BBC
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© Material from www.bbc.co.uk reproduced by permission of the BBC
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Research 3 - Article

http://blog.hubspot.com/blog/tabid/6307/bid/34006/15-Examples-of-Brilliant-Homepage-Design.
aspx

What Makes a Good Website Homepage Design
All of the homepage designs shown here utilize a combination of the following elements.  Not 
every page is perfect, but the best homepage designs get many of these right:

1 Clearly answers “Who I am,” “What I do,” and/or “What can you (the visitor) do 
here.”

 If you’re a well-known brand or company (i.e. Coca Cola) you may be able to get 
away with not having to describe who you are and what you do; but the reality is, most 
businesses still need to answer these questions so that each visitor knows they are in the 
“right place.”  Steven Krugg sums it up best in his best-selling book, Don’t Make Me Think: 
If visitors can’t identify what it is you do within seconds, they won’t stick around long.

2 Resonates with the target audience 
 A homepage needs to be narrowly focused — speaking to the right people in their 

language.  The best homepages avoid “corporate gobbledygook,” and eliminate the fluff.

3 Communicates a compelling value-proposition
 When a visitor arrives on your homepage, it needs to compel them to stick around.  The 

homepage is the best place to nail your value proposition so that prospects choose to stay 
on your website and not navigate to your competitors’.

4 Optimizes for multi-device usability
 All the homepages listed here are highly usable, meaning they are easy to navigate 

and there aren’t “flashy” objects that get in the way of browsing, such as flash banners, 
animations, pop-ups, or overly-complicated and unnecessary elements.  Many of them are 
also mobile-optimised, which is an incredibly important must-have in today’s mobile world.

5 Includes calls-to-action (CTAs)
 Every homepage listed here effectively uses primary and secondary calls-to-action to 

direct visitors to the next logical step. Examples include “Free Trial,” “Schedule a Demo,” 
“Buy Now,” or “Learn More.”  Remember, the goal of the homepage is to compel visitors 
to dig deeper into your website and move them further down the funnel.  CTAs tell them 
what to do next so they don’t get overwhelmed or lost.  More importantly, CTAs turn your 
homepage into a sales or lead-generation engine, and not just brochure-wear.

6 Always changes
 The best homepages aren’t always static.  Some of them, like Whitehouse.gov, are 

constantly changing to reflect the needs, problems, and questions of their visitors.  Some 
homepages also change from A/B testing or dynamic content.

7 Employs great overall design
 A well-designed page is important to building trust, communicating value, and navigating 

visitors to the next step. As such, these homepages effectively use layout, CTA placement, 
whitespace, colors, fonts, and other supporting elements.



Website which I think show good design features

Fresh Books

    

What I think is good about the website:

• Homepage - It is easy to read and has a short but to the point homepage.  I like the idea 
that you don’t have to scroll down.  It is easy to load.

• Like the colours.
• Like the “Try it Free for 30 Days” bold and very contrasting colour.
• Like the cleanness of the website.
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Mint

What I think is good about the website:

• It’s a super simple design with a strong, no-jargon headline and sub-headline.
• The homepage gives off a strong, but easy-going vibe, which is important for a product that 

handles financial information.
• It also contains simple, direct, and call-to-action text “Sign up free.”
• The secured lock icon hits home the safety message once again.
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This is Your Kingdom

What I think is good about the website:

• I like the style.
• Simple in concept.
• Playful website which looks like fun.
• Like the sign up for free area – it is catchy.
• Share a trip is a fun way to get people back to the website.
• Eye catching without being overpowering.
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Task 2(a) – Storyboard

Text

 Logo

 250×250 Header and Hyperlinks 980×250

Image 1230×250

Graphic

300×200

Hit counter

Graphic

500×200

Graphic 
300×200

External Hyperlink

Footer with address and external hyperlinks to Twitter, Facebook and 
Instagram 1230 × 250



55

Header and Hyperlinks 980×250
 Logo 

 250×250

Text

Size - 14
Font - Calibri
Style - Plain

Video

Graphic

500 × 200

Footer with address and external hyperlinks to Twitter, Facebook and 
Instagram 1230×250
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Header and Hyperlinks 980×250
 Logo

 250×250

Moving images with 3 different images interchanging

1230 × 250

 Text size - 14          Font - Calibri       Style - Plain

Footer with address and external hyperlinks to Twitter, Facebook and 
Instagram 1230 × 250

Graphic

300×200

Roll Over 
Image

350 × 250



57

Header and Hyperlinks 980×250
 Logo

 250×250

Moving images with 3 different images interchanging

1230 × 250

 Text size - 14          Font - Calibri       Style - Plain

Footer with address and external hyperlinks to Twitter, Facebook and 
Instagram 1230×250

Graphic

300 × 200

Roll Over Image 350×250
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Header and Hyperlinks 980 × 250
 Logo

 250×250

Image 1230 × 250

 Text size - 14 

  Font - Calibri 

 Style - Plain

Footer with address and external hyperlinks to Twitter, Facebook and 
Instagram 1230 × 250

Graphic

300 × 200

Roll Over Image   250 × 250
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Footer with address and external hyperlinks to Twitter, Facebook and 
Instagram 1230 x 250

Header and Hyperlinks 980 × 250
 Logo

 250 × 250

 Text size - 14          Font - Calibri       Style - Plain

Graphic

300 × 200 
Drop down boxes 

Radio Buttons 
Submit button

Scrolling Marquee
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Task 2(b) – Navigation
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22 Sunnybank Road
Carrickfergus
BT38 8JY
Telephone: 028 9326 1204
Email: petparadise@gmail.com

Pet Paradise is available on

Pet

Home About Dog Cat Fish Contact Us

Add to Trolley

About Us

Based in the outskirts of Carrickfergus, we specialise in small 
animals which include dogs and cats, rabbits, fish and much 
much more.
Any queries about your pet, please contact us.
We will be pleased to help.

Our Clients
Our wonderful and loyal clients come from the outskirts of 
Carrickfergus, Whitehead and also Belfast. 
Our clients highly recommend us.

Our Staff
Rosie Hall
Owner/manager of Pet Paradise.

Anne Patterson and David Morrow are Animal Nutritionist’s 
within Pet Paradise.

Jamie Bell and Jessica Logan are both Vets on hand within 
Pets Paradise and are on call 24/7.

