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The Components of the Travel and Tourism Industry.

FACTFILE:
GCSE LEISURE, TRAVEL  
AND TOURISM
Unit 1
UNDERSTANDING THE LEISURE, TRAVEL AND TOURISM 
INDUSTRY

Learning Outcomes

Students should be able to: 
• demonstrate knowledge and understanding of tour operators as an individual or organisation that has 

contacts with hoteliers, airlines and transport providers and combines their services into a package that 
they sell directly to customers or through a travel agent, dealing with domestic, inbound or outbound 
markets;

• demonstrate knowledge and understanding of travel agents as an individual or a company that sells a 
range of holidays and travel products;

• demonstrate knowledge and understanding of online travel services providing holiday elements and 
packages;

• evaluate the advantages and disadvantages of using high street travel agencies compared with online 
travel services, including online travel agents;

• demonstrate an understanding of the role and importance of the Association of British Travel Agents 
(ABTA) and Air Travel Organisers’ Licensing (ATOL); 

• demonstrate knowledge and understanding of tourist information and guiding services that provide 
information to visitors and promote tourism;

• demonstrate knowledge and understanding of tourist accommodation and types of board;
• assess the suitability of accommodation and types of board for different customer types;
• demonstrate knowledge and understanding of types of transport and analyse the advantages and 

disadvantages of each; 
• analyse the factors that influence the choice of travel;
• demonstrate knowledge and understanding of natural, built and heritage attractions that customers 

visit, including both national and international examples;
• demonstrate understanding that these types of attractions are often the reason why customers visit a 

particular area;
• demonstrate knowledge and understanding of the main purpose of visitor attractions; and
• demonstrate knowledge and understanding of the links and relationships between leisure, travel and 

tourism components, such as attractions, catering or transport.
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Components of the Travel and Tourism Industry
Tour Operators
Tour operators are the organisations that put together and sell package holidays. They work with transport 
providers, accommodation suppliers and other service providers such as excursion providers, in order to 
produce a package holiday. They usually sell their holidays through travel agents although some sell 
directly to the public. As with travel agents, the market is dominated by a few large multinational companies 
such as TUI. Tour operators also deal with domestic holidays, such as Shearing Coaches and Ulsterbus Tours. 

Tour operators will negotiate lower prices due to the volume of business they can generate. They offer a wide 
range of packages to meet their customer’s needs, from summer or winter holidays, short-haul destinations 
for short breaks, holidays for different age groups, such as 18 – 30s and over 50s, and specialist (niche) 
holidays offering different activities, such as skiing, scuba diving, wedding or honeymoon.

Learning Activity   

• Research a major tour operator using a range of travel brochures and / or the internet. Find out:
 – which type of tourism they cater for (domestic, inbound or outbound);
 – the type of holiday/s they cater for; and
 –  the types of customer they cater for.

Travel Agents
Travel agents are shops on the high street or in shopping centres that sell a range of travel and tourism 
products. Most people associate travel agents with the sale of package holidays; however, they also offer a 
range of products services including flight bookings, currency exchange, airport parking and car hire. Travel 
agents will discuss the customer’s needs and advise them on holidays suitable for them. They are paid a 
commission from the tour operator or other principal company for their service.

Fig 1: A Thomson travel agent’s shop in a shopping centre
Image © Margaret McMullan, CCEA

There are four categories of travel agents:
• a multiple: a travel company that has many branches throughout the UK. These include companies such 

as TUI and Thomas Cook.
• a miniple: a travel company with between 5 and 50 branches in a particular region. Examples of these 

are Terra Travel and Oasis Travel operating in Northern Ireland and Altham Travel operating in northern 
England.

• an independent: a travel retailer who is not part of a chain. Bryan Somers Travel, Feherty Travel and 
McKelvey Travel are examples found in Northern Ireland. 

• an online travel agency that offers comprehensive travel options and booking facilities. Examples include 
Expedia and Opodo and in addition many multiple, miniple and independent travel agents also offer on-
line service.
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Learning Activity   

• Examine two travel agents. Consider the differences between them and the services and products they 
provide.

Research may be completed individually or in groups and findings presented to the class.

Online Travel Services
Developments in technology have enabled travellers to put together their own holiday, by booking the 
separate components online and paying for these elements in a safe and secure environment. These 
elements may include:
• Travel providers: 

 –  Airlines, such as easyJet, FlyBe, British Airways, all have websites that allow the customer to search for 
flights which best suit their needs and their price range. If flights are booked well in advance there may 
be only a nominal payment to be made.

