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Learning Outcomes

Students should be able to: 
• demonstrate knowledge and understanding that leisure, travel and tourism development can have both 

positive and negative social, economic and environmental effects;
• demonstrate knowledge and understanding of the methods used to reduce the negative effects of 

development in leisure, travel and tourism;
• define sustainable tourism and explain how to practice the principles of sustainable tourism and assess 

their effectiveness;
• define the term ‘responsible traveller’ and demonstrate knowledge and understanding that a 

responsible traveller respects its destination and its inhabitants; and
• demonstrate an understanding and appreciation of the variety of attitudes and cultures found in 

different destinations and demonstrate understanding of the impact these attitudes and cultures have 
on tourists.

Effects of Leisure, Travel and Tourism Development
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Effects of Leisure, Travel and Tourism Development

Leisure, travel and tourism is a major growth industry that is forecast to continue growing.  Travel and 
tourism can add significantly to the economic and social wellbeing of countries around the world.  These 
impacts are often positive such as increased job opportunities, higher incomes and environmental 
improvements. 

• In 2017, visitors to Northern Ireland spent £926m, which was £76m more than in 2016.
• £2.5m was spent each day during 2017 by those taking overnight trips in Northern Ireland.
• In 2015 there were 61 300 employee jobs in Northern Ireland in tourism related industries.
• Around one in ten of all employee jobs are in tourism related industries.

Fig. 1: Tourism Statistics for Northern Ireland.

However, the industry can also have negative impacts on the people, culture and environment in 
destinations areas including congestion, pollution and increased levels of crime.  Recently the speed of 
growth is also causing concern and so host communities, governments and the travel industry itself have all 
begun to look at ways of maximising the positive and minimising the negative economic, environmental and 
socio-cultural impacts of tourism.   

Economic effects of leisure, travel and tourism development
Tourism can bring many economic benefits, the most obvious being increased employment.  The leisure, 
travel and tourism industry is labour-intensive which means there is a high demand for staff to work in 
tourist facilities and amenities such as hotels, restaurants, visitor attractions, airports and souvenir shops.  
Many of these facilities and services exist only because of tourism and all need staff to operate.  Many of the 
employees will come from the local community; however, it may be difficult to fill all job vacancies locally 
and some may come from overseas. 

Staff Profile: 
Sunil Beerbul – Executive Assistant Manager at the Shangri-La Le Touessrok Resort and Spa, Mauritius
Sunil was born in Trou d’Eau Douce on the east coast of Mauritius.  He started working in the hotel 
during his school holidays, helping out in the kitchen.  Then he got a job cleaning glasses before 
being promoted to barman.  Sunil is now a senior manager at the hotel.

Where a hotel in a developing country is part of an international chain, the senior jobs are often filled by 
experienced staff from other countries. 

Direct employment in tourism occurs in areas such as hotels, transport operators, travel agencies, tourist 
attractions, tour guides and tour operators.  Tourism may also create indirect employment, this is 
employment in industries not directly associated with the sector, for example in construction, banking and 
design.  

Many jobs in the industry are seasonal. Ski resorts are only busy in the winter while beach resorts are only 
busy in summer. The types of jobs offered are also generally low paid (minimum wage or living wage) e.g. 
food and beverage service staff and cleaners at hotels or other accommodation.  Many of these jobs also 
have anti-social working patterns.  Fig. 2 shows typical jobs in the hospitality industry that are likely to 
involve low pay and anti-social hours.  Working in the leisure, travel and tourism industry often involves split 
shifts, weekend working, early start times and late finish times. For example the rota for airport staff may 
cover 21 hours starting at 0400 and finishing at 0100 the following day with weekend and bank holiday 
working as standard. 
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Fig 2: Typical Jobs in the Hospitality Industry.

Tourism can be seen as a more attractive option to harder, lower-paid traditional jobs such as farming and 
fishing.  This can lead to young people leaving traditional jobs for better-paid jobs such as hotel porters, 
waiters.  This can mean that traditional industries such as agriculture go into decline.   This was one of the 
first negative impacts identified in Spain and Greece in the 1970s and 1980s during the period of rapid 
growth in package holidays to Mediterranean areas.  During this time, many young people left jobs in 
farming and fishing to work in the tourism industry which had better working conditions.  

Whilst tourism may lead to new shops opening up, they do not always benefit local people and choice.  
Shops may only target tourists, selling souvenirs or products not needed by locals.  This may be at the 
expense of local people who need local shops such as a bakeries, butchers or greengrocers.  Tourist shops 
may close during the low season leaving locals without services or jobs.  

Where goods are suitable for locals and tourists the prices may be increased to maximise profit from tourists, 
this is referred to as ‘tourist prices’.  In some countries the local prices may seem low in comparison to 
the UK so these goods are increased as tourists will still feel that they are affordable.  However, these goods 
might not be affordable to local people.  

Local properties may be converted into tourist accommodation or bought as holiday homes.  The demand for 
holiday homes, sometimes called second homes, can lead to an increase in overall property prices in popular 
tourist areas.  As a result, local people may find it difficult to buy a property and rents during the tourist 
season may be too high for local people.  Much of the holiday accommodation may be empty during the low 
season.  This in turn impacts negatively on local businesses which may be forced to reduce staffing levels or 
even close until the start of the next tourist season.