Mark Bill, Catherine Brown and Josh Alexander are all
Sales Assistants.

Katie McDowell and Lauren Dowds are both receptionists 
at Pet Paradise.

Task 2(c) – Website
©
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Page 2 – About Us
©
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22 Sunnybank Road
Carrickfergus
BT38 8JY
Telephone: 028 9326 1204
Email: petparadise@gmail.com

Pet Paradise is available on

Pet

Home About Dog Cat Fish Contact Us

Add to Trolley

About Us

Based in the outskirts of Carrickfergus, we specialise in small 
animals which include dogs and cats, rabbits, fish and much 
much more.
Any queries about your pet, please contact us.
We will be pleased to help.

Our Clients
Our wonderful and loyal clients come from the outskirts of 
Carrickfergus, Whitehead and also Belfast. 
Our clients highly recommend us.

Our Staff
Rosie Hall
Owner/manager of Pet Paradise.

Anne Patterson and David Morrow are Animal Nutritionist’s 
within Pet Paradise.

Jamie Bell and Jessica Logan are both Vets on hand within 
Pets Paradise and are on call 24/7.

Mark Bill, Catherine Brown and Josh Alexander are all
Sales Assistants.

Katie McDowell and Lauren Dowds are both receptionists 
at Pet Paradise.
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Page 3 – Dog
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22 Sunnybank Road
Carrickfergus
BT38 8JY
Telephone: 028 9326 1204
Email: petparadise@gmail.com

Pet Paradise is available on

Pet

Home About Dog Cat Fish Contact Us

Add to Trolley

Latest Food Products

Latest Toy Products

Bakers Complete Beef 
and Vegetables

£12

Teething Ball
£5.00

Dog Bowl with Bone
 Spoon
£4.89

Colourful Knitted Toy Ball
£3.00

Red Nylon Padded 
Dog Collar

£5.00

Rubber Massage Ball
£2.50

Dog
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Page 4 – Cat
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22 Sunnybank Road
Carrickfergus
BT38 8JY
Telephone: 028 9326 1204
Email: petparadise@gmail.com

Pet Paradise is available on

Pet

Home About Dog Cat Fish Contact Us

Add to Trolley

Latest Food Products

Latest Accessories Products

Dry Cat Food with Tuna
£6.99

Cat Scratching Post
£25.00

Cat Pouches Fish Selection 
in Jelly
£3.00

Catnip Dynamite Toy
£5.00

Tinned Cat Food
£1.58

Kitty Cat Red Bowl
£5.00

Cat
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Page 5 – Fish
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22 Sunnybank Road
Carrickfergus
BT38 8JY
Telephone: 028 9326 1204
Email: petparadise@gmail.com

Pet Paradise is available on

Pet

Home About Dog Cat Fish Contact Us

Add to Trolley

Latest Food Products

Latest Accessories Products

Tropical Fish Flake Food
£6.00

Aquarium Tank
£150.00

Pro Colour Tropical Fish Food
£7.00

Castle Ornament
£5.00

Tropical Algae
£2.00

Natural Mix Aquarium Gravel
£5.00

Fish
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Page 6 – Contact Us
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Forename

Surname

Address

Telephone Number

Mobile Number

22 Sunnybank Road
Carrickfergus
BT38 8JY
Telephone: 028 9326 1204
Email: petparadise@gmail.com

Pet Paradise is available on

Pet

Home About Dog Cat Fish Contact Us

Add to Trolley

Contact Us
Telephone: 028 9326 1204
Email: petparadise@gmail.com

22 Sunnybank Road
Carrickfergus
BT38 8JY

Also contact us
via Twitter, Facebook and Instagram

Email Address

Your Message

Submit Reset
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Task 2(d) – Costs which Ben needs to consider when setting up a website

The following are the main costs which Ben needs to consider when he is setting up and 
maintaining his website:

• The initial cost of the hardware - Ben will need to buy the correct computer hardware 
which  will be powerful enough for him to have an online presence.  He must make 
sure that his computer system will run 24/7 if he wants to have any impact on the 
online market.

• The costs of software.
• Cost of photography for website images.
• Costs of designing the website.
• Cost of the domain name.
• Cost of the web hosting.
• Cost of having an online shop.
• Cost of advertising website.
• Cost of updating and reviewing website.
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Task 3: Evaluation

Evaluate your software application as follows:

1 Evaluate the business rationale for design choices for the website you have created.

 You may use the following to help with your design rationale:

• Design inspiration
• Design of logo
• Design of website - colour/graphics
• Use/location of text/graphics
• Use of language
• Internal and external links between pages
• Static and dynamic

2 Evaluate your website, paying particular attention to strengths, weaknesses and 
recommendations for improvements. 

 You should use the following headings to help structure the evaluation of your 
website:

 Navigation
• Is the website suitably structured (layout)?
• Can you navigate readily from page to page?
• Is it easy to return to the homepage or the top of a page?
• Does the website load easily?

 Graphics
• Are graphics clear and attractive?
• Do graphics contribute to the purpose of the page?
• Do the graphics take a short time to download?

 Use of colour
• Are colours attractive and appealing to most visitors?
• Do the colours add to the appearance of the website?

 Content
• Is the content of interest and value to the target audience?
• Is there a suitable balance of digital assets (text, graphics, animation, video/sound) on 

every page?

 Readability
• Are the pages easy for the target audience to read?
• Do the page elements follow a logical sequence?
• Are type fonts readable, attractive and properly sized?

 Page layout
• Is there good use of ‛white space’?
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 Hyperlinks
• Do all of the links work?
• Are links easy for the target audience to find?
• Are the PDFs appropriately linked?

 Strengths of my website

 Limitations of my website

 Recommendation for improvement of my website

 Future improvements to my website

3 Evaluate your own performance (including your use of the Gantt Chart).

 You may use the following to help evaluate your performance:

• How well did my solution meet the design brief?
• What are my strengths?
• What are my areas for improvement?
• What would I do differently?
• How effectively did I use the software package?
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General Marking Instructions

Introduction
Mark schemes are intended to ensure that the GCSE examinations are marked consistently 
and fairly.  The mark schemes provide markers with an indication of the nature and range of 
candidates’ responses likely to be worthy of credit.  They also set out the criteria which they 
should apply in allocating marks to candidates’ responses.  