 – Ferries, such as Stenaline, Irish Ferries, P&O Ferries, provide an online service.
 – Car Hire, from companies such as Hertz, Europcar and Avis can be booked online.

• Accommodation providers: a wide range of accommodation providers from luxury five star hotels to 
B&Bs, mobile homes to camping pitches, can be booked online with a deposit at the time of booking and 
final payment either in advance of arrival or at the end of the stay.

• Activity providers and visitor attractions such as: Buckingham Palace Tours, Disneyland Paris, Far and 
Ride cycling holidays, etc. all have websites allowing customers to book the activity or visit before they 
travel. This allows the tourist to plan their activities and visits. They can be sure that they will be able to 
take part in the activity or the tour without worrying that it may be fully booked when they arrive.

Many companies will have links with each other and it is possible to book flights, accommodation, car hire 
and activities at the time of booking one element.

Learning Activity   

• Use the internet to get a quote for a flight or a ferry. Is it possible to book accommodation, car hire or any 
other product, service or facility?

• Teacher led group discussion: What are the advantages and disadvantages of using a high street travel 
agent compared with online travel services including online travel agents.

Fig 2: The ABTA logo
Logo © ABTA Ltd

ABTA
Formed in 1950, ABTA – The Travel Association, is the UK’s largest travel association, representing travel 
agents and tour operators that sells holidays and other travel arrangements worth £37 billion each year. 
ABTA leads the travel industry in supporting high service standards, working with its members on health and 
safety, and promoting responsible tourism at home and abroad. ABTA also offers advice and guidance to the 
travelling public.
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All ABTA members must abide by a Code of Conduct, which ensures high service standards and covers areas 
such as accurate advertising, fair terms of trading, changes to bookings and managing customer complaints. 
The aim is to ensure confidence in ABTA and a strong public trust in its members. The Code of Conduct 
means that holidaymakers can expect to receive:
• accurate information so they can make an informed choice;
• advice or assistance on passport, visa and health requirements;
• an offer of a suitable alternative if there are building works that will seriously impair their holiday;
• a refund of their holiday cost if there is a significant flight delay and the traveller does not want to travel;
• a response to any complaint the holidaymaker might have within 28 days; and
• resolution of a complaint as quickly as possible and, if it cannot be resolved amicably, the guaranteed 

option of arbitration to find a settlement. 

ABTA offers support, protection and expertise.

Support: if a customer has an issue with an ABTA member that they have not been able to resolve, ABTA 
will help resolve it for the customer. ABTA can provide a fast, cost-effective and independent complaints 
resolution service. The ABTA website includes a wide selection of guidance and information.

Protect: all package and ‘flight-plus’ holidays sold in the UK by ABTA members are protected financially in 
the event of a company failure. This means that if a travel company goes out of business, there is a quick, 
clear and simple process for travellers to follow so they can continue their holiday as planned or get their 
money back if they have yet to travel. ABTA protects many types of package travel including cruise holidays, 
coach, rail and self-drive packages.

Expertise: ABTA provides expert help and advice for holidaymakers by working with the Foreign Office 
and with destinations all over the world so that they can provide up-to-date information 24/7 on what is 
happening where and when. ABTA also provides guidance on holidaymakers’ rights; for example, if a flight is 
cancelled or delayed, or if government travel restrictions are announced which affect holiday plans.

However, not all travel arrangements are automatically covered, financial protection does not apply to 
holidays booked from outside the UK unless the ABTA Member has opted to protect voluntarily the holiday 
with ABTA, or unless a different scheme applies. Holidaymakers should check with their travel company to 
see whether a specific holiday is protected. Holidaymakers should look for the ABTA logo, because booking 
with an ABTA Member ensures the protection of the ABTA Code. It covers the holiday from start to finish: 
from the information provided before booking, through the booking process, to helping a holidaymaker 
complain if anything goes wrong.

Fig 3: The ATOL logo
Logo © Civil Aviation Authority

Air Travel Organisers’ Licence (ATOL)
ATOL stands for Air Travel Organisers’ Licence. It is a government-run financial protection scheme operated 
by the Civil Aviation Authority (CAA). The amount a customer pays in the UK for their package holiday that 
involves flights and holidays including a flight plus accommodation and/or car hire, must be protected under 
an ATOL licence. The customer will receive an ATOL Certificate from their travel company at the time they 
make their payment. This certificate must be kept safe and carried on holiday with them.
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ATOL cover means that if a travel company goes out of business and a customer’s holiday can no longer go 
ahead they will be entitled to a refund if they are yet to travel, and hotel costs and flights home if they are 
already abroad. Flights booked directly with airlines are not protected under the ATOL scheme. Holidays 
sold by airlines may also not be protected; some airlines offer protection but some do not, therefore a 
holidaymaker choosing to book their holiday directly with an airline should first check with them before 
making the booking. ATOL is a financial protection scheme, it does not provide other assistance if there are 
other problems with the holiday.