(a) Food service (b) Bar service

(c) Room attendants (d) Hotel cleaner
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To meet the needs of tourists, destinations often need to develop or upgrade their infrastructure to cope with 
the increased demand.  This can mean improvements to road and rail networks, airports, electricity supply 
and sewage.  Such improvements benefit the locals as well as the tourists.  Many airport developments 
lead to better road and rail facilities.  An express coach service from Belfast International Airport provides 
speedy access to the centre of Belfast for visitors and those living around the airport.  In Venice, there are 
increased water taxis because of the numbers of tourists.  This increases accessibility for local people as well 
as tourists.  

The development of a holiday centre or theme park in a rural area could lead to the introduction of 
broadband services where previously there was insufficient local demand to make it commercially viable for 
providers.  These changes to the infrastructure can therefore improve the quality of life for local people who 
will have greater access to friends and family through technology or transport.  

Tourism development not only benefits those directly employed in the industry, but the local community 
as a whole.  Those employed in the tourist industry will have greater disposable income to spend locally on 
goods and services.  Therefore shops that provide goods and services to the workers will also benefit.  This is 
known as the multiplier effect. 

A tourist visits a shop to buy a souvenir produced locally.  The shopkeeper makes a profit and the 
person making the souvenir makes a profit.  If each of them spend their profit locally on locally 
produced products, for example fruit and vegetables, then the farmer and shopkeeper also make a 
profit.  If they use their profits to travel by a local bus then the bus owner also makes a profit.  Overall, 
the money spent in purchasing a souvenir has now benefitted more than the owner of the shop.  

The same tourist also stays in a locally owned hotel.  The hotel needs to employ staff to meet the 
needs of the tourist.  The staff use their wages to pay for products and services.  They spend locally so 
the local bus company and shopkeepers also benefit from the spending of people employed to meet 
the needs of tourists.  From one tourist spending money, there are many others that benefit so the 
initial spending is increased.  The benefit has multiplied. The more a tourist spends locally on local 
products and services, the greater the economic benefit to the local area.  

Fig. 3: The Multiplier Effect.

Positive Negative
Increased employment 
opportunities in leisure, travel and 
tourism industries.

Increased income for leisure, travel 
and tourism businesses.

Improved infrastructure such as car 
parks.

Multiplier effect.

Decline of traditional industries such as 
farming.

Employment may be seasonal, low paid 
and involve anti-social hours. 

Increased living costs, e.g. higher house 
prices.

Fig 4: The Main Economic Effects of Leisure, Travel and Tourism.
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Environmental effects of leisure, travel and tourism development
The tourism sector is often criticised for damaging the environment; however, it can be a positive force for 
conservation.  Tourism focuses attention on environmental issues such as the destruction of coral reefs.  In 
many developing countries there is now growing acceptance that it makes economic sense to conserve the 
wildlife and natural areas that have attracted the tourists in the first place.  Organisations such as Tourism 
Concern campaign for responsible tourism.

Any tourist destination will want to be seen as an attractive place to visit.  This may lead to destinations 
taking steps to improve their appearance, for example by landscaping. Landscaping often includes:

• Planting trees and shrubs;

• Cleaning the exterior of buildings by sand blasting;

• Erecting urban sculptures;

• Clearing rubbish from rivers and lakes; 

• Repairing existing fences, hedges and seats.
  

Fig 5: The Promenade, Newcastle, County Down.

Fig 5 shows landscaping on the promenade at Newcastle, County Down including paving, planting and new 
seating to create a pleasant environment.  

Many man-made structures such as castles and stately homes that have become dilapidated or derelict 
are restored by organisations such as the National Trust.  These then become major attractions for both 
domestic and overseas visitors.  In cities such as Liverpool and Bristol the 19th-century riverfronts have been 
transformed.  These developments are a mix of new buildings alongside existing disused buildings that have 
been redeveloped for new purposes.  

Fig. 6: Albert Dock, Liverpool.
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In Belfast the former shipyard area has been transformed and now includes places to eat, places to stay such 
as the Titanic Hotel (a luxury boutique hotel with 120 bedrooms in the former Harland & Wolff Headquarters 
Building and Drawing Offices) and visitor attractions including Titanic Belfast, the SS Nomadic and HMS 
Caroline. The redevelopment, known as Titanic Quarter, has become a focal point for leisure activities 
ranging from sporting and conferencing events in the Titanic Exhibition Centre to a relaxing meal or coffee in 
one of the area’s restaurants and cafes.   The nearby SSE Arena entertainment complex has a 10,000 seater 
arena (that features global entertainers), Cineplex, the W5 interactive discovery centre and is home to the 
Belfast Giants ice hockey team.  The only indoor skydiving simulator in Ireland is situated in Titanic Quarter. 
The centre won ‘Activity of the Year’ at the Northern Ireland Business Awards 2018!  There is also a marina.  
For more information see: www.titanic-quarter.com/.  Such urban developments can change the local 
environment with improved street furniture, such as lighting or seating for tourists and locals.

Fig. 7: The SS Nomadic moored at Titanic 
Quarter, Belfast.

Fig. 8: Titanic Belfast.

However, tourism is also associated with negative environmental effects. 

There are significant negative effects of tourism on the natural environment or landscape.  Hundreds of 
people walking daily on the same coastal path will cause the path to erode.  As a result, people will start to 
walk outside of the path which causes a wider area to become eroded.  In rural areas, trees might be removed 
to create car parks and paths for tourists or to support major tourism development such as holiday centres 
or theme parks. 

Tourists also have a negative effect on the natural landscape by dropping litter.  This is not only an eyesore, 
it is also a potential threat to the safety of animals.  Whilst local authorities may add litter bins along a 
popular walk, it could be argued that this then spoils the views that attract tourists to a destination.  Litter 
bins need to be emptied regularly, particularly during the peak season. 
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Fig. 9: A Hiker on the Inca Trail, Peru.