Assessment objectives
Below are the assessment objectives for Business and Communication Systems

Candidates must: 

AO1 recall, select, and communicate their knowledge and understanding of concepts, 
issues and terminology;

AO2 apply skills, knowledge and understanding in a variety of contexts and in planning and 
carrying out investigations and tasks; and

AO3 analyse and evaluate products, make reasoned judgements and present appropriate 
conclusions.

Quality of candidates’ responses
In marking the examination papers, examiners should be looking for a quality of response 
reflecting the level of maturity which may reasonably be expected of a 16-year-old which is the 
age at which the majority of candidates sit their GCSE examinations.

Flexibility in marking
Mark schemes are not intended to be totally prescriptive.  No mark scheme can cover all the 
responses which candidates may produce.  In the event of unanticipated answers, examiners 
are expected to use their professional judgement to assess the validity of answers.  If an 
answer is particularly problematic, then examiners should seek the guidance of the Supervising 
Examiner.

Positive marking
Examiners are encouraged to be positive in their marking, giving appropriate credit for what 
candidates know, understand and can do rather than penalising candidates for errors or 
omissions.  Examiners should make use of the whole of the available mark range for any 
particular question and be prepared to award full marks for a response which is as good as 
might reasonably be expected of a 16-year-old GCSE candidate.  

Awarding zero marks
Marks should only be awarded for valid responses and no marks should be awarded for an 
answer which is completely incorrect or inappropriate.

Marking calculations
In marking answers involving calculations, examiners should apply the ‘own figure rule’ so that 
candidates are not penalised more than once for a computational error.

Types of mark schemes
Mark schemes for tasks or questions which require candidates to respond in extended written 
form are marked on the basis of levels of response which take account of the quality of written 
communication. 
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Other questions which require only short answers are marked on a point for point basis with 
marks awarded for each valid piece of information provided.

Levels of response
Tasks and questions requiring candidates to respond in extended writing are marked in terms 
of levels of response.  In deciding which level of response to award, examiners should look for 
the ‘best fit’ bearing in mind that weakness in one area may be compensated for by strength in 
another.  In deciding which mark within a particular level to award to any response, examiners 
are expected to use their professional judgement.  The following guidance is provided to assist 
examiners.

• Threshold performance:  Response which just merits inclusion in the level and should be 
awarded a mark at or near the bottom of the range.

• Intermediate performance:  Response which clearly merits inclusion in the level and 
should be awarded a mark at or near the middle of the range.

• High performance:  Response which fully satisfies the level description and should be 
awarded a mark at or near the top of the range.

Quality of written communication
Quality of written communication is taken into account in assessing candidates’ responses to 
all tasks and questions that require them to respond in extended written form.  These tasks 
and questions are marked on the basis of levels of response.  The description for each level of 
response includes reference to the quality of written communication.  

For conciseness, quality of written communication is distinguished within levels of response as 
follows:

Level 1:  Quality of written communication is limited.
Level 2:  Quality of written communication is satisfactory.
Level 3:  Quality of written communication is good.

In interpreting these level descriptions, examiners should refer to the more detailed guidance 
provided below:

Level 1 (Limited):  Candidate demonstrates a limited level of accuracy in spelling, punctuation 
and grammar.  The meaning of the text is clear some of the time.  The candidate demonstrates 
a limited level of writing, form and style appropriate to the purpose of the question.  The 
organisation of the work is limited.

Level 2 (Satisfactory):  Candidate demonstrates a satisfactory level of accuracy in spelling, 
punctuation and grammar.  The meaning of the text is clear most of the time.  The candidate 
demonstrates a satisfactory level of writing, form and style appropriate to the purpose of the 
question.  The organisation of the work is satisfactory.

Level 3 (Good):  Candidate demonstrates a good level of accuracy in spelling, punctuation and 
grammar.  The meaning of the text is always clear.  The candidate demonstrates a good level of 
writing, form and style appropriate to the purpose of the question.  The organisation of the work 
is good.



BLANK PAGE

78



MARK
SCHEME

Business and Communication  
Systems

[CODE]
SPECIMEN

Unit 1:  Software Applications for Business

General Certificate of Secondary Education
2018

79



AVAILABLE 
MARKS

80

Task 1  (AO1; AO2; AO3)

[1] for each piece of essential information included as follows:
[1] destination
[1] dates
[1] cost
[1] both images
(4 × [1])     [4]

Formatting (any two of the following):
Effective use of boxes/lines [1]
Effective fonts [1]
Effective use of tables [1]
Effective style [1]
(2 × [1])     [2]

Overall quality of poster:

Level 0 ([0])
Answer not worthy of credit

Level 1 ([1])
The candidate has demonstrated limited knowledge of standard poster 
layout.  The candidate demonstrates a limited level of accuracy in spelling, 
punctuation and grammar.  The meaning of the text is clear some of the time.  
The candidate displays a limited level of writing, form and style appropriate 
to the purpose of the question.  The candidate has made limited judgements 
in relation to the selected design features, layout and overall professional 
presentation of the poster.  The organisation of the work is limited.

Level 2 ([2]–[3])
The candidate has demonstrated satisfactory knowledge of standard poster 
layout.  The candidate demonstrates a satisfactory level of accuracy in 
spelling, punctuation and grammar.  The meaning of the text is clear most 
of the time.  The candidate displays a satisfactory level of writing, form and 
style appropriate to the purpose of the question.   The candidate has made 
satisfactory judgements in relation to the selected design features, layout and 
overall professional presentation of the poster. The organisation of the work is 
satisfactory.