Tourist Information and Guiding Services
Organisations in this component provide information to visitors and promote tourism. In the UK the 
Department for Culture, Media and Sport (DCMS) is responsible for making tourism policies and to support 
the tourism sector to improve what it has for offer by providing funding, to help promote a positive image of 
the UK abroad.

National and Regional Tourism Boards

The UK has four National Tourism Boards:
• VisitBritain – responsible for promoting England: visitbritain.com;
• Visit Wales – responsible for promoting Wales: visitwales.com;
• VisitScotland – responsible for promoting Scotland: visitscotland.com; and
• Tourism Northern Ireland – responsible for promoting Northern Ireland: tourismni.com.

Each national tourism board is supported by Regional Tourism Boards that seek to promote their region, 
with the help of funding from central government, by developing and marketing what they have to offer 
visitors. Visit Cumbria (visitcumbria.com) is the regional tourist board for the Lake District in England. Visit 
Cumbria is often referred to as the Encyclopedia for Cumbria and the Lake District, the website includes 
over 6000 photographs and maps, over 1400 original information pages and visitors can search over 3500 
accommodation listings. Each of the regional boards are further supported by tourist information centres.

Tourist Information Centres provide booking services for accommodation and travel as well as leaflets, 
guide books, maps and souvenirs for a local area. Tourist Information Centres are mainly managed by the 
local council and will operate different opening hours depending on the time of year.

Tour Guides: Visitor information is also provided through guiding services such as guided tours around 
tourist attractions and destinations. In most cities guided tours are available by open top bus with a hop-on 
hop-off facility. This allows tourists to get off at a visitor attraction and then catch a later tour.

Fig 4: Tourists using a city sightseeing tour bus in St. Petersburg
Image © Margaret McMullan, CCEA
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With the growing use of the Internet it is now possible to book tourist products and services online such 
as accommodation, travel, tickets to shows, visitor attractions and airport parking. The Internet is also a 
valuable source of information about all elements of tourism such as travel, accommodation as well as 
things to see and do.

Learning Activity   

• Research ABTA and ATOL and write a short report to explain the role of each organisation.
• Explain tourist information and guiding services.
• Students then work individually to produce a report on the roles and responsibilities of tourist information 

and guiding services, giving examples of each.

Accommodation 
It is estimated that there are over 50 000 hotels, guest houses and bed and breakfast places in the UK with 
around 40 000 of them having less than ten rooms each.
• Hotels and Aparthotels: In terms of accommodation, hotels are basically an overnight, serviced and 

furnished bedroom. They range from small boutique hotels to large hotels with hundreds of bedrooms. All 
hotel rooms will have basic facilities such as a bed, wardrobe, dressing table and a bathroom. Each hotel 
will provide basic services such as cleaning. Additional facilities and services may be available in larger 
hotels such as tea and coffee making facilities, a trouser press, television, internet access, and separate 
living space. Most hotels also offer food with some only offering a breakfast service whilst others will 
provide breakfasts, lunches and dinners. In larger hotels there will also be bar facilities and there may 
be a mini-bar in guest rooms. Larger hotels also usually provide room service which may be available for 
specific times or may available on a 24 hour basis. Hotels may offer a range of accommodation from single 
rooms, twin and double rooms, family rooms, junior suites and suites.

Fig 5: The Bellagio and Caesar’s Palace hotels in Las Vegas
Image © Margaret McMullan, CCEA

• Lodges and Motels are usually found along major transport routes. They tend to offer basic services with 
some providing bedrooms only; others provide facilities similar to hotels. Motels are more popular in the 
US than in the UK.