The rubbish and waste generated by 
tourists becomes a huge problem where 
there is a high concentration of tourist 
activities.  Cruise ships can generate as 
much as 30 000 gallons of sewage, 255 
000 gallons of dirty water from showers, 
sinks, laundries and dishwashers, and 7 000 
gallons of oily bilge water every day.  

Fig 10: Waste and rubbish being removed 
from a cruise ship. 

In mountain areas such as the Himalayas, trekking creates a large amount of waste, see Fig. 11.  Climbers 
sometimes leave oxygen cylinders and camping equipment and this has resulted in popular trails being 
nick-named ‘the Coca Cola Trail’ or the ‘Toilet Paper Trail’. 

Fig. 11: Mounds of organic waste, metal 
and plastic just off the trail leading to 
Mount Everest Basecamp.

One of the greatest environmental issues in recent years has been the growth of golf tourism especially in 
developing countries where water resources may already be scarce.  A typical golf course requires 100,000 
to 1,000,000 gallons of water per week in summer to maintain healthy vegetation, see Fig 12. Even in 
developed countries such as the UK this means that golf courses have the highest water usage, especially 
during the seasonal peak when the water companies are struggling to meet water demands. 
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In Spain, a typical urban dweller uses about 
250 litres of water per day; an average tourist 
consumes almost 500 litres of water per day.  
Hundreds of millions of litres are used to provide 
swimming facilities often only metres from 
the sea.  Demand is highest in summer when 
rainfall is at its lowest.  It is estimated that golf 
courses across the Mediterranean use 2.3million 
litres of water per day and each year 5000 
hectares of land are cleared to build more golf 
courses.  

During peak periods, large numbers of visitors can be drawn to sites of major tourist interest, known as 
‘honey pots’.  The Lake District National Park receives 19.17 million visitors a year.   At peak times the park 
reaches saturation point and there are traffic jams for miles.  This traffic congestion causes pollution as well 
as disruption to local transport services and inconvenience to local residents who need to get to work, to 
school and generally live their lives as normal.  

Many historic cities were built long before cars 
were invented.  In areas such as The Shambles 
in York (see Fig. 13) the narrow streets are 
closed to traffic to preserve the buildings 
from the effects of exhaust fumes as well as 
protecting locals and visitors alike.  The street 
was mentioned in the Domesday Book of 1086. 
Many of the current buildings date back to as 
early as 1350.

Fig. 13: The Shambles, York.

Destinations often develop facilities to attract tourists, such facilities may be in a modern style not in 
keeping with local building styles.  The new buildings may not be well screened leading to the visual 
character of an old village or town being spoiled.  In Spain, places such as Benidorm developed so quickly 
that the natural landscape has been obscured.  The result is described as ‘pencil development’ because, from 
the sea, it resembles a stack of upright pencils, see Fig 14.

Fig 14: Benidorm.

Fig.12: Irrigation Sprinklers Watering a Golf 
Green.
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Traffic congestion is typically seen on Bank Holidays 
and during the summer months in the UK.  There 
are often reports of congestion when special events 
take place such as music festivals or cultural events.  
The traffic congestion occurs not only at the tourist 
destinations, but also along popular routes.  In 
England, the M5 motorway from the Midlands 
to Cornwall and Devon often experiences traffic 
congestion as the motorway serves major cities 
including Birmingham and Bristol.
  
In Northern Ireland major events such as the annual 
air show at Newcastle, the NW200 motorcycle races 
and Balmoral Show are all associated with major 
traffic congestion on roads leading to Newcastle 
(County Down), to Portrush and Portstewart and to 
Balmoral Park.

Fig. 15: Typical Holiday Weekend Traffic.

When the local population feels that there are too many tourists and they are losing their privacy then there 
will inevitably be conflict between locals and tourists.  In Bath, England the residents of the Royal Crescent 
objected to open-top tour buses travelling along the street.  They argued that they had experienced a loss of 
privacy as a result of the tour buses passing their homes.  The residents were successful and the route was 
changed. 

Fig. 16: The Royal Crescent, Bath.

Wildlife tourism has become increasingly popular – whale watching, dolphin watching, safaris and tiger 
trails.  When on safari, as soon as an animal is spotted the guides use mobile phones and radios to tell other 
groups with the result that tourist buses, cars, boats, even helicopters quickly arrive in the vicinity.  Tigers in 
India can be stalked for days.  Not only can this be stressful for the animals, such activities can also impact 
on the breeding patterns of the wildlife concerned.  Egg laying by turtles can be disrupted by something as 
simple as lights from a disco. 
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Social effects of leisure, travel and tourism development
Leisure, travel and tourism development may cause more harm in relation to local values, traditions and 
lifestyles than it does to the environment. Some environmental damage can be reversed by appropriate 
management. However, once lost, local traditions may never be recovered.  One key aspect of the social 
effects of leisure, travel and tourism relates to culture.  With interaction between tourists and the host 
community there is improved awareness of other cultures.  

When leisure facilities are developed for tourists, local people will also have access.  For example, locals 
and tourists alike would benefit from the development of a new pathway along a stretch of coastline or the 
opening of a new facility such as a theatre. Many hotels have leisure facilities such as a swimming pool for 
their guests which local people can use although they generally have to become a member of the leisure 
club and pay a membership fee. Access to these facilities can improve the wellbeing of local people. Seeing 
the development of a museum related to local history and culture can also give them a sense of pride in 
their own culture.  