Level 3 ([4])
The candidate has demonstrated good knowledge of standard poster layout.  
The candidate demonstrates a good level of accuracy in spelling, punctuation 
and grammar.  The meaning of the text is clear all of the time.  The candidate 
displays a good level of writing, form and style appropriate to the purpose 
of the question.   The candidate has made good, appropriate and reasoned 
judgements in relation to the selected design features, layout and overall 
professional presentation of the poster.  The organisation of the work is good.
      [4] 10
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Task 2 Part A

 (a) Correct text in cells A1 - ‘School Trip Payments’ [1]
  Text emboldened and size 20 [1]
  Text merged and centred [1]
  (AO2) [3]

 (b) All text entered but with one or more errors (e.g. spelling errors, 
initials, capitals missing)  [1] 

  All text in the two columns entered correctly [2]
  (AO2) [2]

 (c) Cells A2:I2 shaded [1]
  (AO2) [1]

 (d) All numbers entered but with at least one error [1] 
  All numbers entered correctly [2]  

(AO2) [2]

 (e) All cells correctly formatted to sterling currency [1] 
  All cells formatted to 2 decimal places [1]  

(AO2) [2]

 (f) Correct formula in G3 e.g. =SUM(C3:F3) 
  Correct cell range [1]
  Application of formula [1]
  (AO1, AO2) [2]

 (g) Correct formula in H3 e.g. =$B$10 - G3 
  (Correct formula without absolute cell referencing e.g. =475-G3)
  Correct cell range [1]
  Formula [2] (without absolute cell reference [1])
  Absolute cell reference in correct range [1]
  (AO1, AO2)  [4]
  

 (h) Correct formula in I3 e.g. =IF(H3>0, “NO”, “YES”) 
  (Use of IF statement [1])
  (Correct condition [1])
  (‘NO’ [1])
  (‘YES’ [1])
  (AO1, AO2)  [4]
  

 (i) Correct cell range used in formula [1] 
  All replication correct [1]
  (AO2) [2]

 (j) Correct cell range used in formula [1] 
  Correct formula in B12 e.g. =SUM(G3:G5) [1]  

(AO1, AO2) [2]
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 (k) Knowledge of correct formula [1] 
  Correct formula in B13 e.g. =AVERAGE(D3:F5) [1]  

(AO1, AO2) [2]

 (l) Knowledge of correct formula [1] 
  Correct formula in B14 e.g. =MAX(D3:F5) [1]  

(AO1, AO2) [2]

 (m) Data printout landscape [1]
  Row and column headings [1]
  Gridlines [1]
  One A4 page [1]
  (AO2)  [4]

 (n) Formulae printout on one A4 page [1]
  (AO2)  [1]

Task 2 Part B

 Bar chart produced [1]
 Appropriate title e.g. ‘Michael McGrath Payments’ [1]
 Appropriate X label e.g. ‘Payment’ [1]
 Appropriate Y label e.g. ‘Amount’ [1]
 Data values shown on each bar [1]
 Bar chart on A4 sheet [1]
 (AO2) [6]

Task 3

 (a) Change made correctly - City replaced by Town [1]
  (AO2) [1]

 (b) New pupil added - Lucy Henderson [1] 
  Data entered correctly [1]  

(AO2) [2]

 (c) Correct pupil deleted - Jamie Cooke [1]
  (AO2) [1]

 (d) Change made correctly - Peter Smith now Year 9 [1]
  (AO2) [1]

 (e) Correct relationship printed - one (excursion) to many (pupils) [1]
  [1] for any other relationship
  (AO2) [2]

39
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 (f) Correct grouping in report - Year [1]
  Alphabetical sort on Surname [1]
  Only Year/Forename/Surname displayed in report [1]
  Correct title - ‘Pupils Going on Paris Trip’ [1]
  Professional appearance of report [1] [5]
  (AO2)

 (g) All of Lucy Henderson, Patrick Doherty, Peter Smith and no others  [3]
Field headings [1] 

  (AO1, AO2) [4]

 (h) All of Clare McKenzie, Judy Evans, James Boyd and no others [4]
  Field headings [1] 
  (AO1, AO2) [5]

 (i) Date of payments [1]
  Cost of excursion [1]
  Mention of behaviour [1]
  Knowledge of letter design, for example:

 – Layout
 – Salutation
 – Content
 – No spelling errors
 – Appropriate font
 – Appropriate style

  Any other suitable feature [2]
  
  First name field inserted [1]
  Surname field inserted [1]
  Address field inserted [1]
  Town field inserted [1]
  Postcode field inserted [1]
  
  Maximum [10] marks 
  (AO1)

  Quality of letter – [4] marks allocated as shown in level bands as 
follows:

  Level 0 ([0])
  Answer not worthy of credit.

  Level 1 ([1])
  The candidate has demonstrated limited knowledge of standard letter 

layout.  The candidate demonstrates a limited level of accuracy in 
spelling, punctuation and grammar.  The meaning of the text is clear 
some of the time.  The candidate displays a limited level of writing, 
form and style appropriate to the purpose of the question.  The 
candidate has demonstrated limited ability to effectively analyse the 
information as well as making limited judgement as to information to 
include.  The organisation of the work is limited.
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  Level 2 ([2]–[3])
  The candidate has demonstrated satisfactory knowledge of standard 

letter layout.  The candidate demonstrates a satisfactory level of 
accuracy in spelling, punctuation and grammar.  The meaning of the 
text is clear most of the time.  The candidate displays a satisfactory 
level of writing, form and style appropriate to the purpose of the 
question.  The candidate has demonstrated satisfactory ability 
to effectively analyse the information as well as making limited 
judgement as to information to include.  The organisation of the work 
is satisfactory.

  Level 3 ([4])
  The candidate has demonstrated good knowledge of standard 

letter layout.  The letter must have correct use of salutation 
and complimentary close and a date included.  The candidate 
demonstrates a good level of accuracy in spelling, punctuation and 
grammar.  The meaning of the text is clear some of the time.  The 
candidate displays a good level of writing, form and style appropriate 
to the purpose of the question.  The candidate has demonstrated 
good ability to effectively analyse the information as well as making 
limited judgement as to information to include.  The organisation of 
the work is good.

  (AO3) [14]

 (j) Standard letter printed with merged fields shown [1]
  (AO2) [1]

 (k) [1] mark for each of three letters for:
  Clare McKenzie, Judy Evans, James Boyd [3]
  (AO2)

Task 4

 (a) Slide 1 correct title included - ‘Web Authoring Software’ [1]

  Correct analysis [2] - A software package that allows Mr Jones to 
create web pages using HTML code - for example Dreamweaver, 
frontpage, Weebly etc.  This means he can produce a high quality 
user friendly interface.  [3] 
(AO1, AO3)

  

 (b) Slide 2 correct title included - ‘Web Browsing Software’ [1]

  Correct analysis [2] - A software package which will retrieve 
information for Mr Jones from the world Wide Web, for example, 
Firefox, Google chrome, Internet Explorer, Safari etc.  This means that 
information can be searched and located quickly and efficiently. [3]

  (AO1, AO3)

39
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 (c) Slide 3 correct Title included - ‘Home Page’ [1]

  Correct analysis [2] - A Home Page is the introductory page of a 
website.  From it users can navigate to other parts of the website, as 
well as being engaged with directly when they arrive at the webpage.  
This makes it easier for them to navigate through the site. 