• Guest Accommodation, Bed and Breakfasts, Guesthouses, Farmhouses and Inns are a cheaper 
alternative to a hotel. They are usually smaller than hotels and have only a small number of bedrooms. 
Most guesthouses are family run businesses. The accommodation is generally offered on a bed and 
breakfast basis or room only. Some guesthouses also offer evening meals. The atmosphere in a guesthouse 
is usually homely. There may be additional services provided such as tea and coffee making facilities. 
There may also be a lounge area available for the residents to use in the evening. Most guest house owners 
expect their residents to be out all day.
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• Holiday chalet, villas, apartments and cottages are accommodation facilities that a customer can rent 
for a short period of time from a weekend to several weeks. The customer has sole use of the property for 
the duration of their stay. The holiday home will be equipped with everything that you would expect to 
find in a house including furniture; kitchen equipment such as a cooker, fridge, crockery and utensils; 
television and sometimes a DVD player. Holiday homes are popular in Florida where they often have 
additional facilities such as a pool.

• Holiday parks are groups of holiday homes which can be either caravans, chalets or mobile homes. 
Customers usually have the choice of either doing their own cooking or using the restaurant situated 
in the holiday village. Holiday villages range in size, the larger holiday villages have many services and 
facilities on site such as children’s play areas, swimming pools, laundry services and shops.

• Camping and Caravan Parks and Sites give people the opportunity to use their own accommodation by 
simply hiring a pitch. Larger campsites may have their own static tents which can be booked in advance. 
Recently ‘glamping’ has become popular. This is a combination of ‘glamorous’ and ‘camping’ which allows 
people to experience the outdoor life without losing out on their ‘creature comforts’. It is now possible to 
stay in a camping pod or den, a safari tent or a wigwam cabin with all the comforts of home.

Fig 6: A typical caravan and camp site
Image © Sonia McKee, CCEA

There are two main types of caravan parks. There are caravan parks with large permanent caravans which 
are hired by customers by the day/week. There are also campsites that provide pitches for touring caravans 
pulled by a car, motorhomes, trailer tents and tents. Sometimes a caravan park will provide both static 
caravans and pitches for camping. Campsites and caravan parks generally offer utilities such as water 
and electricity connections as well as shop, snack bar and laundry facilities. Larger caravan parks will also 
provide restaurants, children’s play areas and Wi-Fi connections.

• Conference Centres provide accommodation and facilities for businessmen and businesswomen to attend 
meetings, conferences and exhibitions. They will have large enough accommodation to provide for a large 
number of delegates with up-to-date facilities including video-conferencing and Wi-Fi connections. They 
will have good transport links, such as motorways, airport and railways, the National Exhibition Centre 
(NEC) Birmingham is a good example.

• Campus accommodation – many universities now offer accommodation outside term time when they 
are hosting a major event, conference, exhibition or summer school. This provides the university with extra 
income.

Types of Board

• All Inclusive: This means all meals and locally produced drinks – both soft and alcoholic – are included in 
the holiday price. Usually there is a cut-off time in the evening, which will vary depending on the hotel, but 
it is usually 11pm or midnight. All inclusive is particularly suitable for families as there is no need to worry 
about little extras in-between meal times adding up. Ice creams and snacks are sometimes included too. 
As almost everything is included in the package price, this is the best type of board basis for those who do 
not plan to venture far from the hotel/resort they are staying in, or who don’t want to worry about carrying 
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cash around while on holiday. However, the tourist always has the opportunity to eat-out away from the 
resort if they choose to. The tourist may also be entitled to water sports and other activities for which there 
would usually be a charge.

• Full Board: Full Board means that breakfast, lunch and evening meals are included in the price but all 
snacks outside of these meal times and all drinks will cost extra. This package is perfect for those who 
are happy spending the day lounging by the pool at the hotel and who want the convenience of using the 
hotel restaurant/s for their meals.

• Half Board: Breakfast and dinner are both included in the price, meaning that any food or drink outside 
of meal times will cost extra. Half Board suits those who plan on venturing out during the day. The tourist 
may want to book daytime excursions to explore the local area or further afield. This means they can fill up 
on breakfast before they leave, grab lunch when they are out, and come back knowing they will not have 
to worry about cooking dinner or finding somewhere to eat when they return as dinner will be included in 
their package.

• Bed and Breakfast: For those who like to start the day with a good hearty breakfast but don’t want to be 
fixed to certain prearranged times for the rest of their meals, B&B is a great option.

• Room Only: Room only means that no meals will be included in the price paid for the accommodation/
holiday package. This is a common type of board found in the U.S.

• Self-Catering: Self-Catering offers the holiday maker the flexibility to come and go as they please and 
to set their own holiday timetable. No meals are included in the cost of a self-catering holiday but basic 
kitchen facilities will be provided in the accommodation, such as a cooker, kettle and microwave. This 
board basis is also perfect for those who have a special diet or miss their home comforts while away. It also 
suits those with a small budget as they can buy food at supermarkets cheaply and cook for themselves.