The development of a walking or cycling tour to show cultural and historical sites could lead to groups of 
people stopped on pavements or on roads causing congestion disrupting the everyday lives of local people.

Generally, as a country or region modernises, young people become less interested in their traditional 
heritage, its customs, arts and crafts. This can lead to a dilution of the distinctive cultural identity as fewer 
people follow the traditional way of life.  However, it is often the ‘cultural product’ that many tourists want – 
festivals, carnivals, locally produced goods, local food and drink. Tourists who buy locally made handicrafts 
provide an additional source of income for the host community. The revenue raised from tourism pays for 
the preservation of skills that would otherwise die out. Traditional dances and music are essential elements 
of a long haul holiday as this is what differentiates the destination from home.  Increasingly tourists are 
seeking authenticity in their travels.  

Cultural tourism has led to some destinations looking for what can be packaged and shown off to tourists 
– this is sometimes called ‘staged authenticity’. This is the staging of events specifically for tourists 
that can sometimes lack authenticity and demean cultural traditions that have lasted for centuries 
such as traditional dance and music. In Mauritius many hotels have a ‘Mauritian Evening’ that includes 
traditional music and dance – the traditional Sega. The Sega is traditionally sung in Creole (mother tongue 
of Mauritians) accompanied by traditional instruments such as the ravanne (a wooden hoop over which 
has been stretched a piece of goat skin), the coco (maracas), the triangle (a triangular piece of metal which 
tinkles when tapped with an iron rod), the maravanne (wooden rectangular box containing sand or seeds) 
and the traditional guitar. However, some singers are now using the English version of the Sega songs as well 
as a more conventional orchestra ensemble. 

Fig. 17: Traditional Musicians entertain Tourists 
in Mauritius.

Fig. 18: The Traditional Sega Dance, Mauritius.
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A better approach to cultural tourism is to integrate the tourist into the local community and way of life 
by sharing stories, personal and community history and values.  Too often the tourists stay and eat in all-
inclusive resorts and do not leave the resort therefore never coming into contact with the host community. 

Cultural Tourism in Mauritius

Divali is the Hindu Festival of Lights.  Divali’ translates as ‘full of light’.  Preparations and rituals 
typically last five days.  The festival is celebrated each autumn at the end of the summer harvest 
and coincides with the new moon.  The date may vary between mid-October to mid-November.  
The light symbolises the spiritual victory of light over darkness, good over evil and knowledge over 
ignorance. 

Guests staying at the Shangri-La Le Touessrok Resort and Spa have the opportunity to visit nearby 
villages on the evening of Divali to experience the customs and traditions of the festival.

The hotel also gives guests an opportunity to ‘dine with the locals’.  This gives guests the 
opportunity to share the joys of a convivial Mauritian dinner in the cosy home of  local family as 
they open their door for a unique and delightful experience that helps guests to appreciate the 
warmth of the Mauritian authentic hospitality.  The evening includes a set menu, a selection of 
beverages and transfers between the hotel and the family home. 

In developing destinations, local people may see the wealthy tourists as more fashionable and try to copy 
their dress, speech, tastes in what is called westernisation.  This can lead to local young people copying 
tourist behaviour such as drinking alcohol, gambling and disrespect for their elders.  Ultimately there will be 
fewer young people following the traditional way of life.  

Tourism development that is poorly planned and managed can lead to resentment and clashes between 
visitors and the host community.  Conflict can easily develop between tourists and locals.  Inappropriately 
dressed tourists wander round churches with cameras having little regard for their surroundings or that 
their dress and/ or behaviour may cause offence to locals.  Anti-social behaviour by tourists often involves 
excessive drinking, excessive noise and congestion in resorts linked to night clubs and bars.  Problems also 
arise in developing countries when tourists come into contact with local people who have totally different 
cultures and traditions to their own.  The local people, particularly the young, may try to copy the dress and 
actions of the visitors which will inevitably go against their cultural traditions.  

The relative wealth of tourists also leads to conflict with the host community in the form of crime.  Some 
European cities such as Rome are as renowned for their petty crime as they are as tourist attractions.  

Tourists are particularly vulnerable to crime 
as they will carry valuable items such as 
cameras and mobile phones.  They are easily 
identifiable by both their clothing and what 
they are doing.  

In many Asian countries there is a scarcity of 
natural resources, particularly water. There is 
concern amongst local people regarding how 
the water is being diverted to meet the needs 
of tourists, for example to develop new golf 
courses.  This can cause resentment between 
local people and tourists. 

Fig 19: Graffiti Resulting from Resentment of 
Tourists by Locals.
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Methods used to reduce negative impacts
As we have seen, leisure, travel and tourism development can lead to both positive and negative social, 
economic and environmental effects.  In order to ensure that locals and tourists can enjoy the positive 
social, economic and environmental benefits that leisure, travel and tourism development brings, it is 
important to take action to reduce the negative effects of development in leisure, travel and tourism.  The 
main ways to reduce the negative effects of development in leisure, travel and tourism are:

•  Educating locals and visitors through websites, leaflets, community talks, guided walks, events and 
signage.   
 
For example, visitors to Lao People’s Democratic Republic in South-East Asia can find lots of information 
online at www.ecotourismlaos.com/index.php/about-this-site.  The website provides travellers with 
information on nature and culture-based tourism activities in Lao PDR that help generate income for 
local communities, support natural and cultural protected areas, and minimise negative impacts of 
tourism on Lao’s culture and environment. 

•  Managing traffic such as implementing one way traffic systems, park and ride, pedestrian only town 
centres, time limited parking zones and/or adequate car parking spaces. 
 