  (AO1, AO3) [3]

 (d) Slides 1 and 2 printed on one page [2]
  Slides 3 and 4 printed, each full size [1] [3]
  (AO2)

   Total

12

100
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1 Rachel recently lost her job as a chef when the restaurant she worked in  
closed down.  Despite the fact that she has limited experience of running 
a business and the long hours involved in running a restaurant, she has 
decided to open her own restaurant ‘Hoppies’.  She will be a sole trader 
and plans to appoint staff.

 (a) Identify two reasons why someone would want to start their own 
business.

  Any two from:

• A gap in the market has been identified
• The owners wanted to be their own boss 
• The owners had a hobby that could make them money/profit 
• The owners had spare capital and used it to start a business 
• The owners have been unemployed and needs to start own 

business

  (2 × [1]) (AO1) [2]

 (b) Explain two disadvantages of this type of business ownership for 
Rachel.

 
  Any two from:
  Lack of expertise – Rachel may have expertise related to certain 

aspects of running the restaurant but may lack expertise in other 
aspects.  Rachel is a chef so she is likely to have expertise in relation 
to running a kitchen and food preparation but may lack expertise in 
relation to the business side of running a restaurant, for example the 
financial aspects. 

  Long hours – as the sole owner of the restaurant Rachel is likely 
to have to work long hours which could affect her work-life balance.  
Running a restaurant will involve working long and often unsocial 
hours.

  Lack of capital – as a sole trader Rachel will be responsible for 
raising the capital in the business; there will be a limit as to the 
amount of money available to her.  Having lost her job Rachel is likely 
to have limited capital available to her and this may hinder her plans 
for the restaurant.

  Unlimited liability – if the restaurant is not as successful as Rachel 
hoped and gets into debt, then Rachel would be at risk of losing her 
personal possessions to pay off the debts of the restaurant.  Given 
that the last restaurant that Rachel worked in closed down, she would 
need to be careful that this is not repeated in her restaurant.

  Any other suitable response. 
 
  [1] advantage identified
  [2] advantage identified and explained  

(2 × [2]) (AO1, AO2) [4]
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 (c) Rachel has been trading successfully for the past year and now plans 
to expand ‘Hoppies’ by buying another restaurant, which has come up 
for sale.  Some of her family members are keen to invest in ‘Hoppies’.  
She has been advised to change her business to a Private Limited 
Company (Ltd).

  Explain one advantage and one disadvantage of this type of 
business ownership for Rachel.

 
  Advantages:

  Any one from:
  Increased capital – as a private limited company Rachel will be able 

to raise additional capital through the sale of shares to family and 
friends.  Given that some of her family members are keen to become 
involved in the restaurant this type of ownership would allow her to do 
this.

  Limited liability – unlike a sole trader, trading as a private limited 
company will mean that Rachel will have the benefit of limited liability.   
This means that her personal possessions will not be at risk if the 
business fails.  This is a significant advantage for Rachel as she is 
expanding her business and any potential losses would be higher.

  Disadvantages:

  Any one from:
  Sharing of profits – as a sole trader Rachel will have been able 

to keep all the profits, however as a private limited company she 
will have to share the profits with the shareholders.  This may be a 
difficult adjustment for Rachel to make given she has been trading on 
her own for a period of time and enjoyed the benefits of getting all the 
profits.

  Shared decision making – Rachel has been trading on her own for 
some time and may find it difficult to share the decision making with 
new shareholders coming into the business.  This could cause conflict 
between Rachel and the family members who have invested. 

  Any other suitable response.

  [1] advantage identified
  [2] advantage identified and explained
  (1 × [2]) (AO1, AO2)
 
  [1] disadvantage identified
  [2] disadvantage identified and explained
  (1 × [2]) (AO1, AO2) [4]
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 (d) If Hoppies becomes a private limited company, shareholders will 
become stakeholders in the business.  Discuss how the shareholders’ 
aims might be in conflict with their customers’ aims.

 
  Shareholders will have bought shares in ‘Hoppies’ and will want 

maximum return on their investment.  Therefore they will want 
profits to be as high as possible.  This may mean that they will want 
‘Hoppies’ to charge higher prices and keep the cost of ingredients low 
to increase profits.  This could lead to a conflict with customers’ aims.

  Customers will want value for money and will not want to pay higher 
prices for their meals at ‘Hoppies’.  They will also not want lower 
quality, cheaper ingredients to be used.  This could lead to a conflict 
with the shareholders’ aims.

  Any other suitable response.
       
  Level 0  
  Answer not worthy of credit. 

  Level 1 ([1]–[3]) 
  The candidate shows limited knowledge and understanding of the 

aims of the shareholders and customers of ‘Hoppies’.  Analysis 
of the reasons why there may be conflict between their aims is 
limited.  Candidate makes limited use of specialist terms.  Candidate 
demonstrates a limited level of accuracy in spelling, punctuation and 
grammar.  The meaning of the text is clear some of the time.  The 
candidate demonstrates a limited level of writing, form and style 
appropriate to the purpose of the question.  The organisation of the 
work is limited.

  Level 2 ([4]–[6]) 
  The candidate demonstrates a satisfactory knowledge and 

understanding of the aims of the shareholders and customers 
of ‘Hoppies’.  Analysis of the reasons why there may be conflict 
between their aims is satisfactory.  Candidate makes satisfactory 
use of specialist terms.  Candidate demonstrates a satisfactory level 
of accuracy in spelling, punctuation and grammar.  The meaning of 
the text is clear most of the time.  The candidate demonstrates a 
satisfactory level of writing, form and style appropriate to the purpose 
of the question.  The organisation of the work is satisfactory.

  Level 3 ([7]–[8]) 
  The candidate demonstrates a good knowledge and understanding 

of the aims of the shareholders and customers of ‘Hoppies’.  Analysis 
of the reasons why there may be conflict between their aims is good.  
Candidate demonstrates a good use of specialist terms.  Candidate 
demonstrates a good level of accuracy in spelling, punctuation and 
grammar.  The meaning of the text is always clear. The candidate 
demonstrates a good level of writing, form and style appropriate to 
the purpose of the question.  The organisation of the work is good. 