Different customer types
Different types of holiday will appeal to different types of customers. These types include:
• families with children; small children, teenagers;
• couples; different age groups, young with no children to golden years;
• groups; sightseeing, educational, stag/hen parties;
• disabled people; mobility, sight and hearing problems; and
• business travellers. 

Learning Activity   

• Accommodation: Study a variety of advertisements either online or in brochures/leaflets for a range of 
different types of accommodation. Find out:

 – the difference between each;
 – the types of people who may choose them; and
 – what all the of the jargon means (B&B, half board, all mod cons). 

Match a type of accommodation and a type of board to different types of tourist, e.g. a family with young 
children, students on a budget, a young married couple with no children. Justify your choices.

Transport
Tourists generally rely on transport to get them to their tourist destination or visitor attraction. The main 
types of transport are:
• Road: this includes buses, coaches, cars and taxis. Many tourists use their own car to travel to their 

destination and to travel around the destination when there. The use of the car gives the tourist the 
maximum flexibility in how they spend their time on holiday. Car travel may be by private car, hire car 
(hired from a company such as Hertz, Europcar, Avis) or by taxi or chauffeur driven car. 
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Coach tours are a popular type of holiday, particularly for older people. Most coach tours have convenient 
pick-up points and offer a range of destinations in the British Isles and Europe. Coach tours are offered by 
Ulsterbus Tours and Shearings holidays. 

Tourists can make use of a number of services provided by coach and bus companies. Scheduled coach 
services often link major cities, e.g. Translink provide a service between Belfast and Dublin. Translink also 
provides Airport Services linking cities across Northern Ireland with Belfast International Airport, City of 
Derry Airport and Dublin Airport. Package holidays often include transfers from the airport to hotels by 
bus/coach. The red Hop-on/Hop-off buses are now a popular sight in cities worldwide. Finally tourists can 
use local bus services to visit attractions in their resort.

• Rail: the development of the railways in the UK during the 1800s played a large part in the early growth 
of tourism. Rail lines were created to tourist destinations and the rail companies often built hotels at the 
destination. Some rail companies combine rail travel with admission to a visitor attraction. The opening 
of the 50.5km Channel Tunnel in 1994 provided a new way to travel by car to Europe. Special carriages on 
the channel tunnel trains allow drivers to drive on to the train; the driver and passengers stay in their car 
throughout the journey from Folkestone to Calais which lasts approximately 35 minutes. Railways can also 
be used as a visitor attraction, such as the Downpatrick and County Down railway. 

• Air: chartered and scheduled flights: the majority of package holidays sold in the UK rely on air 
transport to get customers to their destination. Chartered flights are hired by a tour operator for a specific 
time and destination. Chartered flights are generally cheaper than scheduled flights as they rely on high 
occupancy. A chartered flight needs to be full or nearly full to be profitable. Therefore a tour operator may 
cancel a flight or combine flights to maximise profitability. This can mean that a customer receives new 
flight arrangements close to their departure date. 

Fig 7: A Martinair plane on its final approach to the airport on the Caribbean island of Aruba
Image © Margaret McMullan, CCEA

Scheduled flights operate to a published timetable irrespective of the number of passengers booked on 
the flight. This means that the flight may operate with only a few passengers on board. In October 2017, 
a holiday maker found herself the only passenger on a Jet2 flight from Glasgow to Crete. This makes 
scheduled flights more expensive than chartered ones. The facilities and services on board a scheduled 
flight tend to be better than on chartered flights. This includes meals, entertainment and legroom. 
Scheduled flights also provide different classes of ticket – first class, business class, premium economy 
and economy class.  
 
Travelling by air is associated with several specific terms, processes and procedures:

 –  Check-in: Passengers can check in for their flight either at a check in desk or online. Check-in desks 
open two to three hours before the scheduled departure of the flight and airlines generally recommend 
that passengers check-in at least two hours before take-off for short and mid-haul routes while those 
travelling long-haul are usually required to check-in three hours in advance of take-off. Desks close 40 
minutes before the flight.  
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Most airlines encourage passengers to check-in online before their flight. It is free, quick and easy and 
saves time at the airport. Online check-in is open from 30 days and up to 1 hour before the scheduled 
departure of the flight depending on the airline. Online check-in can be completed through the airline’s 
website by choosing either ‘Manage My Booking’ or ‘Check-in online’ and following the instructions. 
Airlines often send a reminder email that will click the passenger straight through to their online  
check-in process. Alternatively passengers can check-in using an airline kiosk at the airport. Boarding 
passes can either be printed directly at the end of the online check-in process or downloaded and stored 
on a mobile telephone. Recently some airlines have produced apps to allow online check-in. 
 