Tourism is important to Cambridge with 5.3 million visitors each year bringing £583 million revenue 
and accounting for 17% of local employment.  Around 88% visitors to Cambridge arrive by coach and 
most are dropped off in Queen’s Road. On a busy weekend in July or August there can be over 100 
coaches arriving, with people walking down the same two roads to access the city centre.  Some coaches 
park in residential areas until pick-up causing further problems.  Visit Cambridge and Beyond (VCB) is 
developing management strategies to deal with the overcrowding, for example establishing alternative 
coach drop-off points, new pedestrian routes and improved signage that aims to encourage a variety of 
visitor routes into the city centre. For the many tourists who arrive by car there are five Park and Ride 
sites situated around the edge of the city allowing visitors to park their cars and hop on a bus into town.  
For more information see https://m.visitcambridge.org/visitor-information. 
 

•  Planning such as using planning policies to control building in built-up areas. 
 
Mallorca was one of the earliest destinations to experience mass tourism.  By the 1980s the island 
faced an impending crisis as tourist numbers began to decline.   In the early 1990s a plan was devised 
to address the challenges of mass tourism.  The plan banned any new building on a belt of at least 100 
metres from the coast; placed restrictions on the building of villas and second homes in rural areas; 
extended the area of protected land and designated the Archipelago of Cabrera off the south-east coast 
as a National Park in 1993.  
 

•  Managing visitors by regulating opening and closing times or off-peak pricing. 
 
Many leisure, travel and tourism organisations such as Titanic Belfast operate seasonal times.  Titanic 
Belfast operates different opening and closing times depending on the time of year and day of the week 
as follows: 

o January - March: 10am - 5pm 
o April - May: 9am - 6pm 
o June: 8.30am - 7pm 
o July - August (Sun-Thurs): 8.30am - 7pm 
o July - August (Fri-Sat): 8.30am - 8pm 
o September: 8.30am - 6pm 
o October (Mon - Fri): 10am - 5pm 
o October (Sat - Sun): 9am - 6pm 
o November - December:  10am - 5pm



FACTFILE:  GCE HISTORY OF ART / ARCHITECTUREFACTFILE:  GCSE LEISURE, TRAVEL AND TOURISM / UNIT 2

13

Titanic Belfast advises visitors to pre-book their tickets online or via telephone, especially at peak times; 
weekends, school holidays and bank holidays. By pre-booking online visitors have a guaranteed entry 
time and date and can avoid any lengthy queues.  This also helps Titanic Belfast to manage the number 
of visitors particularly when there are bookings for large groups such as tourists visiting Belfast on one 
of the many cruise ships that visit during late Spring through to early autumn.   

•  Consulting the local community through forums and focus groups.  
 
The situation in The Royal Crescent, Bath could have been avoided if the tour company had met with 
the residents before agreeing the route of the hop-on hop-off bus.  Local community buy-in for any 
development is always important.

Sustainable Tourism
Over the last twenty-five years there has been increased awareness of the impact that tourism can have 
on the environment and local communities in tourist destinations.  As mass tourism developed along 
the southern coastal areas of Spain such as Costa Brava, Costa Blanca and Costa del Sol there was little 
thought given to the environment or the lives of the locals who lived in the areas.  Any environmental or 
social considerations were seen as less important than the economic benefits such as new employment 
opportunities and the growth of local businesses.  However, recently there has been increased awareness 
that tourism development also brings negative impacts to the point where in some cases, the development 
has destroyed the very thing that attracted tourists in the first place.  This has led to the development of 
concepts such as sustainable tourism and responsible tourism.  

Sustainable tourism aims to meet the needs of tourists and local communities while protecting the natural, 
historical and cultural environment for the future.  It is not about stopping people visiting an area.  It is 
about managing the impact that tourism has on the environment, communities and the economy to make 
sure that the effects are positive rather than negative, for the benefit of future generations.  

The World Tourism Organisation (WTO) defines sustainable tourism as:

‘tourism that takes full account of its current and future economic, social and environmental 
impacts, addressing the needs of visitors, the industry, the environment and host communities’.

For more information see std.unwto.org.

Therefore, sustainable tourism is tourism activity that has a low impact on the environment and local 
culture while helping to generate future employment for local people. Sustainable tourism aims to ensure 
that tourism development is a positive experience for local people, tourism companies and the tourists 
themselves.

Sustainable tourism is an umbrella term that covers:

•  Economic sustainability; this is about ensuring that tourism businesses are profitable and provide 
appropriate, stable employment for local people.  Tourism is a vital source of income for many 
communities that rely on the income they receive from tourism to survive. 

•  Ecological sustainability; this is about looking after the physical environment and maintaining the 
ecological diversity of an area. 

•  Cultural sustainability; this aims to support local people to maintain their culture.  It ensures that the 
local community is consulted about tourism development plans and that local people have the skills 
necessary to benefit from tourism.   
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There are a number of principles of sustainable tourism: 

•  minimising the negative environmental impact in tourist destinations; 

•  creating economic benefits, including future employment, for locals; 

•  conserving local culture; and 

•  promoting links and respect between tourists and the local community.

For sustainable tourism development to work there must be informed participation by all relevant 
stakeholders as well as strong political leadership to ensure widespread participation and consensus 
building.  Achieving sustainable tourism is a continuous process that requires constant monitoring of 
impacts and appropriate preventive and/or corrective measures when necessary.  

The WTO states that sustainable tourism should maintain a high level of tourist satisfaction and ensure a 
meaningful experience to the tourists, raising their awareness about sustainability issues and promoting 
sustainable tourism practices amongst them.  