  (AO1, AO2, AO3)  [8]
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 (e) Rachel uses VoIP to communicate with her accountant.  What does 
VoIP stand for? 

  Voice over Internet Protocol
  (1 × [1]) (AO1) [1]

 (f) Rachel needs to employ more staff and must carry out induction 
training.  Give two reasons why induction training is important for 
new employees.  

  Any two from:
• Health and safety procedures, e.g. using equipment correctly
• Learning about the duties of the job
• Meeting new colleagues
• Seeing the layout of the premises
• Learning the values and aims of the business
• Learning about the internal workings and policies of the business

  Any other suitable response.

  (2 × [1]) (AO1) [2]

 (g) Rachel wishes to train her new employees ‘on-the-job’.  Describe 
what is meant by on-the-job training and give the two most suitable 
methods of on-the-job training for a restaurant.

 
  Description
  On-the-job training involves employees receiving training whilst 

working in the restaurant.
  (1 × [1])

  Example
  Work shadowing
  Apprenticeship

  Any other suitable response.
  (2 × [1]) (AO1, AO2)  [3]

 

24



AVAILABLE 
MARKS

92

2 Alpha Sports Ltd is getting ready to open a new branch in Ballymena.  It 
will be one of a number of sportswear retailers, in the town.  Research 
has indicated that the sales of certain products increase in line with 
sporting events.

 (a) Alpha Sports Ltd plan to use social media to promote their business.  
Explain one advantage and one disadvantage of using social media 
for this business.

 
  Advantage:

  Any one from:
• Social media can encourage greater loyalty from customers – 

this is an important fact given that Alpha Sports are operating 
alongside a number of other sportswear retailers in Ballymena.  
Having a competitive advantage will be important to them.

• Using social media will allow Alpha Sports to react instantly to 
developments in the world of sport.  Given that there is a link 
between increased sales and sporting events this could be used 
to their advantage, for example promotional offers could be linked 
to sporting events, this would encourage even greater sales and 
thereby profits.

• Using social media is likely to be cheaper than traditional 
methods of promotion.  Given that they are operating in a 
competitive market this will be a significant benefit for Alpha 
Sports.

  Disadvantage:

  Any one from:
• Social media will require Alpha Sports to commit more resources 

to managing their social media presence, for example responding 
to feedback and producing new content.

• It is difficult to measure the success of social media and 
ineffective use of social media could have a negative impact on 
Alpha Sports’ reputation.

  Any other suitable response.

  [1] advantage identified
  [2] advantage identified and explained
  (1 × [2]) (AO1, AO2)
 
  [1] disadvantage identified
  [2] disadvantage identified and explained
  (1 × [2]) (AO1, AO2) [4]
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 (b) Alpha Sports Ltd needs to employ two full-time sales assistants.  
Identify and explain the most suitable method of recruitment they 
could use.

  Type – External recruitment

  Explanation – this involves recruiting employees from outside the 
organisation, using methods such as media, internet, job centres or 
private recruitment agencies.  This is the most suitable method for 
Alpha Sports because they are setting up a new branch in Ballymena 
and will have to employ sales assistants externally.

  Internal recruitment not allowed.
  [1] method identified 
  (1 × [1])

  [1] simple explanation
  [2] accurate explanation 
  (1 × [2])
  (AO1, AO2)  [3]

 (c) Analyse two suitable methods of selection that Alpha Sports Ltd 
could use to select the new employees.

  Application Form – this will allow Alpha Sports to ask questions 
relevant to the position of a sales assistant in a sportswear retailer.  
This will make it easier for management team to compare potential 
applicants.

  Interview – an interview will be useful for Alpha Sports as they will 
be able to assess communication skills and personal presentation 
of applicants.  This is important as sales assistants will be working 
directly with customers.

  Any other suitable response.

  [1] method identified
  [2] method identified and briefly explained
  [3] method identified, briefly explained with simple analysis
  (2 × [3]) (AO1, AO2, AO3) [6]

 (d) Explain what is meant by the term digital trading.

• Buying and selling goods or services over the internet [1]
• Marketing of goods or services over the internet [1]

  (1 × [2]) (AO1) [2]
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 (e) Alpha Sports Ltd can trade digitally using their efficient website, which 
a number of smaller sportswear retailers do not have.  Analyse the 
advantages and disadvantages of digital trading to the customers of 
Alpha Sports Ltd.

  Advantages:
• Customers will be able to order sportswear from the comfort of 

their own home, which they would not be able to do with some 
of the other retailers in Ballymena.  This will give customers of 
Alpha Sports a better service.

• Given that Alpha Sports Ltd has an efficient website it will mean 
that customers can search for products, check prices and contact 
them with queries, at a time suitable time for them and without 
the inconvenience of going into the town.  

  Disadvantages:
• Customers do not have the opportunity to see the product in 

reality and try it on, nor do they have the opportunity to talk 
directly to a sales assistant and get their advice about the 
product.  This can cause the inconvenience of having to return 
the item if it is unsuitable.

• There will be a delay for customers between ordering their 
sportswear and the delivery of it.  This means that it may have 
been quicker to go into the shop and collect the sportswear 
themselves, instead of having to wait for it to arrive.

  Any other suitable response.

  Level 0  
  Answer not worthy of credit. 

  Level 1 ([1]–[3]) 
  The candidate has made a limited analysis of the advantages and 

disadvantages to the customers of Alpha Sports.  Candidate makes 
limited use of specialist terms.  Candidate demonstrates a limited 
level of accuracy in spelling, punctuation and grammar.  The meaning 
of the text is clear some of the time.  The candidate demonstrates a 
limited level of writing, form and style appropriate to the purpose of 
the question.  The organisation of the work is limited. 

  Level 2 ([4]–[6]) 
  The candidate provides a satisfactory analysis of the advantages 

and disadvantages to the customers of Alpha Sports.  Candidate 
makes satisfactory use of specialist terms.  Candidate demonstrates 
a satisfactory level of accuracy in spelling, punctuation and 
grammar.  The meaning of the text is clear most of the time.  The 
candidate demonstrates a satisfactory level of writing, form and style 
appropriate to the purpose of the question.  The organisation of the 
work is satisfactory.
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  Level 3 ([7]–[8]) 
  The candidate provides a good analysis of the advantages and 

disadvantages to the customers of Alpha Sports.  Candidate 
demonstrates a good use of specialist terms.  Candidate 
demonstrates a good level of accuracy in spelling, punctuation and 
grammar.  The meaning of the text is always clear.  The candidate 
demonstrates a good level of writing, form and style appropriate to 
the purpose of the question.  The organisation of the work is good.