Passengers departing from some airports including Gatwick, Manchester and Birmingham on morning 
flights may check-in the day before. For example at Gatwick Airport passengers with British Airways may 
check-in between 16.00 and 22.00hrs for all next day flights departing before 15.15hrs. Passengers may 
use the self-service check-in kiosks and then deposit their bags at the fast bag drop desk. All passengers 
must be present and the service is free.

 – Auto Bag Drop kiosks: some airlines such as easyJet now operate self-service Auto Bag Drop kiosks for 
example in both North and South Terminals at Gatwick Airport. Customers who have booked a bag to go 
in the hold, can now use the Auto Bag Drop kiosk before going to the boarding gate with their cabin bag. 
There are designated kiosks for Speedy Boarding and Special Assistance and staff are available to assist.

 – Baggage Allowance: all airlines have a baggage allowance which varies from airline to airline and 
usually varies according to the class of ticket. Hand baggage may be taken on to the plane and is 
generally subject to size and weight limits. There will also be items that cannot be carried in hand 
baggage such as gels, creams, pastes, and liquid foodstuffs such as jam and jelly.

 – Hold or checked baggage is also subject to size and weight limits. Some airlines include a baggage 
allowance in the ticket cost, e.g. British Airways passengers flying Economy class are allowed one bag 
weighing up to 23 kg. Other, mostly low cost, airlines charge separately for hold baggage, typically the 
charges are lower when the bags are pre-booked online. Airlines generally charge for over-sized bags, 
sometimes referred to as excess baggage. Passengers who have checked-in online simply need to 
take their hold bags to a Bag Drop desk. Some airlines allow Infants (under the age of 2) an individual 
baggage allowance of 10kg. 

 – Pre-arranged seating: Seats are assigned free of charge during check-in on a first-come, first-served 
basis. Passengers who want extra legroom (for example by sitting in an exit row) or to sit together as a 
group can reserve seating for a fee on most airlines either at the time of booking the flight or afterwards 
by using the ‘Manage My Booking’ tool on the airline’s website. 

 – Passenger details: Changes and cancellations can usually be made by calling the airline. There will 
normally be a fee for each change, e.g. some airlines charge £25 per name change per flight. Anyone 
wishing to change the date of their flight is likely to have to pay around £15 per date per flight plus 
any difference in fares. In most cases changes must be made at least three hours before the flight is 
scheduled to depart.

 – In-flight service: passengers on short haul flights may purchase food such as sandwiches and snacks 
and drinks onboard. On low cost airlines flying to European destinations meals are available for purchase 
and should be pre-ordered online or via the airline’s call centre. On flights longer than seven hours, 
meals will be included in the price of the flight. Airlines will provide a range of meals such as vegetarian, 
diabetic, gluten-free and nut-restricted.  
 
Long-haul flights typically feature seat-back TVs showing movies and television programmes, children’s 
programmes and interactive games. Free headphones will be available for all passengers and will be 
collected before the plane arrives at its destination.

• Sea: including ferries and cruise ships: sea travel includes car and passenger ferries, hydrofoils, 
hovercrafts and cruise ships. Ferry companies have been developing a range of facilities and services 
to improve their customer’s on-board experience such as restaurants, bars, children’s play areas and 
premium lounges. On longer crossings such as Rosslare to Cherbourg (Irish Ferries), ferries include 
sleeping accommodation and facilities and more extensive services. Customers can choose from:
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 – Premium 
 – 5 Star Suite
 – 4 Star 4 Bed – with window
 – 4 Star 2 Bed – with window
 – 3 Star 4 Bed – with window
 – 3 Star 4 Bed – no window
 – 3 Star 2 Bed – with window
 – 3 Star 2 Bed – no window
 – 2 Star 4 Bed – with window
 – 2 Star 4 Bed – no window
 – 2 Star 3 Bed – no window
 – 2 Star 2 Bed – with window
 – 2 Star 2 Bed – no window
 – Reserved Seat
 – Wheelchair accessible Cabin

Each cabin type carries its own tariff dependant on the time of travel.