There are several benefits to sustainable tourism including: 

•  Environmental protection: conservation organisations such as the National Trust work to preserve 
historic buildings such as Mountstewart and the environment such as the Giant’s Causeway.   

•  Reducing waste: recycling is an important way of reducing waste.  Cruise ships have special bins to 
encourage guests to recycle.  Fig 20 (below) shows recycling bins on board a cruise ship; the bin on the 
left is for cans and bottles, the one on the right is for paper and plastic waste.  

Fig 20: Save the waves: recycling on a cruise ship.

Fig 21: Solar panels on hotel roof.
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• Reducing energy consumption: it is now the 
norm for many hotels to display notices in guest 
bedrooms asking guests to re-use towels to save 
energy, see Fig 22.  Many hotels use alternative 
energy sources such as solar power to heat water 
for the hotel.  

Fig 22: A request to use bed-linen more than once.

•  Cost savings: recycling can save money – this might be achieved by selling old materials or simply by 
buying fewer new materials. 

•  Links with the local community: facilities that are developed as part of urban regeneration are attractive 
to local people as well as tourists.  Tourism organisations often work directly with local communities.  
In Mauritius the Shangri-La Le Touessrok Resort and Spa has close links with the Eastern Welfare 
Association for Disabled (EWAD) under their Embrace Partner scheme.  EWAD is a specialised school 
catering for more than a hundred children and young adults from less privileged families facing 
disabilities and learning challenges.  Each November the hotel organises an all-day artisan and craft 
market to showcase products made locally by children at the school who are aged from 8 to 16 years old 
and to raise funds for the school.   

•  Competitive edge and image: with the emphasis now on sustainability, it is good for a tourism 
organisation to have a ‘green’ reputation.  Customers who care about the environment will choose leisure 
and tourism businesses that have a sustainability policy.    

The Responsible Traveller
Responsible tourism is about the actions of tourists and tourism organisations to support the principles of 
sustainable tourism. Responsible tourism is often referred to as ecotourism, alternative tourism and green 
tourism. There are several definitions of responsible tourism; however, one widely used definition was given 
by Honey (1999) in his book ‘Who Owns Paradise?’.  Honey defined the responsible traveller as someone who 
travels to natural areas with the intention of respecting, enjoying and being educated about the natural 
environment and the culture of the local community in a manner that is low-impact and sensitive to the 
long-term sustainability of the natural environment and the culture of the local community.  Put simply, the 
responsible traveller respects their destination and its inhabitants and is economically, environmentally and 
socially responsible.
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Economic responsibility means maximising the benefits for the local community with minimal impact on 
local livelihoods.  For example, it means paying a fair wage to all employees, ensuring that local people have 
the skills to work in the industry and paying a fair price for locally produced goods.

Environmental responsibility means minimising the environmental impact of tourism.  This can cover a 
range of issues such as over-consumption of resources, particularly water; reducing carbon emissions for 
example through carbon offsetting schemes and ensuring the development of tourism infrastructure such as 
airports and roads do not negatively affect the environment.

Social responsibility is concerned with the effects of tourism on the local community, minimising the 
negative effects while maximising the positive effects of tourism.  This can involve respecting local customs 
relating to dress or the consumption of alcohol.

Recently seven basic principles of responsible tourism have been recognised:

1.  Travel to natural destinations: this involves travel to natural destinations as opposed to purpose-built all-
inclusive resort destinations; understanding the natural history of the destination and causing as little 
impact on the destination as possible. 

2.  Developing environmental awareness: being a responsible traveller involves experiencing and learning 
about the natural environment. 

3.  Minimising impact: responsible tourism aims to reduce the impacts of tourism and the consumption of 
resources by:
a. Using local building materials
b. Using renewable energy sources
c. Recycling wherever possible
d. Reducing water consumption
e. Monitoring or limiting the number of visitors.

4.  Providing financial benefits for conservation: this might involve charging tourists to visit natural 
attractions or to enter National Parks.

5.  Providing financial benefits to the local community: this involves employing local people at all levels 
within the organisation as well as using local producers.  The responsible traveller will purchase gifts and 
souvenirs that are locally produced, thereby providing direct employment for the local community.

6.  Respecting local culture: the responsible traveller will be aware of and respect local customs, practices, 
dress codes and appropriate behaviour.  

7.  Supporting human rights: this may involve not travelling to countries that have a poor record of human 
rights or exploitation of its people.  It also involves not buying products made by people working in very 
poor conditions or practices that involve the exploitation of animals.   
 
In April 2019, Brunei, a small south-east Asian nation introduced strict new Islamic anti-LGBT laws, 
the penalty for anyone found guilty of breaking the new laws was death by stoning. The new measures 
also covered a range of other crimes including punishment for theft by amputation.  The move sparked 
international condemnation.  The Sultan of Brunei heads the Brunei Investment Agency which owns the 
Dorchester Collection, an operator of some of the world’s top hotels including the Dorchester in London 
and the Beverly Hills Hotel in Los Angeles.  Celebrities such as Hollywood actor George Clooney called for 
a boycott of the luxury hotels.  See www.bbc.co.uk/news/world-asia-47769964.  As a result the penalty of 
death by stoning was removed.  
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Case Study: Hayes and Jarvis

The travel agent Hayes & Jarvis are committed to promoting responsible tourism. Their mission 
is to protect the environment and the local people in the destinations they offer. Hayes and Jarvis 
recognise that the success of their business depends on the way they treat the environment and 
the people in each of their destinations. Therefore, they work to support and involve local people to 
ensure they directly benefit the cultures and environment of the communities they visit.  In turn 
this gives their customers a more enriched holiday.