 
  (AO2, AO3)  [8] 

3 Bill and Brenda plan to open Smooth Edge Garden Centre next spring.  

 (a) They want to carry out market research to find out what products they 
should sell and who their local competitors are.

  (i) Describe how Bill and Brenda could use primary research to find 
out what products to sell in their garden centre.

 
   Bill and Brenda could use primary research such as a 

questionnaire for people in the local area to collect first-hand 
information on what people would like to buy and what is in 
demand/popular.

   Any other suitable response.

   [1] method identified
   [2] method identified and explained
   (1 × [2]) (AO2)  [2]

  (ii) Describe how Bill and Brenda could use secondary research to 
find out who their local competitors are. 

   Bill and Brenda could use secondary research such as websites 
of other garden centres in the local area.  They could collect 
information on who their competitors are, and the prices, product 
ranges and services they offer.

   Any other suitable response
.
   [1] method identified
   [2] method identified and explained
   (1 × [2] (AO2)) [2]

 

23
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 (b) Analyse two methods of promotion that Bill and Brenda could use to 
make customers aware of the new Smooth Edge Garden Centre.

  Bill and Brenda could use advertising to inform and persuade 
customers to visit their new garden centre and buy their products.  
These advertisements could be placed in areas that would attract the 
attention of their target market, e.g. local newspapers.  This would 
mean that customers would be aware of the garden centre and the 
products and services on offer and might encourage them to visit and 
buy from the garden centre.

  Bill and Brenda could use sales promotion to encourage increased 
and repeat sales from customers.  They could do this using special 
offers, loyalty cards, discounts or free gifts.  For example, using a 
loyalty card would build up brand loyalty.  It would also allow Smooth 
Edge to collect information on their customers, which could be used 
to target specific promotions in the future.

  Any other suitable response.

  [1] method identified
  [2] method identified and briefly explained
  [3] method identified, briefly explained with simple analysis
  (2 × [3]) (AO1, AO2, AO3)  [6]

 (c) Analyse how Bill and Brenda could use the following pricing policies 
to attract new customers to Smooth Edge Garden Centre.

  (1) Penetration – Bill and Brenda could use this pricing policy 
for their new business by setting lower prices to attract new 
customers to the garden centre.  The price could then be 
increased as consumer loyalty is built up.

  (2) Skimming – Given that the garden centre is a new business, Bill 
and Brenda could use skimming by setting relatively high prices 
for their products.  This would allow them to maximise returns 
and recoup the costs of setting up the business sooner.  It will 
also give the garden centre a quality image and may help to 
differentiate it from other garden centres in the area.

  (3) Competitor-based pricing – Bill and Brenda could carry out 
research into competitor pricing and then base the prices they 
set on what rival garden centres are charging.  If there is strong 
competition in the garden centre market, customers are faced 
with a wide choice of who to buy from.  They may buy from the 
cheapest provider or perhaps from the one which offers the 
best customer service.  Bill and Brenda should remember that 
customers will certainly be aware of what is a reasonable or a 
normal price in this market.

  
  [1] simple explanation of pricing policy
  [2] accurate analysis of pricing policy
  (3 × [2]) (AO2, AO3)  [6]

96
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 (d) Explain two uses of Radio Frequency Identification (RFID) to Smooth 
Edge Garden Centre.

  Uses may include:
  Stock control – RFID tags can be used by Smooth Edge for stock 

control of their flowers, plants and other gardening equipment.  This 
will support accounting and ordering of new stock.

  Antitheft – RFID can be used by Smooth Edge to tag expensive 
products.   This will deter theft of these products from their garden 
centre.

  Any other suitable response
.
  [1] use identified
  [2] use identified and explained
  (2 × [2])  (AO1, AO2)  [4]

 (e) Evaluate the benefits and drawbacks of Smooth Edge Garden Centre 
using digital technology in their business.

  Benefits
  Smooth Edge Garden Centre can use digital technology to improve 

the corporate image of their garden centre through the creation of 
business documents, for example promotional materials, letters to 
customers, and spreadsheets for accounts.  Once created these 
documents can be amended for future use, which is likely to be more 
efficient for Bill and Brenda managing the business.

  Smooth Edge Garden Centre can use digital technology to access 
a vast range of data related to their business, such as competing 
garden centres’ websites.  This will mean Bill and Brenda will be kept 
up to date and this should enhance their decision making.

  Drawbacks
  Digital technology will require a significant capital investment in 

order to buy the latest technology and keep it updated.  This may 
prove difficult for Smooth Edge as they are a new business and may 
not have the necessary capital available to set up and maintain the 
system.  Smooth Edge will face additional costs in relation to the 
training of staff in the correct use of the technology and subsequent 
retraining as technology is continuously updated.

  Smooth Edge must ensure that they keep customer details secure 
when paying for products electronically.  Smooth Edge must comply 
with all aspects of the Data Protection and Computer Misuse Acts, 
and the Copyright Designs and Patents Act.  They should not give out 
customer contact details and must hold data securely in accordance 
with the Data Protection Act.  They should not download any software 
without permission – Copyright Designs and Patents Act.  Any breach 
of these regulations could lead to a loss of consumer confidence and 
will impact on their sales.
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  Level 0 
  Answer not worthy of credit. 

  Level 1 ([1]–[3])
  The candidate shows limited knowledge and understanding of the 

benefits and drawbacks of Smooth Edge using digital technology.  
Analysis of the benefits and drawbacks is limited.  Judgement of 
the overall value of digital technology to Smooth Edge is limited or 
missing.  Candidate makes limited use of specialist terms. Candidate 
demonstrates a limited level of accuracy in spelling, punctuation and 
grammar.  The meaning of the text is clear some of the time.  The 
candidate demonstrates a limited level of writing, form and style 
appropriate to the purpose of the question.  The organisation of the 
work is limited.