Learning Activity   

• Use the Internet and any other sources of information that are available to you to research the facilities, 
services, products and activities that are available on Stena Line sailings between Belfast and Cairnryan / 
Liverpool.

Cruising has become a popular type of holiday. Modern cruise ships are large and luxurious offering 
their guests a range of facilities and services that beats many hotels. In 2016, almost two million British 
passengers took an ocean cruise holiday and cruises continue to account for one in every eight of all 
overseas package holidays.

Fig 8: Cruising is now a popular holiday choice
Images © Margaret McMullan, CCEA
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In 2016, 83 cruise ships visited Belfast. These ships carried 145,000 passengers from around the world.
Cruise ships are sometimes likened to luxury floating hotels. They offer guests a range of accommodation 
usually referred to as staterooms or cabins. Accommodation in cruise ships typically includes tea & coffee 
making facilities, refrigerator, hair dryer, safe, television and en-suite bathrooms. Each stateroom or cabin 
will be allocated a cabin steward who will look after the guest’s every need. Guests can usually enjoy 24-hour 
room service at no extra cost.

Typically there are four main cabin types on board a cruise ship: 

• Inside cabins: two single beds convertible to a king-size bed; a bathroom with shower over bath or shower 
only and WC. Inside cabins have a mirror as they do not have a window or porthole.

• Outside cabins: as inside cabins but with a window or porthole.
• Balcony cabins are usually larger and include an easy chair and small table. There will be floor to ceiling 

sliding glass doors leading to a balcony with table and reclining chairs.
• Suites are the most luxurious cabins on a cruise ship and will usually be available in a range of sizes to suit 

different needs. A suite typically includes:
 – Two single beds convertible to a king-size bed;
 – Bathroom with bath, separate shower, dual sink vanity unit and WC; 
 – Dressing area;
 – Iron, ironing board and trouser press;
 – Lounge area with sofa, chairs and table;
 – DVD player and/or mini stereo; and
 – Floor to ceiling glass doors leading to balcony with table and sun loungers.

Factors influencing the choice of type of travel
There are several factors that a tourist may consider before deciding on the type of travel including:

• Length of stay, a short weekend to an extended holiday;
• Availability of mode of travel e.g. flights are not available between Belfast and Dublin;
• Purpose of visit, such as theatre weekend, business trip, holiday;
• Cost, which mode of travel best suits the finances of the traveller;
• Distance;
• Personal preference or fears, travellers who do not like flying may choose to travel by road or sea;
• Convenience, is the type of travel readily available and does it suit the traveller’s needs; and
• Comfort, whether the traveller would prefer to travel in their own car, have their family together and access 

to providing their own entertainment during their journey or travel by rail or coach so they can relax and 
let someone else do the hard work.

Learning Activity   

• Examine the four main types of transport:
 – air;
 – rail;
 – road; and
 – sea.

• Use maps to show the location of main air/seaports in the UK. Name other main airports/ports from around 
the world.

• Examine the range of flights offered by airlines, e.g. easyJet’s range of domestic and European flights. 
Travel brochures’/maps of main holiday destinations can be used.
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• Group discussion on the factors that influence the choice of travel. Students should be encouraged to 
provide some examples of how they travelled when making a leisure and tourism visit, eg:

 – Flight to Orlando for a two week holiday
 – Ferry to France for a touring caravan holiday
 – Train to Dublin to watch a rugby match
 – Car to Belfast to attend a conference

Attractions
Most people can name several visitor attractions both in their local area and nationally. However, it is useful 
to define clearly what we mean by a visitor attraction. The key features of a visitor attraction are: 
• It is a permanently established ‘excursion’ destination;
• The main purpose of the visitor attraction is preservation and to allow public access for entertainment or 

education;
• It is not primarily a retail outlet; however, most visitor attractions include a small shop selling guide books 

and souvenirs; 
• It is also not a venue for sporting, theatrical, or film performances. Therefore a sports stadium such as Old 

Trafford which offers guided tours is primarily a sporting venue and is not a visitor attraction;
• The attraction must be open to the public, without prior booking, for published periods each year. 

Increasingly major visitor attractions are encouraging visitors to book in advance, particularly large 
groups. 

• It should be capable of attracting day visitors or tourists, as well as local residents. 
 
Visitor attractions can be either natural, built or heritage attractions.