Hayes and Jarvis has been a partner of Just a Drop since 2009.  Just a Drop is an international water 
aid organisation that works to support water, health and sanitation projects around the world.  Just 
a Drop has helped over one million people in over 30 countries.  The organisation raises money to 
build wells and rainwater harvesting systems, and to carry out health and sanitation programmes.  
Just a Drop recognises that providing a sustainable supply of water underpins economic growth, 
food and energy security. Working alongside communities and local partners, they ensure local 
people are trained in using and maintaining new water sources.

Hayes and Jarvis are committed to sustainable development and have partnered with Just a Drop 
to support projects in Bolivia, Uganda, India, Kenya and Cambodia. These projects have given local 
communities and schools a better chance of a healthy future.  Since 2009 Hayes and Jarvis has:

•  donated over £100,000 to Just a Drop;

•  sponsored eight projects benefitting over 6 000 people in local communities in Bolivia, Uganda, 
India and Kenya;

•  visited their project at Miangeni Secondary School in Kenya. A team of five staff members 
officially opened the school’s new rainwater harvesting tank and spent time with the students 
and teachers; and

•  climbed Mount Kilimanjaro. Whilst in Kenya, the same team went on to complete a sponsored 
climb in 2016, raising £10,000 which supported their latest project in Kenya. 

For more information see www.hayesandjarvis.co.uk/about-us/responsible-tourism/just-a-drop

Attitudes and cultures
All of us have a set of beliefs, values, behaviours, habits, traditions and customs that influence our way of 
life.  That is our culture.  As people travel, they will encounter different attitudes and cultures that may 
affect their behaviour whilst on holiday.  Culture can have a wide range of influence on behaviour.  It is 
important not to cause offence when travelling overseas, so knowing about the local and religious customs is 
very useful.  This is known as travel etiquette.  Some cultural differences are very obvious, such as clothing 
or dining etiquette.  Others are much less obvious and can lead to visitors inadvertently causing offence. 
 
The Foreign Office (FCO) advises that travellers to Islamic countries should respect local traditions, customs, 
laws and religions at all times and should be aware of their actions to ensure they don’t offend locals, 
especially during the holy month of Ramadan and when visiting religious places.  The United Arab Emirates 
tourism website states ‘respect for local culture and customs is highly desirable’.   

Social customs
Social customs vary a great deal from place to place.  They include how we greet people. In northern Europe 
greetings are quite formal, usually a handshake whereas in southern Europe greetings usually involve 
hugging and cheek kissing.  Before entering a temple or a person’s home in Thailand or Japan visitors should 
remove their shoes.  The shops in many Mediterranean countries close during the hottest part of the day 
(siesta time).  In Muslim countries shops close during times of prayer.  In countries such as Morocco, women 
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travelling alone may attract unwanted attention whilst in Jordan a woman travelling by taxi should always 
sit in the back.  

Fig 23: Advice to visitors at the Ponagar Temple, Nha Trang, Vietnam.

Social customs will also determine:

•  people’s postures; for example in India it is insulting to show the sole of your shoe to someone;

•  how assertive people are; e.g. a man should not shake hands with a woman in a Muslim country unless 
she first extends her hand;

•  the gestures they use; e.g. in Morocco the thumbs up sign is an obscenity. In parts of Asia it is an 
offence to pat the head as it is seen as the cleanest and most sacred part of the body.  In Lao PDR, 
touching someone with your feet is considered very rude, as is touching the top of someone’s head;

•  whether they smoke and if so where and when; e.g. it is now illegal to smoke in public places in the UK;

•  the noises they make, e.g. whether or not it is polite to burp or slurp food. Loudly slurping noodles and 
soup is acceptable in Japan and is thought to both improve the flavour of the dish and allow the eater to 
enjoy hotter foods more quickly. However, in Japan, burping during a meal is considered bad manners. 
Burping is also considered bad manners in western cultures such as in North America and Europe. In 
Middle Eastern countries it is not acceptable to burp out loud and one should silence one’s burp or at 
least attempt to do so. In India burping is a sign that a guest is full and has enjoyed the food.

•  what is eaten when and how; e.g in Japan chewing gum in front of someone is not accepted and it is 
considered rude to be the only person eating something. In South Korea, nobody at the table eats until 
the oldest or most senior person takes a bite.  Sticking chopsticks upright in the rice bowl is bad taste in 
China, where doing so is reminiscent of ceremonial meal offerings to the dead.  Chopsticks should never 
be waved at another person, or rested on the table in a way that points to someone else, they should not 
be used upside-down or tapped on the bowl.

•  public displays of affection; e.g. in Lao PDR public displays of affection other than holding hands was 
seen as tasteless, but times are changing and only older people would even look twice if visitors kissed 
in the street.   In the United Arab Emirates (UAE) public displays of affection such as kissing between 
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opposite genders, holding hands, and other romantic behaviour is at least frowned upon, and might get 
a tourist in trouble with the police. This is especially in Sharjah, during Ramadan, or if someone easily 
offended by such behaviour sees it and reports the behaviour to the police.

•  Tourists usually take photographs whilst on holiday; however, in most places Muslim women cannot be 
photographed.  It is sometimes possible to photograph Muslim women, but usually only if the visitor 
knows them.