  Level 2 ([4]–[6]) 
  The candidate demonstrates a satisfactory knowledge and 

understanding of the benefits and drawbacks of Smooth Edge 
using digital technology.  Analysis of the benefits and drawbacks is 
satisfactory.  Judgement of the overall value of digital technology 
to Smooth Edge is satisfactory. Candidate makes satisfactory use 
of specialist terms.  Candidate demonstrates a satisfactory level of 
accuracy in spelling, punctuation and grammar.  The meaning of 
the text is clear most of the time.  The candidate demonstrates a 
satisfactory level of writing, form and style appropriate to the purpose 
of the question.  The organisation of the work is satisfactory. 

  Level 3 ([7]–[8]) 
  The candidate demonstrates a good knowledge and understanding of 

the benefits and drawbacks of Smooth Edge using digital technology.  
Analysis of the benefits and drawbacks is good.  Judgement of 
the overall value of digital technology to Smooth Edge is clear and 
logical.  Candidate makes good use of specialist terms. Candidate 
demonstrates a good level of accuracy in spelling, punctuation and 
grammar.  The meaning of the text is always clear. The candidate 
demonstrates a good level of writing, form and style appropriate to 
the purpose of the question.  The organisation of the work is good.

 
  (AO2, AO3)   [8] 

      Total

28

75
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There are 50 marks available for this controlled assessment task.  Candidate responses should 
be marked holistically according to the criteria shown below.

Task 1: Planning and Research

 (a) 
Level 0 Candidate’s answer is not worthy of credit [0]

Level 1

Candidate demonstrates limited success in planning the 
project.

Limited Gantt chart used with no changes to the plan.

[1]

Level 2

Candidate demonstrates satisfactory success in 
planning the project.

Satisfactory Gantt chart used with changes to the plan.

[2]–[3]

Level 3

Candidate demonstrates good success in planning the 
project.

Good Gantt chart with all tasks planned and timed.

All changes to plan identified and altered.

[4]–[5]

  (AO1, AO2, AO3)

 (b) 
Level 0 Candidate’s answer is not worthy of credit [0]

Level 1

Candidate demonstrates limited research into website 
design and associated costs.  One piece of research 
evidence.

Candidate shows limited evidence of good and bad 
website features.  One website considered.

[1]

Level 2

Candidate demonstrates satisfactory research into 
website design and associated costs.  Two pieces of 
research evidence.

Candidate shows satisfactory evidence of good and bad 
website features.  Two websites considered.

[2]

Level 3

Candidate demonstrates good research into website 
design and associated costs.  Three pieces of research 
evidence.

Candidate shows good evidence of good and bad 
website features.  Three websites considered.

[3]–[4]

  (AO2)

 (c) Appropriate bibliography completed with all sources referenced.   [1]

  (AO1)  
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Task 2:  Using Software Applications

 (a) 
Level 0 Candidate’s answer is not worthy of credit. [0]

Level 1 Candidate produces a limited digital storyboard with 
limited design detail. [1]

Level 2 Candidate produces a satisfactory digital storyboard with 
satisfactory design detail. [2]

Level 3 Candidate produces a good digital storyboard with good 
design detail. [3]–[4]

  (AO1)

 (b) Candidate produces no navigation structure for the website, or a navigation structure 
not worthy of credit.  [0]

  Candidate produces a limited navigation structure for the website.   [1]
  Candidate produces a clear navigation structure for the website.   [2]

  (AO1)

 (c)
Level 0 Candidate’s answer is not worthy of credit [0]

Level 1

Candidate produces a limited website which matches 
their storyboard.  Candidate has made limited use of 
appropriate backgrounds, text, fonts, styles, sizing, 
graphics, navigation system and hyperlinks.  

Candidate has made limited use of features to enhance 
the website.

[1]–[4]

Level 2

Candidate produces a satisfactory website which 
matches their storyboard.  Candidate has mostly used 
appropriate backgrounds, text, fonts, styles, sizing, 
graphics, navigation system and hyperlinks.  

Candidate has made satisfactory use of at least five 
other additional features and produced a website, which 
is fit for purpose.

[5]–[10]

Level 3

Candidate produces a six page website which matches 
their storyboard.  Candidate has used appropriate 
backgrounds, fonts, text, styles, sizing, graphics, 
navigation system and hyperlinks.  

Candidate has made good use of at least five other 
additional features and produced a website, which is fit 
for purpose.

[11]–[15]

  (AO2)
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 (d) 
Level 0 Candidate’s answer is not worthy of credit. [0]

Level 1
Candidate has identified limited number of costs 
associated with setting up a website with no/limited 
explanation what costs are for.

[1]

Level 2
Candidate has identified some of the costs associated 
with setting up a website with satisfactory explanation 
what costs are for.

[2]

Level 3
Candidate has thoroughly researched all of the 
costs associated with setting up a website with good 
explanation what costs are for.

[3]–[4]

  (AO3)
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Task 3: Evaluation

Level 0 Candidate’s answer is not worthy of credit [0]

Level 1

Candidate demonstrates limited success in evaluating 
their design choices for the website.  Candidate 
demonstrates limited success in evaluating their own 
website and performance.  Recommendations are 
unrealistic.  

Candidate demonstrates limited spelling, punctuation 
and grammar.  The meaning of the text is clear some of 
the time.  The candidate demonstrates a limited level of 
writing, form and style appropriate to the purpose of the 
question.  The organisation of the work is limited.

[1]–[4]

Level 2

Candidate’s evaluation of their design choices for 
the website is satisfactory.  Candidate completes 
a satisfactory evaluation of their own website and 
performance.   Recommendations are mostly realistic.  

Candidate demonstrates satisfactory spelling, 
punctuation and grammar.  The meaning of the text is 
clear most of the time.  The candidate demonstrates a 
satisfactory level of writing, form and style appropriate 
to the purpose of the question.  The organisation of the 
work is satisfactory.

[5]–[10]

Level 3

Candidate clearly evaluates their design choices for the 
website.  Candidate completes a good, comprehensive 
evaluation of their own website and performance.  
Recommendations are always realistic.  

Candidate demonstrates good spelling, punctuation and 
grammar.  The meaning of the text is always clear.  The 
candidate demonstrates a good level of writing, form and 
style appropriate to the purpose of the question.  The 
organisation of the work is good. 

[11]–[15]

  (AO3)

Total marks: [50]
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