Fig 9: Visitor attractions

left © Margaret McMullan, 
CCEA

right © BackyardProduction 
| Getty Images/iStockphoto/
Thinkstock

left © Margaret McMullan, 
CCEA

right © Margaret McMullan, 
CCEA
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Natural Attractions include:
• Lakes, such as Lough Erne, Lake Windermere;
• Rivers, such as the River Lagan or the Wye which provides for river based water activities;
• Beaches, such as Portstewart Strand;
• Mountains and hills, such as the Mourne Mountains, the Sperrins and the Yorkshire Dales;
• Natural geographical formations, such as the Giant’s Causeway and the White Cliffs of Dover; and
• Forests, such as Tollymore Forest, the New Forest and Sherwood Forest.

Built Attractions include;
• Museums and Galleries, e.g. Ulster Folk and Transport Museum, Victoria and Albert Museum, Tate Art 

Gallery;
• Wildlife attractions, e.g. Belfast Zoo, Longleat Safari Park, Exploris Aquarium; and
• Theme and Leisure Parks, e.g. Alton Towers, Blackpool Pleasure Beach, Barry’s Amusements.

Heritage Attractions include:
• Historic buildings, e.g. monuments, ruins, castles, churches, cathedrals, wall and historic houses. Examples 

include, The Argory, Derry City Walls, St. Anne’s Cathedral, Belfast and St. Patrick’s Cathedral, Downpatrick; 
and

• Industrial and Cultural heritage, e.g. Annalong Corn Mill, Thompson’s Dry Dock and Pump House, Tayto 
Castle Factory.

Attractions are an important part of the travel and tourism sector and are often the reason why tourists visit 
an area. The main purpose of visitor attractions are:
• Education;
• Preservation; and
• Entertainment.

Tourists may visit an area such as the Loire Valley in France to visit the many chateaux. This allows 
them to see how people lived in the past (education) but also allows the attraction to maintain the 
properties (preservation). During their visit they may observe a medieval show depicting life in the past 
(entertainment). Some attractions will cover many purposes whereas others will target one main purpose 
such as Disneyworld which is mainly for entertainment.

Learning Activity   

• Students work in groups to:
 – produce a series of posters to identify national and international examples of natural, built and heritage 
attractions; 

 – identify why people may wish to visit these attractions;
 – identify their main purpose; 
 – find out how many people visit the attractions; and 
 – find out, if possible, where the visitors come from.
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Links between leisure, travel and tourism components
There are many components in the leisure, travel and tourism industry, but to ensure their success the 
individual industries must work in partnership.
• A hotel may work with the local tourist information office by providing information on local tourist 

attractions and, if guests would like to visit the attractions they would book it on their behalf and offer a 
discount on the entrance fee. 

• Tour operators need to liaise with hotels and airlines when assembling their holiday packages, which are 
then sold by travel agents.

• National Trust properties often link with local transportation companies when organising events to allow 
visitors to purchase their ticket, which includes travel and entrance fee, at a discounted price.

Learning Activity   

• Examine a leisure or tourist activity and show how it is rarely one thing on its own, e.g. going to watch the 
Giants ice hockey match at the Odyssey can link passive sport watching, transport and catering or going to 
London to see a show can link arts and entertainment, transport, accommodation, tourist information and 
guiding services. Students then use examples of leisure and tourism activities and name the components 
involved.

• Develop the links between leisure and tourism to show how they depend on each other for customers,  
e.g. if a family does not have transport or access to transport they cannot visit attractions such as the zoo.

• Students then produce a report to demonstrate links and dependencies.

Study Fig. 10 which shows the Tourist Information Centre Newcastle. Use the following website to find 
out the opening times for the Tourist Information Centre: http://downdc.gov.uk/Leisure---Culture/Tourist-
Information-Centres/Newcastle-tourist-Information-Centre.aspx.
• Why do you think the opening times are different in July and August compared to the rest of the year?
• Identify one other time of year when you might have expected the centre to have longer opening hours, 

justify your answer.

Luxury hotels often have a vehicle and driver available for use by hotel guests. Study Fig. 11 which shows 
a luxury car provided by The Slieve Donard Resort and Spa. Outline three possible situations when guests 
might book the car and driver.

Fig. 10: Newcastle Tourist Information Centre
Images © Margaret McMullan, CCEA

Fig. 11: The Slieve Donard Resort and Spa provides a 
car and driver for use by guests
Images © Margaret McMullan, CCEA

http://downdc.gov.uk/Leisure---Culture/Tourist-Information-Centres/Newcastle-tourist-Information-Centre.aspx
http://downdc.gov.uk/Leisure---Culture/Tourist-Information-Centres/Newcastle-tourist-Information-Centre.aspx
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