Food and drink
Food and drink are important not only for sustenance but also for supporting traditions and reinforcing 
cultural traits and important ceremonies.  There are also great cultural variations in what is eaten, when and 
how.  Britain has its own food-related culture with Christmas dinner being a good example.  A famous food 
ceremony takes place annually on 25 January in Scotland, known as Burns Night.  Burns Night suppers have 
been part of Scottish culture for over two centuries and are celebrated to commemorate the life of the poet 
Robert Burns.  The format for the evening has remained practically unchanged since the 18th century.  In 
the UK it is uncommon for people to eat horse meat and in China chicken feet are a delicacy.  Religion often 
underpins cultural variations in diet and many religions stipulate times of fasting, e.g. Ramadan.

Many cultures have restrictions on what food and drink can be consumed and how it must be prepared.  
Muslims and Jews do not eat pork.  Muslims do not drink alcohol.  In Muslim countries alcohol will only be 
available in major tourist hotels.  In India, large parts of Africa and the Middle East eating food by hand is 
common and it is disrespectful to eat with the left hand.  

In oriental countries, eating with chopsticks or a spoon is the norm, while in northern Europe and the 
Americas, a fork and knife or fork, knife and spoon is customary. In India, people eat with their hands – it’s 
a tactile and mindful connection with their food. Whilst in Yemen, the use of the hands and flat bread as a 
scoop is to be expected.

An empty plate means different things to different cultures; in India and Japan, it is important to finish the 
food on your plate in order to let the host know you enjoyed the meal. However, in China, it is considered 
rude and means that you weren’t fed enough. In Bedouin cultures, they’ll keep serving you coffee if you 
finish your cup, until you shake it before handing it back to them to indicate that you’ve had enough.

Dress
Western style dress, and especially how tourists dress on holiday, can cause offence depending on the 
country visited and the specific place in the country that is being visited.   

As a general rule of thumb, it is seen as a mark of respect to the host population in Muslim countries for 
visitors to keep knees and shoulders covered, this applies to both men and women.  In the United Arab 
Emirates tourists are advised to confine bikinis, swimsuits, shorts and revealing tops to beach resorts. Men 
should not be bare-chested away from the beach and women are advised not to wear short skirts and to keep 
their shoulders covered.  In the emirate of Sharjah, women are prohibited from wearing swimsuits on public 
beaches.

If tourists want to be accepted in Dubai they should dress modestly, women should wear skirts to the knees 
or longer, tops with sleeves, and nothing too tight or revealing; men should wear trousers/jeans and tops with 
sleeves. Tourists who do not follow this advice are being highly offensive to Emiratis.  Wearing swimwear 
away from the beach or hotel swimming pool puts the tourist at risk of being fined or, at worst, jailed.  
Women should dress modestly when in public areas like shopping malls. Clothes should cover the tops of the 
arms and legs, and underwear should not be visible. 

Visits to most places of worship requires covering of the body – sometimes the legs and arms, sometimes 
the head.  The Islamic culture often requires that women cover themselves from head to foot by wearing 
full-length dresses, head covering and veils (burkha) and also may expect men and women to be in different 
groups.
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While Morocco may be more relaxed about dress codes than other Muslim countries, women, especially 
when travelling alone, may attract unwanted attention. To minimise hassle, the Foreign Office (FCO) advises 
tourists to dress modestly.

Learning Activities
Using your own words:

•  define the term ‘sustainable tourism’; 

•  define the term ‘responsible traveller’.

Safari Adventures Mauritius give visitors to the Casela Nature and Leisure Park an opportunity to interact 
with big cats such as lions, cheetahs and tigers, see Figs 24 and 25.  Find out more by logging on to their 
website www.safari-adventures-mauritius.com/lions-cheetahs-tigers/files/index.php?lang=1

  

            Fig 24: Setting out to ‘Walk with Lions’                  Fig 25: Posing for a Photograph with a Lion

Discussion: walking with lions is neither sustainable nor responsible.

Select one negative social effect of leisure, travel and tourism development:

•  describe and explain the negative social effect; and

•  describe and explain one method that could be used to reduce the negative effect.

Select one negative economic effect of leisure, travel and tourism development:

•  describe and explain the negative economic effect; and
•  describe and explain one method that could be used to reduce the negative effect.

Select one negative environmental effect of leisure, travel and tourism development:

•  describe and explain the negative environmental effect; and

•  describe and explain one method that could be used to reduce the negative effect.

Study Fig. 23 which gives advice to visitors at Ponagar Temple in Vietnam.  Use the Internet to find out more 
about this temple. 
 
Design a leaflet for tourists visiting Ponagar Temple to include advice on what they should wear.



FACTFILE:  GCE HISTORY OF ART / ARCHITECTUREFACTFILE:  GCSE LEISURE, TRAVEL AND TOURISM / UNIT 2

21

Resources
Dale, G. (2010) Travel and Tourism Book 1 (BTEC National Level 3) Pearson (Chapter 12 Responsible Tourism)

James, E., Thirlway, J. and Woodhouse, U. (2007) Travel and Tourism, Hodder Arnold (Chapter 11 Sustainable 
Tourism Development)

Rowe, A., Smith, J. D., Demaine, R., Stewart, S. and Warburton, F. (2006) Travel and Tourism (A2 for OCR), 
Heinemann (Pages 25-36 Impacts of tourism development)

Youell, R. (2010) Travel and Tourism (3rd Edition) BTEC National Level 3, T&T Publishing (Chapter 12 
Responsible Tourism)



FACTFILE:  GCE HISTORY OF ART / ARCHITECTUREFACTFILE:  GCSE LEISURE, TRAVEL AND TOURISM / UNIT 2

© CCEA 2018


